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Letter From Board Chair – Jo Ann Jenkins 

 
Many of the goals that inspired a retired California educator to found AARP in 1958 still align with the 
goals of AARP Services (ASI) 50 years later: inspiring the marketplace to address the specific needs of 50+ 
Americans; helping people stretch their dollars a little further; placing greater emphasis on prevention and 
wellness in healthcare; guiding people with trustworthy information; and providing opportunities for 
fellowship, relaxation and fun.  
 
Every AARP member’s situation is different and ASI recognizes that all deserve quality options and clear 
information to help them make sound decisions—whether it’s about insurance, a cell phone or a dream 
vacation. Before the products and services we make available reach the marketplace, we work hard to 
ensure that providers tailor those offerings to serve the unique needs of the energetic, dynamic, and diverse 
50+ population and are communicated clearly. Taken together, these efforts support the mission and goals 
of AARP by helping to increase member value and creating a positive social impact in the marketplace.  
 
On behalf of the entire Board, I would like to welcome John Wider as president and CEO of AARP 
Services. John’s proven experience and leadership skills have brought valuable expertise during the 
challenging times that confront many AARP members. John’s impressive career, which has been devoted 
to keeping health care options affordable and accessible, aligns with AARP’s mission. We look forward to 
working with John and the strong management team he leads, and we anticipate great successes in the years 
ahead.  
 
Jo Ann Jenkins  
 
Letter From the President & CEO – John Wider 



 
If I had to pick two words to define AARP Services in 2008, it would be “adaptability” and “focus.” While 
adjusting to the national economic realities affecting AARP and its providers, AARP Services enjoyed a 
very successful year.  
 
A record number of people turned to AARP-branded products and services in 2008. In fact, we saw a 9.4 
percent increase in total product/service relationships over 2007. We were again proud to work with some 
of the best companies in the world. They were carefully selected as AARP-branded service providers, not 
purely for their proven track record, but also because their commitment to providing excellent customer 
service and improving the lives of people over 50 matches our own.  
 
After all, gaining access to complex products and services such as insurance, and receiving discounts on 
everyday purchases, is a major reason why people join AARP. Given the severe economic downturn that 
grips the nation, those reasons are perhaps more important than ever.  
 
Throughout 2008, ASI worked to help people live healthier, more secure, and happier lives—both by 
advising providers on how best to serve our members’ needs, and by helping ensure that the companies 
provide information in plain language, good customer service and overall value. We added new distribution 
channels, notably a vetted network of agents for several of our products. We also encouraged service 
providers to deliver innovative tools to help members make informed choices.  
 
Looking ahead, we will continue to employ quality management oversight and set goals based upon our 
unique triple bottom line: enhancing the value of AARP membership, giving 50+ individuals independence, 
choice and control in ways that benefit them and all of society, and generating revenues to advance the 
organization’s social-change goals.  
 
John Wider 
 
Introduction 
AARP Services had a successful year in 2008 primarily because a record number of people turned to 
AARP-branded products and services. Given the downturn in the U.S. economy, it was heartening that so 
many members trusted us to look out for them.  
 
New products were added to the AARP-branded portfolio, and existing ones were enhanced, but before 
these products and services could be branded as “AARP,” our staff worked diligently to research what 
AARP members wanted and needed. Our portfolio teams analyzed the marketplace—often looking for gaps 
and other opportunities—then helped providers to understand these insights and to explore how we might 



be responsive. Once a company’s new or refined product or service merited AARP’s approval, AARP 
Services managed the relationship to help ensure good value and positive customer experiences.  
 
Behind the scenes, this entailed overseeing more than 80 companies, which together had 200+ million 
interactions with AARP members. We invite you to learn more about ASI's efforts related to healthcare, 
travel and discounts, financial products and media sales – including several product enhancements on the 
horizon for 2009. 
 
 

 
 
 
Health Care 
Good health helps people enjoy happier lives. In 2008, AARP Services and the providers of the AARP-
branded health insurance programs sought to maximize opportunities for maintaining and improving health. 
 
