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The views expressed herein are for information, debate, and discussion, and do not
represent official policies of AARP.

AARRP is a nonprofit, nonpartisan membership organization that helps people 50+ have
independence, choice and control in ways that are beneficial and affordable to them and
society as a whole. AARP does not endorse candidates for public office or make
contributions to either political campaigns or candidates. We produce AARP The
Magazine, the definitive voice for 50+ Americans and the world's largest-circulation
magazine with over 34.5 million readers; AARP Bulletin, the go-to news source for
AARP's members and Americans 50+; AARP Segunda Juventud, the only bilingual U.S.
publication dedicated exclusively to the 50+ Hispanic community; and our website,
AARP.org. AARP Foundation is an affiliated charity that provides security, protection,
and empowerment to older persons in need with support from thousands of volunteers,
donors, and sponsors. We have staffed offices in all 50 states, the District of Columbia,
Puerto Rico, and the U.S. Virgin Islands.

LifeTuner is a new expert-backed web site sponsored by AARP that aims to provide a
simple roadmap to help young Americans achieve financial security. LifeTuner brings
together sensible, unbiased advice from volunteer financial experts with a vibrant
community of peers and individuals who’ve been there before — all of whom can share
their experiences and learn from each other. The Lifetuner interactive website offers
tools, tips, articles and real-life stories that provide help and useful information to young
adults as they navigate their financial lives.
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Background and Methodology

The purpose of this study was to gather information on young people’s thoughts about
finances and social media. The information was gathered to help AARP in development
of the Lifetuner website.

Greenberg Quinlan Rosner Research designed and administered the multi-modal (RDD,
cell and web) survey. The survey reached 1002 adults, 18-34 years old. The survey was
conducted August 29 — September 10, 2009.

The survey used a multi-modal design to achieve the most representative sample
possible:

e The cell phone portion reached 302 respondents ages 18-34. Numbers were
selected randomly from a nationwide list of cell phone numbers.

e The second portion was conducted by landline telephone and reached 300
respondents ages 18-34. Telephone numbers were generated by a random digit
dial process, thereby allowing access to all listed and unlisted phones.

e The third portion was conducted online and used an opt-in web panel. It included
400 respondents ages 18-34, randomly selected from a web panel designed to be
representative at a national level. Internet surveys use, by necessity, non-
probability based sampling methods and these results need to be considered with
that limitation in mind.

The data were weighted by gender, age, race, education, region and phone usage to
ensure an accurate reflection of the population. The sample size with these weights
applied is 1002.

In interpreting survey results, all sample surveys are subject to possible sampling error;
that is, the results of a survey may differ from those which would be obtained if the entire
population were interviewed. The margin of sampling error for the total sample is +/- 3.1
percentage points.
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Introduction

Money issues, especially keeping up with routine bills and carrying debt, are far-and-
away the thing that young people worry about most in life. Sadly, these financial
problems often leak into their social lives, contributing to stress in relationships with
friends and partners. Given these money-related worries and stresses, it is surprising to
learn that finances are the least talked about or shared information online by young
adults, even in this era of extensive social networking.

Discussing financial information is the final frontier of social media and networking.
Young people are slightly more likely to say they have disclosed their weight or mental
health status through social media than to acknowledge sharing financial information
online. The few who have posted financial content usually post information such as
identifying recent purchases rather than deeper or larger questions about their financial
lives. For a generation so tech-savvy and clearly comfortable with the
interconnectedness of social media, it is astonishing that financial issues are still such a
taboo subject for young people connecting online.

Most young people do not count the internet as one of the top two sources they use to
seek out financial advice in a pinch, relying on parents or friends instead. Yet, those few
young people who have reached out online for financial advice have generally found the
experience rewarding, and cite greater confidence in their handling of money. There is
clearly a need for a richer and customized online source of financial advice for young
Americans who are facing the most challenging economy in 70 years.

This report will explore some of the dynamics around young people’s financial concerns,
their use of social media, and their difficulty mixing the two.
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Key Findings

The number one thing young people worry about is money and finances (57
percent), along with jobs, unemployment, and career issues (18 percent). These
concerns trump all other issues including health (10 percent), relationships (10 percent),
and education (8 percent). The vast majority of young people say financial issues have
caused stress in a relationship (68 percent), including situations where a partner
overspends (40 percent), borrows money (25 percent), or carries considerable amounts of
debt (30 percent).

Debt contributes substantially to young people’s concerns about their finances.
Nearly all young adults carry some amount of debt (78 percent) and generally see their
debt load increase as they grow into their thirties. Significant proportions of young
people are racking up credit card debt (36 percent), car loans (30 percent), and unpaid
medical bills (23 percent).

Young people are posting a lot of personal information online, but only 1 in 10
young people say they share “financial information” or seek financial advice
through social media. Finances are the last frontier in online sharing. Young people
will post just about anything, except information about their financial situation (9
percent) and sex life (10 percent).

Young people primarily look to their parents (60 percent) and friends (31 percent)
for financial advice — not the internet. Only 19 percent say the internet is one of the
top two places they go first for financial advice. Those who do turn to the internet are
fairly unfocused, going to search engines (32 percent), news sites (20 percent), and their
bank’s website (19 percent). Only a handful of young people have made a major change
in their finances based on information found on a social media website or posted a
question about finances (10 percent and 7 percent, respectively).

When young people do turn to social media for financial advice and information,
the vast majority say that this information has made them more confident about
managing their finances (85 percent “more confident™).

Matters of money can cause stress in a young adult’s relationship or signify a
compatible partner. Most young adults say financial issues have caused stress in a
relationship (68 percent), including situations in which one partner consistently
overspends (40 percent) or has too much debt (30 percent). Given the prevalence of these
stressors, it is not surprising how young adults prioritize compatible financial behaviors —
38 percent of young adults said that attitudes toward money and spending behaviors were
among the top three most important traits in a partner, out-ranked only by family values
(80 percent) and attractiveness (54 percent).
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Young people are taking steps to reduce the cost of their socializing, especially if
they consider their finances to be in poor shape. Many say they suggest low-budget
options for entertainment (69 percent) or skip going out with their friends altogether (57
percent) — at least sometimes. Young adults who say their finances are in poor shape are
over twice as likely to often take these measures to reduce their spending.

Some groups of young adults face greater financial challenges than other young
adults. Young African American adults are more likely than white or Hispanic young
people to assess their personal financial situation as fair or poor, and both African
American and Hispanic young adults are less confident about their money management
skills than white young adults. Young women have more challenges with debt than
young men and unmarried women, and single moms experience more severe financial
challenges than other women and most men.
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Detailed Findings

Young people are spending a lot of time online, including using social media sites. In particular,
they frequent social networking sites, often on a daily basis. Reading or posting Twitter updates,
contributing to a blog, or submitting a discussion board post is less common. These social media
users are prolific posters, but are more likely to accuse their friends of “over-sharing” than
recognizing their own behaviors as such. One of the few things young people do not share
online is information about their finances. They are also unlikely to seek out financial advice
online or offer financial advice in the context of a social media site. Yet, young people who have
obtained advice online generally found it to be a satisfying and helpful experience.
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Social Media Use

Social networking sites are the most commonly-used form of social media among these young
adults. Twenty-seven percent say they post content on social networking sites daily or multiple
times a day (51 percent weekly). But more infrequent use of social networking sites is also
common. In fact, only 24 percent of young adults said they never use social networking sites.
The use of Twitter (53 percent “never”), discussion boards (45 percent “never”), and blogs (55
percent “never”) is less prevalent.

Besides social media activity, young adults are also reading online news sites (57 percent),
chatting on instant messaging programs (46 percent), and using online banking (48 percent).
Nearly everyone also makes purchases online, but much less frequently (46 percent monthly).

B Figure 1: Social Media Activities
m Several times a week Daily Multiple time a day

57

Read news websites

Post to networking sites eg. 51
Facebook
Use online banking 48
Use L.M. or chat programs 46
Read, view, s_end Twitter 25
updates, profiles, photos
Post on a forum 22
Write or contribute to a blog 0 17 I:l Represents Social Media
Make purchases online 14 ot sum xacl due to raunding
0 10 20 30 40 50 60 70

Now I’'m going to read you a list of things that some people do online. For each, please tell me how often you do this online.

Although young women are as likely as young men to regularly use the internet and social
media, their online activities vary. They tend to use the internet for communication and
socializing, but are less frequent consumers of online news, shopping, and banking. In
particular, young women are far less likely to read online news sites on a weekly basis than
young men (62 percent for men versus 51 percent for women). The disparity between men and
women grows with education level, too. Among college-educated women, 65 percent say they
read the news online weekly (42 percent daily) compared to 85 percent of college-educated men
(weekly; 70 percent daily).
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Young people are posting a lot of personal information including photographs (67 percent), their
relationship status (61 percent), what they do for a living (54 percent), their email address (55
percent), and the state of their mental health (51 percent). They will post just about anything,
except information about their financial situation (9 percent) or sex life (10 percent). One-in-five
have even shared information about their weight through social media.

