


Letter from the President — Ladan Manteghi

The needs of the 50+ population are rapidly evolving, especially during a time when a global economic
crisis has put stress on household budgets, government expenditures, and major industries. We at the
AARP Global Network are poised to confront these challenges head-on with proactive solutions that meet
the needs of the 50+ throughout the world.

Empowerment of our organizations and enjoyment for their members was a key focus at the outset of 2008.
The staff of Network organizations sought out the expertise and insights of colleagues to engage members
through the web, revitalize brands for greater relevance, restructure publications for more effective
communications and enhance membership cards for a better experience. Individual members from all the
Network organizations saw how reciprocal membership privileges equated to fun at a rock concert, fostered
spirited discussion about what it’s like to be 50 or over in their respective countries and —most important
—led to new friendships.

But the year was not without complications. The economic crisis that crippled the world in the latter part of
the year bore down on Network organizations, forcing them to innovate and rethink how to respond to their
members’ realities of job losses and higher prices for staples like groceries, utilities, and transportation.
Network organizations found opportunities to service their members’ needs in a new economic climate.
Delivering timely and quality information, as well as making available products and services that offered
savings, were at the forefront of the response.

Until the Network was established, there was no coordinating body to leverage the influence of our
organizations. Through the Network, there can be collective initiatives, coordinated advocacy efforts, and
better utilization of resources.

We know that 50+ individuals are active, engaged and connected to their societies. However, the economic
downturn has had a significant impact on the people served by AARP Global Network members. They
have suffered financial loss, but they are more vocal than ever about what they need. Businesses and
governments must pay attention to these consumers, learn how to better provide for and communicate with
them in the new financial reality and focus on how to leverage their strength and insights to be part of the
solution.

In 2009, the Network is poised to take its collective experience and innovative outlook to new heights.
Working with the Network organizations and corporate leaders, we will focus on benefits and solutions that
ultimately make a difference in the lives of our 42 million collective members and the 50+ community



worldwide.
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Created in 2006, the AARP Global
Network is the preeminent association
of like-minded, national organizations
serving the needs of the older
population in countries around the

world. Current members include
50&Piu (Italy), AARP (U.S.), ANBO (the
Netherlands), CARP (Canada),
DaneAge (Denmark) and associate
member Dignity Foundation (India).

2008 Year in Review

2008 was a banner year for the AARP Global Network. As the world experienced historic and dramatic
growth in the number and proportion of midlife and older persons, we helped our Network organizations
anticipate and meet the needs of those they are privileged to serve.

Highlights included:
e  Welcoming two new organizations to the Network: ANBO in the Netherlands joined as a
federation member, and Dignity Foundation in India became an associate member;
e  Expanding the reciprocal privileges made available by Network organizations to their members,
both online and while members travel in Network countries;
e Hosting over 60 “ambassadors” — individual members of Network organizations — during
Life@50+ | AARP’s National Event & Expo;
e  Sponsoring a lively workshop that facilitated discussions of trends and best practices among more
than 65 representatives from 17 countries;
Identifying a strategic roadmap to guide the Network and its members in serving 50+ individuals;
Harnessing Network expertise to further strengthen member organizations through immersion
programs and knowledge-sharing; and
e  Sharing relevant news and insights on the global 50+
population.
We invite you to learn more about the AARP Global Network’s 2008 initiatives that support our diverse
member organizations. The Network is united in its dedication to making positive changes in society and
serving the interests of its members.



The first venture of its kind, the
Network helps member organizations
deliver positive social change, better

meet the needs and interests of the

large and dynamic populations they

serve, and respond to market gaps for

products and services.

Welcome, New Members

The Network welcomed two new members, ANBO of the Netherlands and Dignity Foundation of India, in
December 2008.

ANBO was approved by the Board of Managers as the Network’s fifth federation member. With nearly
400,000 people, ANBO is the largest membership organization representing the 50+ population in the
Netherlands.

ANBO’s primary goal is to provide independence and freedom of choice for its members. It promotes the
interests of 50+ individuals to national, provincial and local governments and authorities. ANBO provides
members with advice and information, offers an array of cultural and recreational activities, arranges
discounts through third party providers and publishes Vizier magazine.

The Network also welcomed Dignity Foundation of India as our first associate member. One of India’s
leading organizations, Dignity Foundation has broad expertise in confronting issues affecting India’s large
and growing 50+ population.

Dignity Foundation was established in April 1995 to cater to the needs of an older population. In addition
to its magazine, Dignity Dialogue, Dignity Foundation offers its members products and services, including
employment training and community centers.