 
 
One way we're doing that is through our “Five Transformational Ideas” being used by UnitedHealthcare 
and Aetna to build strategies for the future. The ideas are spurring both providers to improve service for 
AARP members: 
  

 
1) Health improvement (measured by health outcomes)    
2) Corporate governance (ensuring that service provider governance adheres to AARP standards)    
3) Corporate social responsibility (agreeing that doing the right thing is as important as revenue-
generation)    
4) Diversity (reaching out to underserved communities)   
5) Plain language (providing consumers with information that is easy to understand) 
 
 
 



We invite you to learn more about our 2008 achievements related to the Medicare-eligible population 
(65+), members who are aged 50–64 and those who turned to AARP-branded dental, vision and 
prescription drug services. 
  
 
Meet Our Chief Medical Officer 

 
We proudly welcomed Charlotte Yeh, M.D., as AARP Services’ first Chief Medical Officer in August. 
Charlotte worked with medical officers at our providers (UnitedHealth Group, Aetna, and Genworth), in 
identifying programs and initiatives to enhance care for older adults. 
 
Charlotte has more than 30 years of experience in health care, both as a physician and as an administrator. 
She worked in emergency medicine for more than 20 years in various Massachusetts hospitals. In 2003, 
Charlotte was appointed regional administrator for the federal Centers for Medicare and Medicaid Services 
in Boston. Her work there was saluted by the American College of Emergency Physicians. The 
organization named her as one of its “Heroes” in 2008, citing her efforts to help older and low-income 
persons in New England receive the health benefits they deserve. 
 
Medicare-Eligible Health Insurance 
Medicare Supplement  
2008 was the biggest growth year for the AARP Medicare Supplement Plans from UnitedHealth Group in 
more than a decade. After a record number of members chose to join the program in January, overall the 
program finished strong—adding more than 300,000 new members by year-end. Total net membership 
increased to more than 2.8 million. Nearly 29 percent of beneficiaries nationwide with Medicare 
supplemental insurance were in an AARP-branded plan.  
 
It was also a year of innovation, with the launch of care-management pilot programs and improvements to 
the AARPHealthCare.com Web site. Additionally, the Silver Sneakers fitness program launched in 17 
states, making it the largest Medicare supplement plan in the nation to boast such a benefit. 
 
Medicare Advantage  
2008 also marked the inaugural year for the AARP-branded Medicare Advantage plans, AARP 
MedicareComplete from SecureHorizons. Much of the work was aimed at the 2009 benefit year, as the 
products were filed in June with the federal Centers for Medicare and Medicaid Services.  
 
Additional wellness benefits were made available through the AARP-UnitedHealth Group contract. United 
also incorporated certain benefits from the market-leading AARP MedicareRx Plans (the Part D 
Prescription Drug Plan) into the Medicare Advantage plans.  
 
Portfolio Decision Support  
The AARP Medicare Portfolio Gateway Web site fully rolled out. It offered needs-based assessments to 
Medicare beneficiaries, and displayed individual solutions for their health and prescription drug needs. 
Additionally, the Part D enrollment process was streamlined; those enrolling in Medicare Supplement and 
Medicare Part D were able to do so with one kit.  
 
The 2008 benefit plan year marked the third year in which seniors had access to prescription drug coverage 



through Medicare Part D. The AARP MedicareRx Plans from UnitedHealth Group continued to hold the 
highest market share, serving millions of Medicare beneficiaries.  
 
Health-Management Pilots Launch  
Recognizing the importance of a holistic approach to health care delivery, AARP Services asked 
UnitedHealth Group to implement programs to improve both health care delivery and the management of 
chronic diseases among members insured by the AARP Medicare Supplement Plan. AARP Services’ 
insight into the health care needs of older Americans also helped influence, organize and design United’s 
efforts.  
 
In December, UnitedHealth Group launched the Health Care Transformation clinical program pilots. Their 
goal: to improve health outcomes around managing diabetes, heart disease, depression, and high-risk health 
or chronic conditions. The pilot programs began running in central North Carolina, Cleveland, Los 
Angeles, New York City, and Tampa, Fla. Patients considered high-risk or needing chronic care received 
individualized care plans and interventions based on screening, needs, strengths and preferences. These 
tests will help us learn how to improve participants’ health. 
  
 

 
 
50-64 Health Insurance 
January 1, 2008 marked the launch of Aetna’s new AARP Essential Premier Health Insurance product, 
which was made available in 32 states. It offered AARP members age 50–64 three plan types in a preferred 
provider organization (PPO) structure: comprehensive, high deductible/HSA compatible and preventive 
and hospital plans, which are catastrophic-type plans.  
 