Despite this mass of information that young people are willing to share online, most young
people believe that their own online sharing habits are fairly circumspect. Young adults feel that
their online personalities match their in-person personalities (75 percent), and most say they do
not usually lie or embellish online (84 percent). Few post information anonymously (24 percent)
or share information they would feel uncomfortable saying out loud (28 percent). In fact, many
young adults say they would rather read posts and content than take part in creating and sharing
their own content (67 percent).

It is ironic, then, that a majority of young adults believe that people they know are posting
revealing information online or over-sharing - 56 percent have learned personally revealing
information about friends and 52 percent say they know “too much” from online profiles and
posts about people they barely know. It suggests that young people may simply be unaware of
their “over-sharing” tendencies and perhaps post or share content more frequently than they
report.

' Figure 2: Shared Information by Social Media

Your Photographs Total Tota
J Agree Disagree
Relationship statusi Personal Online Behavior
Your email address | prefer to look at things rather than post - o
. myself.
Your Occupation I sometimes get a thrill from posting things lots 64
) o] of people will read.
Location or activites _ o
1 Sometimes | post or say things online | would
S 28 71
Stress in your life not feel comfortable sharing in person.
Political Opinion 7 | share personal emotions anonymously | would 2 74
not share if my name was attached to it.
Relationship issues My online personality is different from my in- 23 75
Health information person personality with people.
| am more comfortable discussing my financial
) N : e 15 84
Your weight situation online than speaking in person.
| sometime embellish or lie online. 14 84
Your address
’ Friends’ Online Behavior
Info about sex life
I Yes | have learned personal info about my friends 56 a4
Financial Info online that | did not know before.
| feel | know too much about people | barely 52 47

0 10 20 30 40 50 60 70 80 know from their online profile and posts.

Have you ever posted or discussed any of the following information about yourself online using a social media website?
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Social media users are sharing with a wide array of people. However, their primary audiences
are their close friends (77 percent) and family (75 percent). Nearly half also say they use social
media to connect with less-close friends (49 percent) and former classmates (48 percent). Most
social media users consider their network and audience to have a personal connection with them.
Only 13 percent say they are sharing with strangers and people they have never met — discussion
forum contributors are slightly more likely to consider strangers to be part of their audience (21
percent) but, even for this group, it is not as common as one might expect.

' Figure 3: Social Networking Audience
Close friends

Family friends

Friends or others you hang out with
Former or currect classmates
Acquaintances

Co-workers or people you work with
Strangers or people you have never met

Other %

Don't Know/Refused )

0 20 40 60 80
Thinking about all of your activities online where you share information with people, who are you sharing information with?
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Social Media and Finances

Sharing information about finances is the final frontier for social media — only 9 percent say they
have shared “financial information” online. A slightly larger group will acknowledge sharing
specific information if asked directly (29 percent). Most young adults who have shared financial
information through social media discussed specific purchases they had made (15 percent).
Eleven percent of young adults have posted information about their salary or wages, while even
fewer have discussed their decisions about finances or their monthly rent or mortgage payments.
All told, 69 percent of young adults have not shared any financial information through social
media.

B Figure 4: Shared Financial Information Through Social Media

Purchases or spending decisions
Income, salary, or wages
Financial decisions

Rent or mortgage amount
Amount of charitable contributions
Student loan amount

Credit score or credit history
Information about taxes

The amount of credit card debt

Something else
Don't know/Refused

None of these

0 10 20 30 40 50 60 70

Have you ever posted or discussed any of the following
information about yourself online using a social media website?
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Regular social media users, especially those who contribute to blogs or post on forums, are
among the most likely to share financial information online. Regular users of social media are
also more likely to post this information (13 percent) than irregular users (5 percent) or non-users
(1 percent). Discussion forum users and blog contributors are roughly twice as likely to have
posted financial information online than social networking users. Daily and weekly social media
users — especially users who contribute to a blog or post on discussion forums — are more likely
to say they have used social media to seek out financial advice.

"' Figure 5: Posting Financial Information Online

Frequency of Social Media Use Reqgular Social Media Users by Type

[ Posted Financial info online B Posted Financial info online

Discussion

Regular
forum users

social media
users

Blog
contributors
Infrequent

users Among all young

adults, 9% say they

have posted financial

information through
social media.

Twitter users

Never use

. ; Social
social media

networking
users

0 10 20 0 10 20

Have you ever posted or discussed any of the following information about
yourself using a social media website? Information about your finances

The lack of discussion about finances through social media is not limited only to sharing
information — few young adults are looking for financial information online as well. Only 10
percent of young adults say they have made a major change in their finances based on
information found on a social media website, and even fewer (7 percent) have posted a question
about finances.
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Rather, young people primarily turn to their parents and friends for financial advice. Only 19
percent of young adults say the internet is one of the top two places they go first for financial
advice, compared to 60 percent for parents and 31 percent for friends. Those who do use the
internet to seek out financial advice typically go to search engines, news sites, and their bank’s
website; only 5 percent say they have turned to a social media site for advice.

™ Figure 6: Seeking Financial Advice

Internet Sources

Sources of Financial Advice (among those who turn to the internet)

Parents (percent mentioning) %*
Search engines 32
' Google 20
Friends Yahoo 12
Other search engine 2
Other relatives News Outlet sites 20
CNN, CNNmoney.com, Money.com 7
The internet n Other news outlet site 6
MSN, MSN money site 5
Other (Fox News.com, LA Times, NYTimes) 2
The bank ; . .
Bank/investment firm website 19
A financial Other bank/investment site 11
advisor My bank's website (non-specific) 3
Bank of America 2
Books or Other bank websites (Fidelity, Wachovia, .
magazines Vanguard, T.Rowe Price, Chase, etc)
Financial advice/expert sites 8
Co-workers Dave Ramsey 4
Suze Orman 2
Television Other advice sites (Kiplinger, Motley Fool) 2
Social media sites 5
Newspapers |1 Blogs covering financial advice or money 2
Other social media 1
Twitter 1
Other Craigslist 1
Dontt Facebook 0
Know/Refused SE] - - - - 10
No particular site/Browse various sites 4
0 20 40 60 Don't know/Refused 20
What are the TWO places or people you usually go to first when *Will sum to more than 100%

you need financial advice?
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Few have asked for financial advice through social media, but those who do say they feel more
confident about managing their money. Eighty-five percent say the information they obtained
made them feel more confident about their ability to manage their finances.

™' Figure 7: Obtaining Financial Advice through Social Media Sites

Have you ever posted a question seeking financial : : :
advice or asked other users for financial advice on a Outcome_ of using 50?|a| media for
social media website? financial advice...
®Yes HNo DK/refused 85

80
B Much more confident

60 Somewhat more confident

Somewhat less confident

B Much less confident

40

20 15

0

More confident Less confident

(If posted financial question on social media site) Did posting the question or obtaining financial
advice online make you feel much more confident, somewhat more confident, somewhat less
confident, or much less confident about making financial decisions or managing your money?
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Young People’s Financial Lives

Financial problems are the biggest concern young people have in their lives. Over half of young
people name “money” or specific financial issues as the most important problems they face in
their life, and another 18 percent list a finance-related concern (e.g., jobs and career issues).
Within these broad categories, they are worried about money generally, but also have specific
concerns such as paying bills, the economy, having money for school, and paying off debt. In
particular, 14 percent of young people say they have lost a job, are unemployed, or are looking
for a job.

' Figure 8: The Most Important Problem Facing Young People: Money*

FINANCIALrwNe s

Ak DERT
PAY

St(_UHI Y EDUCATION

GQ!;J[; HEALTH

ENOUGHSCHOOL CAREER
e WORK 1S BW{R PROBL[\TEOLLEGE ECONOMY wwEAMILY

" HINGUNEIVIPLOYMENT LIFE
JOB “ e FINDING  PAYING

MAKING PROBLEMS

FINANCESlSSUES

CHILD

What is the most important problem facing you in your life these days?
(*tag cloud created from volunteered open-end responses. Larger words denote a higher frequency of mentions)
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In many cases, young people’s concerns about finances are well-founded. Very few young
adults say their personal finances are in good shape. Only 6 percent of young people say their
finances are in “excellent” shape; another 27 percent say their financial situation is “good.”
Fully one-quarter rate their personal financial situation as “poor.”

Not surprisingly, certain groups are more at-risk than others. In particular, college-educated
(especially older college-educated) adults are doing relatively well. Conversely, part-time
employees, unemployed young adults, less-educated and lower-income young adults, and
African Americans are struggling much more with money. Unmarried women, and especially
single moms, also are quite negative about their financial situation.

' Figure 9: Personal Financial Situation, by Total and Demographics

| Financial Situation | EXCE“E”“ Fair/poor

* M Excellent Fair fir?:r?ces finances
Good I Poor 66 Total 33 66
60 Older College Educated 57 43
College Educated 50 49
40 Unmarried Women 25 73
33 High School or less 24 74
Work Part-time 24 74
20 African Americans 21 78
Unemployed 19 79
0 Low Income 19 80
Excellent/Good Fair/Poor Single Moms 13 87

How would you rate your own personal financial situation? Excellent, good, fair, or poor?
* Percentages for totals may not sum exactly due to rounding
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Young adults are somewhat more confident about their money management skills than their
personal financial situation, at least by their own report. Over half say they are excellent or good
at managing their money (56 percent). To some extent, their perception may be accurate. For
instance, young adults whose finances are in poor shape are more likely to rate their money
management skills lower, as are young adults with four or more types of debt, loans from

parents, and unpaid medical debt.