There is a strong need and great
opportunity for Dignity Foundation in
India, where nearly 195 million people
are age 50 or older. The Foundation’s
founder and president, Dr. Sheilu
Sreenivasan said, “By joining the AARP
Global Network, we hope to learn how
we can more effectively utilize the
resources we already have, grow the
organization and expand our member
benefits and services.”
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Dr. Sheilu Sreenivasan is founder and president of Dignity Foundation.

Reciprocal Benefits

Within the first year of joining the Network, organizations make reciprocal benefits available. In early
2008, AARP and DaneAge began making available reciprocal benefits to their members. By the end of the
year, CARP and 50&Piu were participating, too.

To facilitate access to reciprocity benefits, the Network logo began appearing on member organizations'
individual membership cards. This logo enables individuals from each organization to access the range of
reciprocal member benefits made available by Network organizations.

These unique privileges can enhance the enjoyment of Network organization members, both online and
while they are traveling, while often saving them money. Reciprocal benefits include discounts on travel
and entertainment including several hotel chains, multiple car rentals companies, a cruise line, a dinner
theater, and much more. The variety of such offerings is expected to grow as more organizations become
Network members.



AARP members learned more about the AARP Global Network and the reciprocal benefits available to
them by visiting the Network’s exhibit at Life@50+ | AARP’s National Event & Expo. Over 1,000
individuals entered drawings for four travel giveaway packages, which included vacations to destinations in
four Network-member countries: Canada, Denmark, Italy and the U.S.

Ambassador Program

To further illustrate the Network’s value and reciprocity to individual members, we hosted 62
“ambassadors” from member organizations in September, during AARP’s Life@50+ event. Through the
reciprocity program, admission to this event and expo was offered to Network members at the AARP
membership rate.

The ambassadors enjoyed special activities, entertainment and networking opportunities. Through these
events and connections, they shared experiences and established new friendships across the globe.

In their honor, the Network hosted a special dinner which was attended by industry leaders, Network
Workshop 2008 participants, and staff from Washington, DC- based embassies of Network organizations’
countries. The formal dinner and other activities helped bring to life the value of the Network.

During the dinner, a Canadian ambassador won a trip to AARP Presents Vegas@50+, to be held in Las
Vegas, Nevada in October 2009.

“We were delighted to have attended the
AARP 50th anniversary event in
Washington D.C. as ambassadors of
CARP. The Network will be a key building
block for seniors globally to address
common issues and share best practices.

['m grateful to CARP for associating with
the Network as has been similarly done
with our Italian and Danish
counterparts...”

— Larry Duffield, Co-Chair,
Windsor-Essex County Chapter, CARP

Workshop 2008

Embracing the theme “Common Challenges, Collective Expertise, Collaborative Solutions,” the AARP
Global Network Workshop 2008, held in Washington, D.C., offered a full and rich program. More than 65
executives from 17 countries attended this three-day, invitation-only event.

Experts presented and led discussions during four plenary sessions and seven breakout sessions. Topics
covered included multimedia communications, brand, products and services, market research and
membership development.



Bringing together experts from around the world provided a great opportunity to network both socially and
professionally with friends and colleagues. A welcome reception was hosted at the U.S. National Archives,
home of the Declaration of Independence. Attendees were able to experience AARP’s Life@50+ event
following each day’s session; and on the final evening, workshop participants enjoyed a live performance
by renowned musician Paul Simon.

A spirit of collaboration and working toward a common goal —serving the needs of the 50+ population—
prevailed.

“I believe that this Workshop is a very
good experience—to meet all these
organizations from across the whole
world is enriching. I also believe that
this workshop serves as a good starting
point. I realize that a global network will
help us to serve the Spanish people
better, to be more responsive to their
needs, both socially and economically.”

— LPablo Rodriguez Sierra, Jubilo Group, Spain
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Collective Power

One of the AARP Global Network’s most significant achievements of 2008 was development of a cohesive
roadmap to guide Network members in achieving their social missions in a rapidly changing demographic
landscape —now, and in the future.



The strategy was developed during our first Member Benefits Summit in June. Representatives from
DaneAge, CARP, 50&Pit and AARP gathered in Washington, D.C. to identify common needs, goals and
opportunities.

The summit kicked off with a presentation about universal trends among consumers aged 50+ by
Iconoculture, a cultural and trend research firm. Each Network organization then gave a presentation about
their operation’s structure and key success factors, as well as challenges and opportunities in their
respective countries. Strategy and brainstorming sessions followed.