We are excited about this new product offering and our relationship with Aetna, a leader in the health care 
industry, particularly in the areas of diversity and social responsibility. Aetna also focused on health 
improvement initiatives such as identifying areas for quality improvement and promoting a clearer 



understanding of health care insurance. The product also employed less restrictive underwriting practices 
than is typical. 
 
Long-Term Care Insurance 
With advances in medicine, America’s 77 million baby boomers can expect to live into their 80s and 90s. 
But many are unprepared for possible long-term care needs associated with living such a long life. That’s 
why AARP Services made available access to long-term care insurance plans provided by Genworth 
Financial. 
  
A survey that the company released in May highlighted the significant financial threat that rising long-term 
care costs can impose on AARP members and their families. 
  
AARP-branded long-term care insurance offers coverage for in-home care services. It also helps cover 
costs for participation in adult day care community programs as well as stays in assisted living facilities and 
nursing homes. Long-term care insurance is designed to help pay for these types of services, which can 
devastate personal assets. 
 
  
 

 
 
Dental Insurance 
Research has confirmed the link between good oral health and overall health. That’s why the AARP Dental 
Insurance Plan, offered by Delta Dental, added a third annual, preventive cleaning in 2008. The freedom to 
choose any licensed dentist, and average savings of 20 percent when visiting a Delta Dental PPO dentist, 
also positioned the AARP Dental Insurance Plan as a solid value in the personal health portfolio available 
to AARP members.  
 
To further distinguish the plan in the individual senior marketplace, Delta Dental will increase the Annual 
Benefit Maximum for Plan A (the high-option plan) from $1,200 to $1,350 in 2009. 
 
Vision Care 



The Vision Discount Program from EyeMed provided members discounts on eyewear through an 
agreement with Luxottica/EyeMed Vision Care. Members received discounts on exams, frames, lenses, 
lens options and contact lenses.  
 
Additional product discount offerings were introduced by two major EyeMed retail brands—LensCrafters 
and Sears Optical—to enhance member value in a slowing economy. 
  

• LensCrafters significantly increased the selection of frames that retailed for less than $100, to 
support more cost-conscious consumers. (Previously, the lowest-cost frames were in the $129–
$159 range.) 

• Sears Optical began selling a complete pair of eyeglasses with an "Everyday Low Price" offer of 
$69. The 30 percent discount for AARP members brought the price of a complete pair of single-
vision eyeglasses to as low as $48.30. 

The Luxottica/EyeMed network also included the retail brands of Target Optical, participating Pearle 
Vision centers and thousands of independent Doctors of Optometry nationwide and in the U.S. Virgin 
Islands. 
 
Walgreens 
To provide some relief from the skyrocketing costs of prescription medications, AARP Services expanded 
the relationship with Walgreens to make prescription discounts available to AARP members through the 
AARP Prescription Discount Program. This program will provide discounts on prescription drugs for 
members who either do not have prescription drug coverage or who wish to get discounts on prescriptions 
not covered by their health insurance.  
 
Walgreens also created a positive buzz by planning the 2009 AARP/Walgreens Wellness Tour. Early 
detection and prevention are the goals of this coast-to-coast multi-bus tour, with a goal of administering 
more than 2.5 million free health screenings in 2009 and 2010. 
 
Travel Offers and Discounts 
Tough economic conditions heightened the relevance of benefits designed to help our members stretch their 
dollars a little farther, and to plan for life events that keep them connected to friends and family. 
 
Travel Offers  
Travel is one of life’s great pleasures. Three new relationships helped enrich members’ travel 
experiences—both close to home and at some of the Caribbean’s most beautiful destinations.  
 
Booking travel online and enjoying a world of experiences at a great value got easier in August when the 
AARP Travel Center powered by Expedia, Inc.—the world’s leading online travel company—went live. 
Benefits included elimination of online booking fees, exclusive hotel and car rental deals and special 
discounts via a special Expedia site.  
 
We were also delighted to welcome Sandals Resorts and Beaches Resorts to the AARP Travel family in 
early summer. The relationship  brought exclusive offers to AARP members who vacation at the 
Caribbean’s only Luxury Included® Resorts. Benefits included resort credits, discounts and special 
packages.  
 