¥ Figure 10: Money Management, by Total and Demographics

Excellent/ Fair/ ;
| Money Management | good money air’poo
. money skills
skills
M Excellent Total 56 43
Good
56 Fair Older College Educated 73 27
M Poor
43 College Educated 70 30
Work Part-time 56 44
Unmarried Women 49 50
High School or less 47 52
Low Income 47 51
Unemployed 40 58
-
Single Moms 38 61
Excellent/Good Fair/Poor African Americans 35 65

How would you rate the job you are doing managing your money? Excellent, good, fair, or poor?

There are quite a few contributing factors to young people’s insecurities about finances. Many
young people are in part-time jobs (18 percent) or temporary jobs (3 percent) that may pay
poorly or lack benefits. They also suffer from higher rates of unemployment (18 percent), which

is likely exacerbated by the recent recession.
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Concerns about finances change somewhat with age and the responsibilities of family, debt, and
career. In particular, adults in their late twenties and early thirties cite different financial
priorities. Although day-to-day financial issues still loom large, adults in their late twenties and
early thirties are more likely to worry about paying off debt, buying a home, and saving for
retirement than younger adults in their early twenties. The priorities of younger adults ages 18-
23 reflect their different stage in life — they put more emphasis on paying for education, putting
money in savings, and settling day-to-day bills.

The graph below shows young adults’ top two financial priorities by total (green bar) and by age
category (ages 18-23, 24-29, and 30-34).

B Figure 11: Financial Priorities, by Total and Age Group
60 :

m Total ™ Age 18-23 Age 24-29 Age 30-34
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From the following list, please choose your top TWO financial priorities right now.
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This generation’s propensity for taking on debt plays a large role in their financial situation.
Nearly all young adults have at least some debt (78 percent), and some young adults have a
considerable amount: 12 percent have four or more types of debt. Credit card debt is the most
common type of debt (36 percent), followed by student loans (32 percent) and car loans (30
percent). The percentage of young adults with unpaid medical bills is sobering (23 percent), and
often accompanies poor finances generally. Young adults with unpaid medical bills are
especially likely to rate their personal finances as “fair” or “poor” (80 percent versus 66 percent
overall), as are young adults with loans from their parents (79 percent versus 66 percent overall).

B Figure 12: Types of Debt Held by Young Adults

Types Of Debt Held By Young Adults Number of Types of Debt

No debts = 1-3 debts ™ 4 or more debts

100

Credit card debt

Student loans

A car loan

80
A mortgage
) ) ) 60
Unpaid medical bills
Loans from family 40
Loans from friends
20

Pay day loans

None/Don’t have debt

0 10 20 30 40 50

Please tell me whether you have any of the following: (read item)
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Young adults in their twenties tend to accumulate more debt as they get older. Sixty-four
percent of 18 to 23-year-olds have at least one type of debt, compared to 86 percent of 24 to 29-
year-olds and 88 percent of adults in their early thirties. Some of this debt is not necessarily bad,
as older adults may be better able to pay off debt. In addition, adults in their late twenties and
early thirties are more likely to have debt from student loans and mortgages, widely considered
to be “good” types of debt. However, they are also more likely to have medical debt, credit card
debt, and car loans. Regardless of whether the debt is “good” or “bad,” as young adults reach
their thirties, they carry more types of debt overall and tend to consider paying off debt a higher
priority than young adults in their early twenties.

The graph below shows the percentage of young adults who hold various types of debt, among
all young adults (green bar) and also among different age categories.

' Figure 13: Types of Debt, by Total and Age Group

- m Total M Age 18-23 m Age 24-29 Age 30-34
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Personal Finances: The Final Frontier for Social Media (AARP 2009) 19



It is clear that young people think their finances are not in great shape, but how do they feel
about their financial situation and struggles overall? We wondered if it could be compared to
popular reality television shows. As it turns out, a plurality of young adults (35 percent) say
their financial situation parallels the drama that unfolds in the Real World — they are trying to
figure out how to earn a living and have some fun in the process. Many also see similarities to
the show Survivor (26 percent), where they believe they are just trying to survive day-to-day and
every day is a struggle. The Amazing Race (their finances are in good shape and they feel
confident) and The Apprentice (high-powered career and money) resonate somewhat less (16
percent and 10 percent, respectively).

Finances as Reality Television
My financial life as reality television...

Temptation Wipeout

Island / None/Don’t

know Real World: You are trying to figure
. out how to earn a living and have some
fun in the process.

. Survivor: Financially, you are just
trying to survive day-to-day and every
day is a struggle.

The Amazing Race: You are in good
shape when it comes to money and
feel pretty confident.

Real World

The Apprentice: You want a high-
powered career that comes with money
and power.

. Temptation Island: When it comes
to money, you live for the moment and
worry about the consequences later.

Wipeout: You get knocked down a lot
Which one of the following reality television shows by money problems, but hey, you
most closely resembles your own financial chose to do this.
situation?

There are some demographic differences in how young adults answer this question. WWomen are
more likely than men to choose Survivor to represent their financial situation (30 percent versus
23 percent for men). There are a few distinctions in age as well, although pluralities in all age
groups pick the Real World to represent their financial lives. But adults ages 18-23 are a bit
more likely to choose the Real World (40 percent) than older adults (32 percent), those in their
late twenties are more likely to pick Survivor (31 percent) than younger adults (21 percent), and
21 percent of the over-thirty crowd feel a little more confident and choose the Amazing Race
(versus 14 percent of younger adults). However, the groups who stand out the most on this
question are African Americans and unmarried parents. Thirty-eight percent of African
Americans and 44 percent of unmarried parents say Survivor best represents their experience, in
which every day is a struggle to survive financially.

Personal Finances: The Final Frontier for Social Media (AARP 2009) 20



The Social Impact of Financial Struggle

Money issues have a big impact on young people’s interactions with other people in their lives,
including with their friends and in romantic relationships. In particular, stress in relationships
caused by financial problems or because of different attitudes about money is pervasive. In fact,
attitudes towards finances are important in young adults’ determinations about what makes for a
compatible partner. In the short run, young people are making an effort to save money when
they socialize with their friends and, in some cases, even citing their financial situation as
grounds for finding cheaper entertainment.

Relationships and Financial Stress

Relationships are another area where finances have an impact. Most young adults have faced
situations where financial problems have caused considerable stress in a relationship. Many
young adults consider compatible financial situations and attitudes about money to be important
traits of a partner.

Nearly 7-in-10 young adults say financial issues have caused stress in a relationship they were in.
The most common financial problem that causes stress is when one person overspends on a
regular basis — 40 percent of young adults have faced that situation. But almost one-third of
young adults said they had stress in a relationship when one person made more money than the
other or when one person had too much debt (32 percent and 30 percent, respectively). Another
quarter said they had faced stress when one person borrowed money from the other.

¥ Figure 15: Financial Stressors

| Financial Stress on Relationships | | Causes of Financial Stress
80
m One of you
68 Strongly agree overspent
Somewhat agree regularly
Somewhat disagree
60 - )
Strongly disagree One of you
made more
money
40
31 One of you
had too
20 much debt
One of you . Yes, has causec
borrowed stress in a
0 money from relationship
) the other
Agree Disagree
Do you agree or disagree with the following statement: “Financial 0 10 20 30 40

issues have caused, or are causing, stress in a relationship” Have any of the following issues ever

caused stress in a relationship you were in?
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Some groups of young people are more likely than others to have experienced financial stress in

a relationship.

Women are somewhat more likely to cite these financial stressors than men, especially in
the case where one person makes more money than the other.

Age also seems to have an impact: young adults in their late twenties and early thirties
are more likely to say they had been in a situation where one person overspent regularly
or had too much debt. However, this group is not more likely than younger adults to cite

salary inequities or borrowing money from each other. Young men ages 18-23 are

among the least likely to cite any of these stressors.

Married young adults more frequently report that borrowing money has caused stress,

and parents, especially unmarried parents, are much more likely to experience most of
these stressors.

Relationship Stressors by Demographic

One person in the
relationship...