Candid peer-to-peer conversations helped to shape ideas for better meeting the needs of Network members’
dynamic populations, and responding to market gaps in products and services tailored to those aged 50+.

Worth Noting

The 60+ population is the fastest
growing in the world, accounting for

over 1.6 billion people by 2050,
according to the United Nations
Development Program.

Network Expertise

Harnessing Network expertise to strengthen member organizations was achieved through immersion
programs and valuable information-sharing. This collective power of experience and knowledge helped
member organizations better serve their members’ needs.

Immersion Programs

Subjects covered in 2008 through these in-depth programs included advocacy, brand management,
communications, media content and information development, policy, strategic planning, volunteer
management and how to communicate to members about benefits, products and services made available by
some Network organizations or third-party providers. Immersion sessions with subject-matter experts drove
change across Network organizations as they gained first-hand insight into challenging subjects, benefited
from lessons learned by colleagues around the world and received valuable resources, guidance and tools
on relevant topics.

The Network offers its organizations consultative expertise in other key areas, including events
management, governance, human resource management, membership management and sponsorships and
fundraising.

Knowledge Briefs

Beyond advisory services provided during immersion programs, the Network also provided expertise in the
form of knowledge briefs which were accessible to any member organization. Topics they covered included
how to respond to caregivers’ needs, and engaging members through print and online publications.

DaneAge utilized Network resources to update its communications strategies. With insights gained
during a 2007 Global Network immersion session with AARP’s publications staff, DaneAge
redesigned and re-branded its bi-monthly member magazine into three distinct and purpose-oriented
publications. For example, its new lifestyle magazine, Nu (Now), provides information and tips on



nutrition, exercise and volunteer opportunities. DaneAge also published a news bulletin, Nyt (News),
and a member benefits and events booklet, Tilbud (Offers).

Outreach

In 2008, the Network re-launched our website (www.AARPGlobalNetwork.org) with the aim of providing
information about the Network, delivering value to our member organizations and being a resource for
those seeking knowledge on 50+ populations around the world.

The website’s “Members Only” section allowed Network organizations to gain exclusive access to briefing
materials, practical case studies, research and more. The public-facing section provided valuable news and
insights on 50+ consumer behavior, events that may be of interest to those focusing on 50+ individuals and
top-level knowledge briefs on relevant subjects.

In addition to the new site, the Network published the first issue of our quarterly online newsletter,
“Around the Network.” This newsletter briefs industry leaders on global news, trends, and stories about
topics affecting the mature market.

Trend-Watching

As an exclusive benefit, the AARP Global Network provides members with monthly insights into trends
involving 50+ individuals. Throughout 2008, we hosted “Global View Report” online seminars, which
featured insights from Iconoculture, a cultural and trend research firm. One presentation, for example,
focused on opportunities for helping mid-life workers unwind from the stress of juggling work and family
responsibilities.

In October, the Network was a presenter at the Focalyst Executive Forum in New York City. During this
boomer-focused forum, we shared key trends on the global aging population.

The AARP Global Network Board of Managers - 2008

Bill Novelli (Board Chair)
Chief Executive Officer, AARP

Bjarne Hastrup (Secretary)
Chief Executive Officer, DaneAge

Claudio Salmaso (Chairman, Advisory Council)
Chief Executive Officer, 50&Piu People

Moses Znaimer
President, CARP

Joaquin F. Otero
President, Otero Global Resources, Inc.

Maeona (Mae) Mendelson
Member, AARP Board of Directors



AARP GLOBAL NETWORK
2008 Summary of Financial Information

The following summary of financial
information is from the unaudited
financial statements of AARP
Global Network for the year ending
December 31, 2008.

Revenue

Our total operating revenue in 2008
was $0.91 million, representing an
increase of 27 percent compared to
2007. Of all the revenue generated
in 2008, 83 percent was derived
from membership dues, 11 percent
was from advisory services, and the
remaining 6 percent was interest
income.

Expenses

Our expenses totaled $2.22 million
in 2008, compared to $1.79 million
in 2007. Approximately $0.87
million (39 percent of overall
expenses) of this was attributed

to compensation for staff and
temporary labor. An additional
$0.42 million (19 percent) was spent
on retaining outside professional
services to support our prospecting
activities and business operations.

Net Assets

The Network began the year

with net assets of $1.09 million,
which was supplemented by an
unrestricted contribution of $1
million by AARP. The Network’s net
assets at the end of the year were
$0.78 million.

The overall contribution to net
assets in 2008 was negative $1.31
million compared to negative $1.07
million in 2007.