GrandTravel, added in 2008 as well, provides luxury vacations for grandparents and grandchildren and is 
committed to enriching multigenerational bonds through rewarding hands-on adventures. AARP members 
began receiving discounts on GrandTravel’s escorted tour vacations at mid-year. 
  
 
Milestones in MakingTravelers’ Dreams Come True 
 
1958: During its first year, AARP turns members’ vacation dreams into reality by organizing an AARP 



Travel Service grand tour of Europe, with all expenses paid and personal assistance with passports, 
luggage, and foreign languages. 
 
1968: Using the collective purchasing power of its members, AARP negotiates discounts on auto rentals, 
hotels and motels to help people stretch their dollars while away from home. 
 
1974: Cruises are added to the AARP Travel Service’s ever-growing program. 
 
1999: AARP Services Inc. takes over management of travel-related relationships and services made 
available as benefits to AARP members. 
 
2002: Members are offered benefit of online travel booking. 
 
2008: Members have access to discounts through more than 50 hotel, motel and resort providers, tour and 
cruise providers, and rental car companies. 

 
These AARP members said "Aloha!" on their 1966 Hawaii trip. 
 
Cell-Phone Offer 
Many people don’t want the high monthly fees and long-term contracts associated with traditional mobile 
phone plans. That’s one reason why AARP Services encouraged development of consumer-friendly 
wireless telephone service. Consumer Cellular rolled it out under the AARP name in August. The result: 
affordable, flexible cell phone plans for AARP members with no early termination fees, long-term 
contracts or mandatory binding arbitration. It’s all part of our ongoing effort to show the marketplace how 
to marry business opportunities with solid consumer value.  
 
Staff from our Lifestyle Team consulted with utility experts at AARP’s think-tank (the Public Policy 
Institute) to gain their insights into the type of consumer protections AARP had been advocating at the state 
and national levels. Some of AARP’s policy recommendations were included in an October 2007 report, 
“Breaking Up is Hard to Do.”  
 
Consumer Cellular emerged as the company most willing to shake up the status quo by making available 
plans to AARP members with month-to-month contracts, no early-termination fees, a free-phone option, 
and round-the-clock customer service – with real people at the other end of the phone. 
 
 



 
 
Borders 
Borders expanded the availability of books and other information on health, financial security, travel and 
other issues of particular interest to those over 50. Borders offered AARP members in-store and online 
discounts on select merchandise, and displayed AARP’s free literature in its superstores nationwide.  
 
As part of the new relationship, Borders teamed with AARP on an essay contest through which people 
reflected on their life’s “next chapter.” The winner, Kaye Moon Winters of Houston, wrote about starting a 
support group for older students as she worked toward her Bachelor of Arts degree at age 60. 
Everyday Savings Center 
AARP Services learned through a member survey that more than one-fourth of AARP members would 
value added shopping discounts in AARP benefits. The Everyday Savings Center was created in response.  
 
This online savings and discount program, made available through the Next Jump aggregator platform, 
gave AARP members who enrolled access to discounts from leading merchants on everyday items such 
as clothing, household goods, pet supplies, electronics, jewelry, shoes, entertainment and gourmet specialty 
items. 
 
In just its first five months, more than 100,000 members registered, and those who purchased products 
collectively saved more than a quarter-million dollars. 
Financial Products & Services 
Retirement planning became even more difficult as markets fluctuated dramatically in 2008. AARP 
Financial Inc., a registered investment adviser and a subsidiary of AARP Services, responded with a host of 
efforts to help people make prudent, informed decisions by providing them with competent advice and 
education. A portfolio of easy to understand, socially responsible and value-added banking, investment and 
protection products supported this commitment. 



  
Several initiatives were launched in 2008 to help people with financial planning: 
  

• Helpful Tips – AFI Financial Advisors talked to a large number of people who were becoming 
frustrated with their current financial relationship or confused about which way to turn. As a result 
of these conversations, many investors decided to take another look at their goals and risk 
tolerance.   

• Cutting Financial Jargon  – Investors need simple, easy-to-understand investment options, such 
as the ones we offer through AARP Financial. And as part of our efforts to demystify the investing 
process, AARP Financial (AFI) launched a consumer-friendly website – MoneySmartsSM – to 
explain basic investing terms and answer questions.   