Overspent regularly

Earned more money

Had too much debt

Borrowed money from
the other person

TotalT

40

32

30

25

Men
18-23

T

27

29

T

20

22

a
Men

37

b

29

b

25

b

22

b
Women

42

28°

Age
18-23%

bc

33

30

bc

24

26

28°

AgeC
30-34

32
31°

b

20

Married
a
parents

45

37

b

20

Un-
marrie
parents

50
42°
39

a

34

Have any of the following issues ever caused stress in a relationship that you were in? (Percent responding “yes”)
* Letters denote statistically significant comparisons (p<.05) between categories — e.g. a percentage with a superscript “a” means that the
difference between that percentage and the percentage in category “a” is statistically significant. The column for Men ages 18-23 is
compared to the total percentages for all young adults (denoted by a superscript “T”).
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Clearly, having compatible attitudes about finances in a relationship should be important if these
issues have the potential to cause so much angst. As it turns out, matters of money are indeed
important considerations when picking a partner. Attitudes toward spending and saving (38
percent) come in third behind family values (80 percent) and attractiveness (54 percent) when
young people are asked to choose the top three most important traits of a compatible partner.
Salary and earnings potential are important to 18 percent of young adults, making these
combined financial issues (56 percent - spending behaviors plus salary) second only to family
values in importance when finding a mate.

' Figure 17: Traits in a Compatible Partner

Family values

Level of attractiveness and
physical looks

Attitudes toward spending and
saving

>

Religious beliefs Attitudes towards spending
+

Ed ion level Salary and earnings potential
ucation level
56%

Salary and earnings potential

Political beliefs

Other

Don't know/Refused

0 20 40 60 80

I'm going to read a lost of things that some people think are important to finding a compatible partner or mate. Please
tell me which THREE of these traits are most important to you.
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Saving Money on Socializing

Given the state of young people’s personal finances, it is no wonder that they are taking some
measures to reduce the costs of socializing and entertainment. In fact, young people who
consider their finances to be in poor shape are especially likely to look for ways to save money.
Twenty-seven percent of young adults say they often suggest low-budget options for
entertainment (69 percent often/sometimes), and 18 percent often skip going out with their
friends (57 percent often/sometimes). Over half of young adults say they take these measures
“sometimes,” if not often.

Young people with “poor” finances are more than twice as likely to try to save money this way
(especially not joining their friends out) compared to those with excellent or good finances.
Asking their friends to “keep their financial information in mind” is slightly less common and,
interestingly, varies less by money management skills or financial situation.

Hand-in-hand with these cost-saving measures is not overspending in the first place. Relatively
few young adults say they routinely overspend when they are out with their friends. However,
“poor” money managers are more likely to report overspending (23 percent often versus 7
percent of excellent/good money managers).

' Figure 18: Social Situations and Spending, by Total and Financial Situation

80 ;
]
! i
! i ® Total
! ! M Among young adults with excellent/good finances
: ! Among young adults with fair/poor finances
60 . : * Percentages indicate “often/so_metimes" for that action
i ; !
! i !
! i 5
! i 5
! i 5
I X !
40 | ; 1
i X !
! i !
! i 5
! i 5
1 X !
20 ! i 5
1 : !
1 1 !
! i !
! i 5
! i 5
0 : | !

Suggest low-budget :You decide not to join your' You overspend or spend : You ask friends to keep
activities friends ' beyond your means your financial situation in
mind
When socializing with your friends, how often do the following situations occur for you personally?
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Appendix A

Annotated Questionnaire

[388 Respondents]

Q.3 (WEB ONLY) What is the most important problem facing you in your life these days?

Finances and money..........ccccciiiiiceee
Money/finances (NON-SPECIFiC) .......ccceeveveeiinnnnnns
Paying bills/ Getting by day-to-day ....................
ECONOMY ...
Money for college/ education..............ccceeeeennnns
Paying off debt...........cccvviiiiiiiiie
Other finances/money iSSUES.........ccceeeeeeeeeeeennns
Saving money for children/ buy home................
Getting a loan/mortgage ..........ccccccvvvvvviveiiennnnn..
Paying for health insurance ...........cccccccceeniinnne

Jobs, unemployment, and careers ...........ccccc......
Looking for a job/finding ajob...........cccccoennnnee
Lost job/Unemployed ...........ccccooviiiiiiiiieeieenninns
Other job/career iSSUES........ccevvvvvviceiieeeereeiinnnnn,
Figuring out career path.............ccooeeeeieiieeennnn,

Health ...,

Health problem, illness, or disability (e.g.

depression, anxiety, depression) ......................
Other health iSSUES.........ccovvvvviiiiiiiiiiieiee,
Getting health insurance..........cccccoooiiiiiiieneenn.
Relationships, friends, and family ......................
Balancing school, work, and family...................

Relationship issues/ divorce/ long

(o[ 1S3 7= g ol
Parenting...........cccoeeei
Other relationship ISSUES .........ccccevvviiiiiiiieeeenn.
Social life.....ooiii
Getting married/finding a life partner.................
EdUCAtion ......cvviiiiiiie e
Other education iSSUES ...........ccevvvvveveeeiiieeennennn.

Education/School- getting admission,

difficulty with school Work............cccoooviviiennennn.
What to do after college...........occcvvvivveeieinninnnns
Other ...
Don't know/Refused ..........cccveeeiiiiiiiiiiies
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Q.4 How would you rate your own personal financial situation? Excellent, good, fair, or poor?

Total
EXCEIIENT ..o 6
Lo Lo Lo I 27
Fair .o 40
POON ... 25
(Don't KNOW/refused) .......ceevviiiieieeeieeieeee e 2
Excellent/Good ... 33

Q.5 How would you rate the job you are doing managing your money?

Total
EXCellent.......coooi i 13
Lo o Lo 43
Fair .o 31
P OO .. 12
(Don't KNOW/refuSEd) .....ceviiiiiiiiiiiiiieiiieeeeeeeeeee e 1
Excellent/Good ... 56

Q.6 Now I'm going to read you a list of things that some people do online. For each, please tell
me how often you do this online. Do you do this multiple times a day, once a day, once a week
or a couple times a week, once a month or a couple times a month, or less than once a month?

Sevrl Once Sevrl Sevrl Less
Time A Time Time Once DK/
Day Day Week Mnth Mnth Never Ref
6 Use instant messaging, I.M. or an
online chat program ............ccccvvviiie e, 19 9 17 11 12 31 0

7 Read, view, or send Twitter
updates, profiles, and photos.............ccccccvvveeeeen. 6 7 13 11 11 53 0

8 Post photographs, profile
information, status updates, or
other information on social
networking sites like Facebook,

MySpace, or LinkedIn .............cooeeeiee 13 14 24 15 11 24 0
9 Make purchases online ..........cccccvvvvvvvivnvnnnnnnnnn, 1 2 10 33 29 23 0
10 Use online banking ............ccccccciiiiininnnn, 7 12 29 13 8 30 0
11 Read news websites.........ccccceeeeiiiiiiiiiiineennn. 16 20 21 13 10 20 0
12 Write or contribute to a blog...............ccooooe 2 5 10 11 16 55 0

13 Post on a discussion board or
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Q.15 For part of this survey, we are going to ask you questions that refer to the term "social
media." Social media refers to the online tools that people use to share content, profiles,
opinions, experiences, and media with other people. Some examples of social media tools
include websites such as Facebook, MySpace, Flickr, YouTube, LinkedIn, Twitter, podcasts,
blogs, discussion forums, and other websites that allow users to create and share content.

Have you ever posted or discussed any of the following information about yourself online using
a social media website? This could include information posted in your profile, status updates,
captions on photos or videos, blog or discussion forum posts, or any other type of online post
that is shared with your network or more broadly. How about (READ ITEM) - have you ever
posted information about that online using a social media website?

Yes
DK/ -
Yes No Ref No
15 Your email addresSs ..o 55 45 0 9
16 Your job, occupation, or what you do for a
IVING e 54 46 0 7
17 Your relationship Status ............coccuviiiieieeiiiiiiiieeeeeees 61 39 0 21
18 Dating, marriage, or relationship iSSUES............ccevvevvvnnnnn.. 33 66 1 -33
19 Information about your health ...........cccccccviiiii i, 23 77 0 -55
20 Information about your finanCes..........cccccvvvviiiiiiniinnniinnnnns 9 91 0 -82
21 Your current location or activities, such as a
"STALUS UPAALE" ... ..t 52 48 - 5
22 Photographs of yourself.........ccccoooeiiiiiiiiiee, 67 33 0 35
23 Information about your sex life..........cccviiieiiiiiniiiiiiee, 10 90 0 -80
24 Your opinions about a political issue or
CAUSE ..ieitte ettt ettt e et e e 43 57 0 -14
25 The address where you liVe ..........ccoovvviiciiiie e, 14 86 0 -73
LI o 18] GV T | o PR 20 80 - -59
27 Stress in your life or your mood ..............evvvvvvvviviiiiiniininnn. 51 49 - 2
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[966 Respondents]

Q.28 Please tell me if you have ever shared any of the following information online:

[854 Respondents]

Total
Specific purchases you have made or
information about spending decisions...............cccccceveeeee. 15
Your income, salary, OF WagesS........ccuuuveeiieeeereeeniiinieeeeeeennns 11
Decisions about how you handle your
finances or changes to your finances............cccccceeeeevininnee. 8
The amount of rent you pay or your monthly
MOrtgage PaYMENTS......coviiiiiiiiieeee e e eeeiiiree e e e e e e e sreeeeeee e 7
The amount of money you contribute to
charity or specific charities you give t0..............uvveeeinnninnnnnes 5
The amount of student loan debt you have.............cccccuuu..e. 4
Your credit score or credit hiStory..........ccccevviviiieiiinnnns 4
Information about your taxes or tax return ...........cccceeeeeeeenne 3
The amount of credit card debt you have............ccccoeeeennnne. 2
SOMELhiNG €ISE.......uiiiiiiiieiie i 1
(Don't KNOW/refused) .......cccuvviiiiiiieiiiiee e 2
(NONE Of thESE) ... ceeiieeecee e 69

Q.29 (IF USE SOCIAL NETWORKING, TWITTER, DISCUSSION BOARD, OR BLOG IN
ONLINACT) Thinking about all of your activities online where you share information with
people, who are you sharing information with? Please select all that apply.