• Retirement Planning – AFI introduced Practical Retirement Planning Solutions, featuring 
personalized service and easy-to-use self-help technology tools. To support this effort, all of our 
Financial Advisors completed an intense 18-month Certified Financial Planner training program. 

  
 
AARP Financial, Inc.Founded in 2005, AARP Financial, Inc. was created to provide members with 
affordable, high quality and easy to understand financial products and services. Today, our Financial 
Advisors find themselves on the front lines, offering experienced support and guidance to people caught in 
the grip of the worst economic crisis since the Great Depression.Everyday, at our Financial Center in 
Tewksbury, Massachusetts, our advisors, many of whom are Certified Financial Planner ™ professionals, 
take calls from people who need help weathering the volatile markets, who are looking for investment 
products and retirement planning services, or who simply may be looking for a second opinion regarding 
their financial situation.Because of the market downturn, most of the calls are from people looking to 
AARP as a trusted resource, a place where they can go for reliable information when someone leads them 
astray, or puts them in an inappropriate investment. Some are looking for help managing their debt and 
direction on how to fund the next phase of their lives. Others are looking for financial products and 
solutions that they can understand and that will help them realize their financial goals.“Being non-
commissioned, I can focus solely on what’s best for the member,” says Financial Advisor Lisa Prezzano. 
“This allows me to concentrate on helping address their needs without having to worry about anything else 
which means a lot to people we talk to and it’s clear that they trust us as a result.” 
Mutual Funds 
Three of AFI’s five mutual funds became eligible for ranking and rating by one of the nation’s premier 
independent mutual-fund rating agencies because they completed three years of history on December 31, 
2008. We are pleased to report that all three funds received the agency’s highest rating for those three 
years. In a year that witnessed record mutual fund outflows, our funds had a positive net in-flow. 
 
  
 



 
Credit Cards 
AARP executed a new, 10-year contract with Chase to offer credit cards with socially responsible features. 
For example, the AARP Credit Card program provided by Chase offered low introductory rates, lower late-
payment fees and no mandatory arbitration.   
 
Another feature of the Chase contract: a special, co-branded Clear and Simple Web site helped AARP 
members learn how to manage money wisely. The Web site provided interactive tools, calculators, 
worksheets and other financial literacy resources. Clear and Simple’s popular guide—“50 Ways to Love 
Your Money”— was available online and in print form. 
 
Life & Property Insurance 
The AARP Lifetime Income Program provided by New York Life set a new record for premiums in 2008, 
its second year of operation. This continued its position at the top direct-marketed, fixed annuity product in 
the industry. The product’s success reflected the simplicity and competitiveness of its design.  
 
The AARP Automobile and Homeowners Insurance Programs provided by The Hartford also enjoyed a 
strong year, while the overall industry remained flat. In October, The Hartford launched an in-market test 
of agent distribution for the auto insurance product in four states (Minnesota, Tennessee, Arizona and 
Illinois). Results through December were promising. The program also published Your Guide to 
Confidence: A Widow’s Guide to Buying, Selling and Maintaining a Car. 
The AARP Mobile Home and Motorcycle Insurance Program provided by Foremost continued its steady 
performance, although there was evidence of a trend toward mobile home park conversions into fixed-
home sites, which the program does not cover. AFI executed a one-year contract extension to December 31, 
2010 in order to enable both parties to assess the opportunities of agent distribution. 
 
 
Media Sales 
In 2008, AARP Services oversaw advertising sales for AARP publications and its Web site. As AARP’s 
media properties evolve in response to members’ changing needs and habits, Media Sales continued to 
integrate and innovate, providing advertisers with the most effective opportunities to reach 50+ Americans 
through print, online, broadcast and consumer events. This 360-degree access reinforced AARP’s market 
position as the leading media choice for companies looking to target the 50+ demographic in a trusted, 



relevant environment. 
 
Big Gains in Online Ads  
The redesign of AARP.org and the launch of the AARP Bulletin Today site in 2008 were milestones in 
AARP’s continued quest to make these interactive properties more engaging and relevant to members’ 
lives. The new and enhanced channels delivered the most effective ways for advertisers to reach the 50+ 
online audience, resulting in a 54 percent ad revenue increase for 2008 over 2007. 
 
Print Ads Hold Steady  
Despite the economic downturn, Media Sales met its revenue goals, offsetting the production and delivery 
costs of AARP’s publications—which are cited most frequently as the reason for member renewals. 
AARP’s advertising, featuring products and services that address 50+ Americans’ lifestyles, helped 
enhance overall member value. While print advertising has been hit harder than any other advertising 
medium, Media Sales managed to generate the same revenue in 2008 as in 2007. 
 
Celebrations and Sponsorships  
Sponsorships and Exhibits helped enrich members’ enjoyment of AARP’s 50th Anniversary Celebration by 
securing sponsorships for the “Songs of Soul and Inspiration” concert in Atlanta, numerous community 
rebuilding projects and a scholarship fund that provided more than $1 million in grants to innovative high 
schools nationwide. The celebration culminated in Washington, DC in September with Life@50+ ׀ 
AARP’s National Event & Expo. Life@50+ drew a record 27,250 participants for three action-packed days 
of informative presentations, cutting edge technology, the highest-ever number of exhibitors (479), plus 
music, fitness, and fun. The first day of the event featured a lively birthday celebration at the Lincoln 
Memorial, made possible through the sponsorships of Chrysler and GE Healthcare. 
 
 
Products & Providers 
HEALTH CARE SERVICES  
 
AARP Fitness  
Gold’s Gym  
American Council on Exercise (ACE)  
Curves  
 
AARP Health Essentials by Walgreens  
  
ADT Companion Service 
  
Aetna Life Insurance Company  
AARP Essential Premier Health Insurance Plan  
PPO for ages 50-64  
 
Delta Dental  
AARP Dental Insurance  
 
EyeMed Vision Care  
AARP Vision Discounts  
 
Genworth Financial Life Insurance Company  
AARP Long-Term Care Insurance  
 
Metropolitan Life Insurance Company  
AARP Long-Term Care Insurance (no new policies issued)  
 
United HealthCare Insurance Company  



AARP Medicare Supplement Insurance  
AARP Hospital Indemnity Plan (HIP)  
AARP Hospital Advantage Plan (HAP)  
AARP Medical Advantage Plan (MAP)  
AARP Essential Health Insurance Plan (EHIP)  
AARP Essential Plus Health Insurance Plan (EPHIP) (also marketed Medical Advantage Plan (MAP) in 
some states)  
AARP Medicare Complete Plans  
AARP MedicareRX Plans (Part D)  
AARP Pharmacy Services 
  
  
TRAVEL  
 
AARP Travel discounts offered by:  
Expedia -- AARP Travel  
 
Lodging:  
AmeriHost Inn  
Baymont Inns & Suites  
Best Western  
Cambria Suites  
Clarion  
Comfort Inn  
Comfort Suites  
Country Inns & Suites by Carlson  
Crowne Plaza Hotels & Resorts  
Days Inn  
Econo Lodge  
Four Points by Sheraton  
Hampton Inn  
Hampton Inn & Suites  
Holiday Inn Hotels and Resort  
Howard Johnson  
Knights Inn  
La Quinta Inns  
La Quinta Inn & Suites  
The Luxury Collection  
MainStay Suites  
Park Place Hotel and Resorts  
Quality Inn  
Radisson Hotels & Resorts  
Ramada Worldwide  
Rodeway Inn  
Sheraton  
Sleep Inn  
St. Regis Hotels  
Suburban Extended Stay Hotels  
Super 8 Motels  
The RIGHT Vacation Rental  
Travelodge  
W Hotels  
Westin  
Wingate Inn  
Wyndham Hotels & Resorts  
 



Rental Cars  
Alamo Car Rental  
Avis  
Budget Rent A Car  
Enterprise Rent-A-Car  
Hertz  
National Car Rental  
 
Cruises  
Avalon Waterways  
Crystal Cruises  
Disney Cruise Line  
Holland America Line  
Norwegian Cruise Line  
Oceania Cruises  
Orient Cruises  
Princess Cruises  
Regent Seven Seas Cruises  
Royal Caribbean International  
Viking River Cruises  
 