Total

(04 [o 1T 1T oo L 77
Family members..........cccccii 75
Friends or others you hang out with socially

but are not close with ... 49
Former or current classmates ..........cccvvveeveeneiniiiiiiinieeeeeenn, 48
ACQUAINTANCES .....ceeiiiiiiiiieiee et 37
Co-workers or people you work with ............cccccvvviiiiinninnnns 36
Strangers or people you have never met.............ccoeevvvveee. 13
L 11 = 2
(EVErybody) .....cccoviieiie e 0
(=T 01=T L0 £ TP -
(Don't KNOW/TefUSEA) ....cevvvevieeiiieiieeeieeeeeeeeeeveeeveeeveevvee e 5
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Q.30 Please tell me whether you agree or disagree with the following statements:
Agree

Strng Smwt Smwt Strng DK/ Total Total -
Agree Agree Dis Dis Ref Agree Dis Dis

30 | am more comfortable

discussing my financial

situation in an online post or

message than | am when

speaking in person with people

31 | sometimes embellish or

even lie about my personal life

while online or in an online

Profile. ..o, 4 10 16 69 1 14 84 -70

32 | prefer to just look at things

that other people post online

rather than posting things

MYSEIT e 27 40 17 15 1 67 32 35

33 Sometimes | post or say

things online that | would not

feel comfortable sharing in

(01T 6510 o 1R 9 19 15 56 1 28 71 -43

34 | often feel like | know too

much about people | barely

know from their online profile

AN POSIES. .oeiiiiiiiiiiiiie et 22 29 20 27 1 52 a7 5

35 | sometimes get a thrill out
of posting things online that lots
of people will read. ...........ccoovviiein i, 11 24 18 47 1 34 64 -30

36 My online personality in

social networking sites is

different from my in-person

personality with people | see

EVETY Y. weeviiiiiiiiiiiiiee e 8 15 20 55 1 23 75 -52

37 | have learned personally

revealing information about my

friends by reading their posts

online that | did not know

before. ... 20 35 16 27 1 56 44 12

38 | sometimes post or share

personal thoughts or emotions

online anonymously that |

would not share if my name

were attached to it.........ccceeeeeveeiiiiiiiiiiiieeee, 8 16 18 56 1 24 74 -50
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Q.39 Now | would like to change the subject a bit. I'm going to read a list of things that some
people think are important to finding a compatible partner or mate. Please tell me which ONE of
these traits is most important to you.

Total

Family values ... 45
Religious beliefs ... e 15
Level of attractiveness or physical looks.............................. 13
Education level...........cccoi 9
Attitudes toward spending and saving

0T 012 Y28 5
Salary and earnings potential............cccooocuviiiiiiieeeiniiiiieeee, 3
Political beliefs..........oooo 2
(@1 1= ) I 6
(Don't KNOW/TefUSEA) ....cevveeviiiiiieiieeeieeeeveeveeevseeveeeveevee e 2

[981 Respondents]
Q.40 Which one of these traits is the NEXT most important to you in finding a compatible
partner or mate?

Total

Family ValUES ........cooiiiiiiii e 24
Level of attractiveness or physical [00KS............ccccoeeeeennes 20
Education level ... 15
Attitudes toward spending and saving

INONEBY ...ttt ettt e e e ettt e e e e e e e e e bt e e e e e e e eeeranaa s 13
Religious beliefs ... 13
Political DeliefS........cooviiiii 5
Salary and earnings potential..................eeevveeieiiiiiieiieiiiinnnn. 5
(@ 11T o S 3
(Don't KNOW/TefUSEA) ....cevvvieieieieeieeeeieeeeeeeveeeeeeeveevv e 2

[958 Respondents]
Q.41 And which one of these traits is the third most important to you in finding a compatible
partner or mate?

Total

Level of attractiveness or physical looks............................ 22
Attitudes toward spending and saving

INIONEBY ...ttt ettt e e e e et e et e e e e e e e ee et e e e e e eeeenrbna s 21
Education level ... 14
Family ValUES ........cooiiiiiiiie e 13
Salary and earnings potential................vevveieiiiiiiiiiiieniinnns 10
Religious beliefs ..., 9
Political DElEfS........cooviiiiii 7
(OFNEI) e 2
(Don't KNOW/TefUSEA) ....cevvieiieiiiieieieeieeeeeeeeeeeveeeveee e vaenneees 1
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1st and 2nd Traits for a compatible partner combined

Total

Family ValUES .........cooiiiiiii e 68
Level of attractiveness or physical looks............................ 33
Religious beliefs ... 28
Education level ... 23
Attitudes toward spending and saving

NONEBY ...ttt ettt e e e e r e e n s 18
Salary and earnings potential..................eeeveeeieiiiiiieiieeiiinnnn. 8
Political beliefs..........oo 8
(OFNEI) et 8
(Don't KNOW/TefuSed) ...uuuveiiiiieeeiiei e 4

1st, 2nd and 3rd Traits for a compatible partner combined
Total

Family ValUES ........ccooriiiiii i 80
Level of attractiveness or physical I00KS.............ccccvveveeennn. 54
Attitudes toward spending and saving

00 012 Y2 38
Religious beliefs ..., 37
Education level..........ccccovi 36
Salary and earnings potential.............cccvvvvvviiiiiiiiiiinni. 18
Political DElEfS........cooiiiiii 14
(OFNEI) e 9
(Don't KNOW/TefuSEd) ..uvuuviieieeeeeicei e 5

Q.42 When socializing with your friends, how often do the following situations occur for you
personally? Does that situation occur often, sometimes, rarely, or never?
Some DK/
Often times Rarely Never Ref
42 You spend beyond your means or more
than you intended .........cccooeeiiiiiiieiiiee e, 11 36 30 22 0

43 You suggest a "low-budget" option for
cheaper entertainment ...........ccccvvvevueiniiiiniians 27 42 14 17 0

44 You decide not to join your friends due
to money issues or financial constraints .............ccccvee.... 18 38 23 20 1

45 You ask your friends to keep your

financial situation in mind when planning
entertainment or socializing .............evvvvviiiiiiiiiiiiiinns 13 24 22 40 0
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Q.46 Do you agree or disagree with the following statement: "Financial issues have caused, or
are causing, stress in a relationship."

Total
Y10 a1 |V AR= To | (== 36
SOMEWNAL AQIEE ......uueiiiiiiiiiiiiiiiiiiiieiiieeieeeeeeeeeeeee e 32
Somewhat diSAgree.........coovvviiiiii i 13
Strongly diSAQIree ..........vvvvvviiiiiiiiiiiiiiiiiii 18
(Don't KNOW/refused) .......ceevviiiieieeeieeieeee e 1
Total AQree. . 68
Total DiSAgrEe....ccooeee i, 31
Agree - Disagree. ... 38

Q.47 Have any of the following issues ever caused stress in a relationship that you were in?

Yes
DK/ -
Yes No Ref No
47 One of you made more money than the

(01 [T g 01T £ o 1 32 67 1 -35
48 One of you overspent on a regular basis or
lived beyond your Means...........cccceeeieeeeiiecviiiiin e 40 60 0 -20
49 One of you borrowed money from the other
PEISON ...ttt e s 25 74 0 -49
50 One of you had too much debt............ccccvviviieeiiiniiiiiiien, 30 69 1 -39

Q.51 From the following list, please choose your top TWO financial priorities right now.

Total

Covering day-to-day eXpPenSesS........cccvvvvvviiiiieeeeeeeeniiin e 39
Putting money in savings .........cccccvvvviiviiiiieee e, 37
Paying off debt ... 33
Paying for education............cccooeeviieiiiiiiiii e 26
Buying a house or renovating the house you

(0111 o PSP SPPPT 23
Making a big purchase such as a new car, a

tv, a vacation, or other expensive item................cceeeeeeeeenn. 18
Saving for retiremMent ... 13
L 11 = 2
(Don't KNOW/TEfUSEA) ....cevvieiiiiiiieieeeeieeeeeeeeveeeseeveee e veeevaeneeees 1
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Q.52 Please tell me whether you have any of the following:

Credit card debt..............evviiiiiiiiiiiiis
Student 10ans .........evveviiiiieii e
Acarloan ...
A MOMQAgEe....ccieeee e
Unpaid medical bills ..........ccooovvvvvviieiiiiiiieiiieee,
Loans from your parents or other relatives
Loans from friends...........ccccooe
Payday 10ans...........cccevviviiiiii i,
(None/Don't have any debt) ........c.ccooeviivvinennnn.
(Don't know/refused) .......coeevvvvveiiiiiiiiieieeeeiiinn,

Q.53 What are the TWO places or people you usually go to first when you need financial

advice?