Vacation Tours  
Academic Travel Abroad, Inc. (GrandTravel)  
Brendan Worldwide Vacations  
Collette Vacations  
General Tours World Traveler  
Grande Luxe Rail Journeys  
Unique Vacations, Inc. (Sandals and Beaches Resorts)  
Untours  
 
Medical Assistance Travel Services  
Medjet Assist  
 
GE Motor Club  
AARP Motoring Plan  
  
  
DISCOUNTS  
 
Home security:  
ADT Security Services  
 
Telephone & Internet services:  
Consumer Cellular  
EarthLink  
People PC 
  
Gift & Apparel discounts:  
Arizona Mail Order Company, Inc.  
Blair LLC -  
Draper's & Damon's, Inc.  
Gold Violin  
Haband Company LLC  
Johnny Appleseed's Inc.  
Norm Thompson Outfitters  
Reebok  



Rockport Outlets  
Wintersilks LLC 
 
 
AARP Books (Sterling Publishing) 
 
MarketPlace powered by PMC 
 
Snapfish (Hewlett-Packard Company  
 
Entertainment discounts:  
Busch Gardens  
SeaWorld  
 
Legal services:  
AARP Legal Services Network from GE  
 
AARP Strategic Alliances:  
Walgreens 
 
 
FINANCIAL SERVICES  
 
Chase Card Services  
AARP Credit Card Services  
 
Foremost Insurance Group  
AARP Mobile Home Insurance  
AARP Motorcycle Insurance  
 
The Hartford  
AARP Automobile Insurance  
AARP Homeowners Insurance  
AARP Boat and Motor Home Insurance  
AARP Home Business Plan  
 
New York Life  
AARP Life Insurance Program  
 
New York Life Insurance and Annuity Corporation  
AARP Lifetime Income Program  
 
Mutual Funds from AARP Financial  
 
Real Legacy Assurance  
AARP Property and Casualty Program (Puerto Rico and Virgin Islands) 
  
 
 
AARP’s Founder – Business Pioneer 
 
AARP’s founder, Ethel Percy Andrus, was honored by the National Women’s Hall of Fame for her 
pioneering achievements in business – a recognition that complemented her well-known achievements in 
advocacy, philanthropy, and publishing. 
 
The organization noted that Andrus founded the National Retired Teachers Association in 1947 “to use 



group strength to provide low-cost insurance programs and in 1956, the first health insurance program for 
educators over age 65. To meet the needs of all older Americans, Andrus founded AARP in 1958, 
becoming president and leading the organization's rapid growth by creating an array of programs to help 
mature Americans with many aspects of their lives, including second careers, health insurance, travel, and 
more. . .” 
 
As AARP celebrated its 50th anniversary in 2008, we strived to honor our visionary founder’s legacy of 
marketplace innovations designed to improve the quality of life for all as we age. 
 
 
 



2008
The AARP Services Board of Directors 

Jo Ann C. Jenkins (Board Chair)  

Jo Ann Jenkins is chief operating officer of the Library of Congress, with full authority and 

responsibility for the Library’s day-to-day operations, including planning, reviewing, monitoring, and 

directing overall programmatic and infrastructure support operations consistent with its mission 

and the Librarian’s goals. Previously, Ms. Jenkins was a consultant to the Office of Diversity at the 

Federal National Mortgage Association; director of the Office of Advocacy and Enterprise at the U.S. 

Department of Agriculture; special assistant for minority affairs to former Secretary of Transportation 

Elizabeth Dole; and a partner in a management consulting firm, Quality Management Service. 

Timothy Armour 

Tim Armour recently retired after 10 years with Morningstar, Inc. as Morningstar’s managing 

director. He was managing director of Morningstar from 2000 to 2008, president from 1999 to 

2000, and chief operating officer from 1998 to 1999. From 1992 to 1998, he served as president of 

Stein Roe & Farnham’s mutual fund division. Prior to that, he was senior vice president and director 

of marketing in Citibank’s retail bank division. Mr. Armour began his career in 1975 with General 

Foods Corporation, where he spent 12 years in product management and planning.  

Darlene DeRemer 

Darlene DeRemer joined Donald H. Putnam in 2005 in founding Grail Partners LLC, an advisory 

merchant bank serving the investment management industry. Prior to becoming an investment 

banker at Putnam Lovell NBF in 2003, Ms. DeRemer was a leading advisor to the financial services 

industry, specializing in strategic marketing, planning, product design, and the implementation of 

innovative service strategies. She has participated in numerous fund company asset management 

restructuring transactions. She has also served as a vice president at State Street Bank & Trust 

Company and T. Rowe Price & Associates.

Leobardo Estrada 

Leobardo Estrada, PhD, is a member of the AARP Board of Directors. He is a professor of urban 

planning at the University of California, Los Angeles (UCLA). He has served as an advisor 

on national data systems to several national entities, including the U.S. Census Bureau, the 

National Center for Health Statistics, and the National Research Council. His social science 

expertise includes the demography of Latinos in the U.S. He serves on the boards of the National 

Association of Hispanic Elderly, the National Association of Child Care Resource and Referral 

Agencies, and New Economics for Women.



Gary E. Knell 

Gary Knell is president and CEO of Sesame Workshop. Mr. Knell has been instrumental in focusing 

this nonprofit organization on Sesame Street’s global mission, including groundbreaking co-

productions in South Africa, India, Northern Ireland, and Egypt. He also helped found PBS Kids 

Sprout, a 24-hour U.S. cable channel. Previously, Knell was managing director of Manager Media 

International, a print and multimedia publishing company. He also has served as senior vice 

president and general counsel at WNET/Channel 13 in New York, and as counsel to the U.S. Senate 

Judiciary and Governmental Affairs Committees. 

William D. Novelli  

(ex officio Board member) 

Bill Novelli is AARP’s CEO. He joined the AARP executive team in January 2000 and became CEO in 

June 2001. Prior to AARP, he was president of the Campaign for Tobacco-Free Kids, and executive 

vice president of CARE, the world’s largest private relief and development organization.  Earlier, 

Novelli co-founded and was president of Porter Novelli, now one of the world’s largest public 

relations agencies. He began his career at Unilever, a worldwide-packaged goods marketing 

company, moved to a major ad agency and then served as director of advertising and creative 

services for the Peace Corps.

Edward T. Reilly  

Edward T. Reilly is president and CEO of the American Management Association, International, 

the world’s leading not-for-profit, membership-based management development, research, and 

publishing organization. Mr. Reilly previously served as president and CEO of Big Flower Holdings, 

Inc. (now Vertis, Inc.), a leading provider of integrated marketing and advertising services. Under 

his leadership, the NYSE-listed company broadened its services and made numerous acquisitions. 

Prior to joining Big Flower Holdings, Mr. Reilly spent over 25 years in a variety of capacities within 

the broadcast and book publishing groups of The McGraw-Hill Companies. 

T. Byron Thames 

T. Byron Thames, M.D., is a member of the AARP Board of Directors. He is medical director of 

Darden Restaurants, Siemans Westinghouse and COMPNET, a managed care organization for 

occupational medicine. He is also a certified medical review officer (drug screening specialist) 

serving Florida Hospital and other clients. Dr. Thames consults on medical issues to the Area 

Agency on Aging (AAA) for Central Florida, the Retired Senior Volunteer Program and the Senior 

Resource Alliance, and is the medical provider for the AAA Medical Mobile Clinic for the Elderly.  

He retired from private practice in 1999.
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AARP Services INC.
2008 Revenue Growth Supports AARP

AARP Services oversees and manages the relationships with the service providers of AARP-endorsed 

products and services. These companies often offer specially-designed services and price-points for 

the members of AARP. They develop unique offers, expand into under-served markets, and create 

marketing messages that educate consumers. AARP receives royalty income from these providers that 

is crucial to supporting the short- and long-term goals of the Association.

Financial resources are used to build and grow community projects, support advocacy work 

nationally and locally, and leverage the power of AARP members.  At AARP Services we know our 

ultimate goal is to create a better world for all as we age.  Our focus is on improving the marketplace 

to better serve the 50+ population.

The products and services offered by AARP-endorsed providers provided nearly $653 million of 

royalty revenue to AARP in 2008, a year-over-year growth of $155 million or 31 percent. 

Breaking out royalties by product category, the AARP-endorsed health related offerings generate the 

largest percentage (65 percent) of revenue, followed by financial products and services (31 percent), 

and the AARP Travel & Discounts programs (4 percent). 