ParentS.....cooovviviiiie
FrEeNdS ...
Other relativesS ........cooveiveeee e
The INTEIMNET ...ceveiee e
The DaNK ...c..cieeiiee e,
A financial advisor.............ccoeeeviiiieiiiiieeee,
BOOKS Or magazines.........cccccceeevviiiiiiiiiieeeeennns
CO-WOTKEIS c.oniii ettt
TElEVISION ..ccvviieeiei e
NEWSPAPEIS ...oieeiieeieeiiee et
(@1 1= ) I
(Don't know/refused) ........cccceevvveeviiiiiieiiieeieeeee,
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[191 Respondents]
Q.54 [IF PUNCH 5 IN FINADVIC] What sites do you view or post to online for financial advice?

Total
Search engines ... 32
L€ To Lo o | L= P 20
YaNOO. ... 12
Other search engine ...........coooveviiiiiiiiiieiiiiiiiieiiineieenneennees 2
News Outlet SIteS ... 20
CNN, CNNmoney.com, MONEY.COM ..........ccevvvevrenrrreennnn 7
Other news outlet SIte ......ooviiiiiiiiiiiee e 6
MSN, MSN MONEY SItE......covvviiiieieeiieeeiicin e 5
FOX NEWS.COM ...iiiiiiiieiieee e 1
LA times WEDSItE . ...cii i, 0
FOrbes.com ... 0
The New York Times website ..........cccoccoiiiiiiiiiiiiiiins 0
Bank website or investment firm website..............c........ 19
Other bank/investment Site ..., 11
My bank's website (non-specific) ............cceeeeeeee 3
Bank of AMEriCa........ccuuviiiiiiiiiiie e 2
FIORIITY ..o 1
WACKHOVIA ...t 1
VaANQUATT ...ttt 1
T.ROWE PIICE ... 1
CRASE. ..o 1
TD BaNK ..eiiiiiiieiiiiiieee e 0
UBS .o 0
Financial advice/expert SiteS........ccccvvviveeeiiiiiiiiiiiieeeeeeee 8
DAVe FAMSEY ...ceeieiiiieii e aeanas 4
SUZE OIMAN ..ot 2
KipliNGEI.COM .ot 1
Motley OOl .....ooeviiiiii e 1
Social media site (social networking,
blogs, discussion boards, etc)........ccccvvvvviiiiiiiiiiiieeeee, 5
Blogs covering financial advice or money
(include non-specific,
MyMoneyBlog.com, any other blogs)...........ccccvvveeeeennnnns 2
Other social media............euveeuieeieiiiiiiiiiiiiiiiiieeieeeeeenn. 1
TWITEET <. 1
CraigSliSt....cooieiee e 1
FACEDOOK ... 0
L 11 o 1 10
No particular site/ Nothing specific/
Browse various SiteS ....cceeiieiiiiiiiiiiiiiiieeeeeeeeee e, 4
Don't know/Refused.........cccoiveiiiii 20
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Q.55 Have you ever made a major change in your approach to finances or money based on
information or advice that you found or received through a social media website?

Total
Y S 10
N o 89
(Don't KNOW/TefuSed) ....uuvieieeieeeei e 0
YES - NO e -79

Q.56 Have you ever posted a question seeking financial advice or asked other users for
financial advice on a social media website?

Total
Y S i 7
Lo P 92
(Don't KNOW/refused) ........ccuvviiieiiieiiiiee e 0
YES - NO i -85

[74 Respondents]

Q.57 [IF YES IN QUERYSM] Did posting the question or obtaining financial advice online
make you feel much more confident, somewhat more confident, somewhat less confident or
much less confident about making financial decisions or managing your money?

Total

Much mMore CONfIdENT.........eeeeee e 26
Somewhat more CoNfIdeNt..........ovevieiiiiiiiee e 59
Somewhat 1€SS CONfIdENT ....ccvuvieeiiee e 13
MUCh 1€SS CONFIAENT.......eeeeeeee e 2

(Dont KNOW/REFUSEA).......ccoiiiiiiiiiie e -

TOLAl MOTE et 85
o] = =TT TP 15
Y (0] I I =T X T 70
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Q.58 Which one of the following reality television shows most closely resembles your own
financial situation?
Total
Real World: You are trying to figure out how
to earn a living and have some fun in the
T 0o <11 35
Survivor: Financially, you are just trying to
survive day-to-day and every day is a
ST UGG e 26
The Amazing Race: You are in good shape
when it comes to money and feel pretty

(00 ] 01T =1 o 16
The Apprentice: You want a high-powered
career that comes with money and power............cccccvvvvnnnns 10

Temptation Island: When it comes to

money, you live for the moment and worry

about the consequences later .............uuevvveeieieiiniiinnns 4
Wipeout: You get knocked down a lot by

NS e 4
(None of the aboVve)..........ccuiiiiiiii 2
(Don't KNOW/refuSed) ....uuveieiiieeeicei e 3

Q.59 Finally, I would like to ask you a few questions for classification purposes. What is your
current job status?

Total
Employed full time ... 43
Employed part time ... 18
Unemployed/Not employed/Looking for work...................... 18
RELIIEA..... oo 0
SHUAENT ... e 16
HomemakKer ... 9
Have atemporary job.........cccooeiiii 3
OtNET e 2
(o] gl Lo =] (U EST=To 1

[838 Respondents]
Q.60 (IF NOT STUDENT IN EMPLOY) What is the last year of schooling that you have
completed?

Total
I o | = o = 9
High school graduate ..............ccccc 39
Trade school or technical SChoOl.............ccciiiiiiiiiiiiiiiins 10
Community college graduate.............ccccevvveiiieieeeveeeeiiiieeenen, 12
Four-year college or university graduate............................. 22
Post-graduate degree...........ccceeviiiiiiiiiiiiieee e 6
(Don't KNOW/refuSed) .....cevieiiiiiiiiiiiiiiiieeieeieeeeeeeeeeeeeeeeeees 2
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[164 Respondents]

Q.61 (IF STUDENT IN EMPLOY) What type of school are you currently attending?

Combined Education

Q.62 What type of telephone services do you have?

Total
High school............ccc 5
Trade school or technical SChoOl..............uviiiiiiiiinnes 7
Community COEQE.....iii i 23
Four-year college or University ..........ccccccvvvvveiviiiiieccee, 55
Post-graduate Program ..........eeoriiireeereeeeen s 10
(Don't KNOW/TefuSEd) .....cvviiiiiiiiiiiiiiiiiieeieeieeeeeeeee e 1

Total
HS OF 1€SS ... it 41
SOMeE COIRGE. ...t 32
COllege OF MOIE.....uiiiiiiiiiiiiiiiiiiiiieee e 25
(Don't Know/Refused)........ccovvvveiiiiiiiieeiceecin e 2

Total
Landling PRONE........cooiiiiiii e 52
(7] 1 o] T o1 83
VOIP or voice-over-internet phone...........ccccvevviieinieeeeveeennns 6
(None of the aboVve)..........ccuviiiiiiiii 1
(Don't KNOW/refuSed) .....ceviiiiiiiiiiiiieiiiieeieeieeeeeeeeeeeeeeeeees 1

(ref:LANDLINE)

Q.63 (SKIP IF NONE OR DK/REF IN LANDLINE) And which of these is the main telephone
service you use for incoming and outgoing calls?

Total
Landline telephone. ... 33
Cell PRONE .. 62
VOIP or voice-over-internet phone.....................cccl 2
(None of the aboVe)..........ccuviiiiiiii 2
(Don't KNOW/refused) ........ccuvviiieiieeeiiiiee e 1

Q.64 Do you own your home or apartment, rent a home or apartment, live in a dorm, or live with

your parents?

Total
L 111 o 28
RN e 36
LIVE 1N @ AOMM ..ttt 5
Live with your parents ...........cccccoviiiiiiiiii e 26
L 11 = 2
(Don't KNOW/refused) ......veeeieieeeiiei e 2

Personal Finances: The Final Frontier for Social Media (AARP 2009) 37



Q.67 Are you married, in a domestic partnership, in a serious, committed relationship but not
married, single, separated, divorced, or widowed?

Total
IMAITIEA ..ot 34
Domestic partnership ... 3
SINGIE e ———————— 36
In a serious relationship/In a committed
relationship, but not married...........ccccccccvvivi 22
Separated/diVOrced .............eueuueiiiiiiiiiiiiiiiiiiiiiiieies 3
WIdOWE. .. ..o 0
(Don't KNOW/refused) ........c.uvviiiiiieeiiieiieeee e 3

Q.68 Do you have any children 18 years of age or younger?

Total
Y S ettt 39
o TP 59
(Don't KNOW/refused) ........cevveiiiiiieeiiiiee e 2

Q.69 Which racial group best describes you?

Total
WITE e e e e e 61
African American or Black............ccccoi 12
HiSpaniC Or LatiNO..........cc.uvviiiiiieeiieiiiieeee e 16
Native AMEeriCan ..........oooeiiiiiie 2
ASIAN Lo 5
(@ 1 LT o T 1
(Don't KNOW/refused) .........uvveiiieiieeiieiieee e 3

Q.71 Last year, that is in 2008, what was your total family income from all sources, before
taxes? Just stop me when | get to the right category.

Total
Less than $10,000.........cccuueeiiiiiiiieiiiee e e reeeens 11
$10,000 to uNder $20,000 ......uoeeeeeeeeeeeee e 10
$20,000 to under $30,000 .......ceeeeeeee e 14
$30,000 to under $50,000 .......ccoovvviiiiiiiiieeee e 19
$50,000 to UNdEr $75,000 ....euuieeeeeeieeeee e 15
$75,000 to under $100,000 .....ccouieeee e 9
$100,000 OF MOTE ... 9
(R LU FST=To ) TS 7
(o] a1 20101 6
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Q.2 In what year were you born?

Total
L s 5
LD 8
20 e 6
2L s 6
22 e 6
122G PP 6
24 s 5
2D s 5
2B e 7
2T e 5
2 s 5
20 8
B0 e 6
B s 5
B e 6
1 PP RTINS 5
B s 6

Q.1 Sex of respondent

Total
MBIE...ceee e 51
Female ... 49
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Appendix B

Personal Finances: The Final Frontier for Social Media

The following is based on a national survey of 1002 young adults (including 491 women) ages
18 to 34, by Greenberg Quinlan Rosner Research for AARP. The survey was conducted from
August 29-September 10, 2009, using a multi-modal design that included cell phone, random-
digit-dial landline, and online samples.

In interpreting survey results, all sample surveys are subject to possible sampling error; that is,
the results of a survey may differ from those which would be obtained if the entire population
were interviewed. The margin of sampling error for the total sample is +/- 3.1 percentage points.
The margin of sampling error is +/- 4.4 percentage points for the total sample of young women.

Women

The biggest problem facing young women is finances. In some ways, the financial profiles of
young men and women are similar when it comes to assessing their personal financial situation,
their money management skills, or their top financial priorities. Debt, however, is a different
story. Women carry more debt than young men, especially in the form of credit card debt,
student loans and unpaid medical bills.

Moreover, certain groups of young women are struggling much more than their male
counterparts. Finances are particularly an issue for unmarried women and single moms. Most of
these women say their personal financial situation is fair or poor (73 percent unmarried women,
87 percent single moms), and also consider themselves to be poor money managers (61 percent
single moms). Single moms especially are more concerned about day-to-day expenses and
paying off debt and less focused on savings.

These financial stressors impact other facets of women’s lives, including their social and
romantic relationships. A large majority of women have suffered stress in their relationships and
many have forgone social outings due to financial difficulties. Given these experiences, it is not
surprising that the characteristics women seek in a compatible partner often have a financial
basis.

Young women also use the internet somewhat differently than young men. In some ways, they
are less comfortable with the more sophisticated aspects of online tools and resources. They are
more likely to use the internet for communication and socializing, but are less frequent
consumers of online news, shopping, and banking. Even their choice of social media is different.
Young women are slightly more likely to use social networking sites like Facebook and
LinkedIn, but less likely to use Twitter on a regular basis. They are also less likely than young
men to post to discussion forums or contribute to blogs.
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Key Findings

Overall, young women face financial difficulties similar to other young people, although
women carry the burden of additional debt. Furthermore, certain sub-groups, including
unmarried women and single moms, experience more severe financial challenges.

Sixty-five percent of young women ages 18-34 assess their personal financial situation as
fair or poor, similar to ratings of personal finances by young men (66 percent).

A major difference in the financial profile of young men and women is debt. More
young women have debt than young men (82 percent and 74 percent, respectively).
Specifically, more young women have:

— Credit card debt (41 percent versus 31 percent for men)
— Student loans (38 percent versus 27 percent for men)
— Unpaid medical bills (28 percent versus 19 percent for men)

Unmarried women in this age group, and especially unmarried mothers, say their finances
are in even worse shape—73 percent of unmarried women and 87 percent of single
mothers say their finances are fair or poor. Conversely, married mothers are much more
likely to report having a better financial situation (53 percent fair/poor).

' Figure 1 Financial assessment, by Gender and Marital Status

80

60

40

20

Personal Financial Situation

\ Financial Assessment \

How would you rate your own personal financial situation? Excellent, good, fair, or poor?
Fair

I poor
61

49

42 44
37 37

----.

Women Married  Unmarried Single Married
Women Women Mothers Mothers
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Young women in general express similar confidence in their money-management skills
compared to young men (55 percent and 56 percent excellent/good, respectively).
College-educated women are especially likely to be confident about managing their
finances (70 percent excellent/good) compared to less-educated women (50 percent).
Once again, single moms have very little confidence in their money-management skills
(61 percent fair/poor).

The top financial priorities for young women are day-to-day expenses (40 percent),
putting money in savings (40 percent), and paying off debt (39 percent), suggesting that
they prioritize finances no differently than young men. Reflecting their greater financial
troubles, a larger percentage of young single moms consider day-to-day expenses to be
their top priority (54 percent) and put paying off debt (43 percent) above putting money
in savings (29 percent). In contrast, fewer young married mothers are worried about
daily expenses (29 percent), and more are focused on putting money in savings (44
percent).

Only 10 percent of single moms ages 18-34 have a mortgage. This is very low,
especially when compared to the percentage of married mothers (54 percent) and young
women overall (27 percent) who have a mortgage.

Financial difficulties affect the social and romantic lives of young women.

A large majority of young women (70 percent) agree that financial issues have caused
stress in a relationship (40 percent strongly). This number is even higher for young
unmarried mothers (81 percent).

The top three traits for young women when considering a partner are family values (86
percent), attractiveness (42 percent), spending behaviors (42 percent), and religious
beliefs (42 percent). Young men differ in this area, as they place higher importance on
physical looks (65 percent) and less on religious beliefs (33 percent).

Unmarried mothers also place greater importance on financial issues than young women
overall when considering the three most important traits of a compatible partner:

Attitudes towards spending and saving (55 percent versus 42 percent among all
young women)

Salary and earnings potential (36 percent versus 20 percent among all young
women)

Finances can impact young women’s interactions with friends as well as their romantic
attachments. Young women are more likely than young men to forgo social outings with
friends due to their financial situation (61 percent do this “often/sometimes” versus 52
percent of young men). They are also more likely to suggest inexpensive options to their
friends (74 percent “often/sometimes” versus 64 percent of young men). The social
interactions of young single mothers seem to suffer the most—69 percent say they do not
join their friends due to finances.
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Although young women are as likely as young men to regularly use the internet and
social media, their online activities vary.

Fifty-nine percent of young women use a social media site regularly. Fifty-two
percent use a social networking site regularly. They are less likely to contribute to
blogs or post to discussion forums than men: 20 percent of young men say they post
to blogs at least weekly compared to 13 percent of women, and 26 percent post to
discussion forums (18 percent for women).

Over half of young women use a social networking site at least weekly (29 percent
daily). Other ways young women use the internet are reading news websites (51
percent weekly or more), banking online (47 percent), and chatting with friends (44
percent). Interestingly, young men are more likely than young women to make online
purchases on a regular basis (18 percent versus 9 percent of young women).

Although over half of young women say they read news websites online regularly (51
percent), they are far less likely to do this than young men (62 percent). The disparity
between men and women grows with education level, too. Among college-educated
women, 65 percent say they read the news online weekly (42 percent daily) compared
to 85 percent of college-educated men (weekly; 70 percent daily).

The majority of young women share personal information online, including posting
photographs (68 percent), relationship status (64 percent), occupation (54 percent),
and current activities (54 percent). They are more likely then men to discuss
sensitive, emotional information through social media such as factors causing stress
(56 percent versus 46 percent of young men). Most young women consider their
online audience to be family (80 percent) and close friends (78 percent).

Young women do not view the internet as a source of financial advice, similar to men.

Hardly any young women post financial information online—only 9 percent say they
have done so, same as young men. When asked about posting specific information, a
few more acknowledge sharing something related to finances (27 percent). This
information includes spending decisions (15 percent) and income level (11 percent).
Financial topics such as credit card debt (2 percent), credit history (3 percent), and tax
return information (3 percent) are rarely discussed.

Young women are not likely to consider the internet when they are searching for
financial advice. Only 20 percent name the internet as one of their top two sources
for financial information—parents (61 percent) and friends (28 percent) are more
commonly asked. Young men also look to their parents (59 percent) and friends (33
percent) when in need of advice concerning finances.

Similarly, only 10 percent of young women (11 percent among young men) have
made a major change to how they handle their finances based on information they
found online, and eight percent of young women say they have posted a question
online compared to seven percent of young men.
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Appendix C

Personal Finances: The Final Frontier for Social Media

The following is based on a national survey of 1002 young adults (including 120 African
Americans) ages 18 to 34, by Greenberg Quinlan Rosner Research for AARP. The survey was
conducted from August 29-September 10, 2009, using a multi-modal design that included cell
phone, random-digit-dial landline, and online samples. In interpreting survey results, all sample
surveys are subject to possible sampling error; that is, the results of a survey may differ from
those which would be obtained if the entire population were interviewed. The margin of
sampling error for the total sample is +/- 3.1 percentage points. The margin of sampling error is
+/- 9.0 percentage points for the African American sample.

African Americans

African American young adults have even less confidence in their financial situations than other
young adults. Many struggle with multiple forms of debt, including credit card debt, car loans,
and unpaid medical bills. They are less likely to be sharing financial information through social
media, but report a nearly equal presence online compared to other young adults.

African American young people face financial difficulties similar to other young people,
but with a much greater intensity.

Seventy-eight percent of African American young adults assess their personal financial
situation as fair or poor—considerably higher than for white and Hispanic young adults
(63 and 65 percent, respectively).

African American respondents also express less confidence in their money management
skills (65 percent fair/poor) than white or Hispanic young adults (36 and 49 percent,
respectively).

A plurality of African Americans (38 percent) say the reality television show Survivor—
where every day is a struggle to survive financially—best mirrors their financial
situation, followed by the Real World (33 percent).

Their top financial priorities include day-to-day expenses (40 percent), putting money in
savings (32 percent), and paying off debt (31 percent).

Debt, specifically credit card debt and student loans, add to African Americans’ financial
concerns. Seventy-five percent of African Americans have at least one type of debt, such
as credit card debt (39 percent), student loans (40 percent), or unpaid medical bills (27
percent).
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Additionally, African American young adults are less likely than white young adults to
have one “good” form of debt—only 10 percent of African American young adults say
they have a mortgage (versus 28 percent of white young adults).

Financial difficulties can adversely impact the social and romantic relationships of African
Americans.

A large majority of African American young adults, 70 percent, agree that financial
issues have caused stress in a relationship (42 percent strongly).

They also put increased importance on financial issues when considering the traits of a
compatible partner. Their top three traits are family values (72 percent), attractiveness
(48 percent), and spending behaviors (45 percent), similar to other young adults.
However, African American young adults are more likely to include education level (47
percent) and salary/earnings potential (30 percent) than white young adults (33 and 14
percent, respectively).

African Americans are more likely than white young adults to ask their friends to keep
their financial situation in mind when planning social events (25 percent “often” versus
12 percent for white young adults).

Although African Americans are as likely as other racial groups to spend time online,
they are less comfortable sharing personal and financial information through social
media.

Fifty-three percent of African Americans use a social media site regularly. Forty
percent use a social networking site regularly, compared to 53 percent of white young
adults. Slightly over one-quarter use Twitter, making it the second most popular
outlet, followed by discussion boards and blog contributions.

When online, African American youth are reading news websites (51 percent weekly
or more), chatting with friends (41 percent), and posting to social networking sites
(40 percent).

African Americans are less likely to share many types of information through social
media than white young adults. For instance, African American young adults are less
likely than white young adults to do the following:

Post photos (57 percent versus 70 percent for white young adults),
Disclose their relationship status (54 percent versus 64 percent),

List their job or occupation (42 percent versus 59 percent)

Share their current location or activities (42 percent versus 56 percent)
Talk about their mood or stress in their life (43 percent versus 54 percent)
Disclose information about their health (16 percent versus 23 percent)
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Few African American young adults use the internet for financial advice or management.

African Americans are much less likely to use the internet for financial management
than other young people. Only 30 percent of African Americans report using online
banking regularly (versus 52 percent for white young adults).

Hardly any African American young adults have shared financial information
online—only 11 percent say they have done so. When asked about posting specific
information, a few more acknowledge sharing something related to finances (24
percent).

Most African American young adults do not turn to the internet for financial advice. Only 6
percent say they have posted a question or asked users for advice online. In addition, they are
also less likely than white young adults to turn to their parents for financial advice (49 percent
versus 65 percent for white young adults).
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Appendix D

Personal Finances: The Final Frontier for Social Media

The following is based on a national survey of 1002 young adults (including 160 Hispanic young
adults) ages 18 to 34, by Greenberg Quinlan Rosner Research for AARP. The survey was
conducted from August 29-September 10, 2009, using a multi-modal design that included cell
phone, random-digit-dial landline, and online samples. In interpreting survey results, all sample
surveys are subject to possible sampling error; that is, the results of a survey may differ from
those which would be obtained if the entire population were interviewed. The margin of
sampling error for the total sample is +/- 3.1 percentage points. The margin of sampling error is
+/- 7.8 percentage points for the Hispanic sample.

Hispanics

Hispanic young adults harbor concerns about their ability to manage money in the face of a
challenging financial situation, similar to other young adults. Unfortunately, these financial
stressors sometimes adversely impact their relationships with friends and partners. Despite these
challenges, few Hispanic young adults use the internet to seek advice or tools for financial
management.

Hispanic young adults are less confident about their money management than white young
adults, despite reporting similar financial challenges.

Thirty-five percent of Hispanic young adults say their financial situation is excellent or
good (white young adults - 35 percent excellent/good, African American young adults -
21 percent excellent/good).

Hispanic young people, however, are relatively less positive about their money
management skills with 49 percent giving themselves a fair or poor rating on managing
their money, falling in between the fair/poor ratings of African Americans (65 percent)
and white young adults (36 percent).

The top financial priority for Hispanic young people is putting money in savings (40
percent). Paying off debt is their second highest priority (35 percent). They are less
likely to rank day-to-day expenses (30 percent) at the top than African American or white
young adults (40 percent and 41 percent, respectively).

! Surveys were conducted in English only.
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Like other young adults, Hispanics face considerable financial challenges from debt.

Eighty-one percent of Hispanic young adults have some type of debt, while a small (but
important) minority have four or more types of debt (10 percent).

The most common types of debt for Hispanic young adults are: credit card debt (35
percent), student loans (30 percent), car loans (27 percent), unpaid medical bills (24
percent), and a mortgage (23 percent).

Financial issues have caused stress in a relationship for many Hispanic young adults, and it
can also impact their interactions with friends.

A large majority of Hispanic young adults, 71 percent, say financial issues have caused
stress in a relationship (44 percent strongly).

Hispanic young adults are more likely to cite an inequity in salary or earnings as a reason
for stress in a relationship. Forty-two percent of Hispanic young adults have faced stress
in a relationship because one person earned more than the other, compared to 29 percent
of white young adults.

Hispanic young adults also consider financial issues to be important in finding a
compatible partner. When asked to pick their top three priorities, 37 percent cited
attitudes toward spending and 19 percent chose salary and earnings potential. Family
values (77 percent) and attractiveness (56 percent) topped the list.

When socializing with friends, many Hispanic young adults consider their finances.
Sixty-seven percent say they regularly suggest low-budget entertainment options, and 58
percent often or sometimes do not join their friends out at all.

Most Hispanic young adults use social media on a regular basis to communicate with close
friends and family.

Nearly two-thirds of Hispanic young adults use social media online at least weekly. Most
are regular users of social networking sites (48 percent), followed by Twitter (25
percent), discussion forum posters (23 percent), and blog contributors (16 percent).

Besides social media, Hispanic young adults frequent news websites (54 percent weekly
or more) and online banking sites (47 percent), and chat with their friends using online
chat programs (52 percent).

Most Hispanic young adults have posted photographs online through social media (69
percent). They also share their relationship status (54 percent), email address (54
percent), location and current activities (49 percent), and information about their mood or
stress in their life (48 percent).
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Hispanic young adults are somewhat less likely to have posted some types of information
than white young adults, although they are slightly more prolific than African American
young adults. Compared to white young adults, Hispanics are less likely to have posted
their relationship status (54 percent versus 64 percent for whites) and occupation (45
percent versus 59 percent). They are more likely than African American young adults to
post photographs (69 percent versus 57 percent for African Americans) and political
opinions (46 percent versus 35 percent).

When sharing information through social media, most Hispanic young adults believe they
are sharing with close friends (72 percent) and family (75 percent). They are less likely
than white young people to say they are sharing with less-close friends (41 percent versus
54 percent for white young adults) and former classmates (42 percent versus 53 percent).

Like other young adults, Hispanics often prefer to look at what other people post online
but not post information themselves (74 percent). They also believe that their friends are
sometimes “over-sharing” — 59 percent have learned personal information about friends
through social media and 51 percent say they know too much about people they barely
know.

Hispanic young adults also view their social media experience somewhat differently than
white young adults. They are more likely to say they get a thrill out of posting
information that lots of people will read (43 percent versus 34 percent for whites). On
the other hand, they are also more likely to say they sometimes post information
anonymously that they might not share if their name was attached to it (34 percent versus
21 percent for whites).

Despite sharing a great deal of information online, Hispanic young adults tend not to share
financial information online.

Only 10 percent say they have posted or shared financial information online. However,
when asked about specific types of financial information, that number increases to 28
percent who have shared something about finances.

Few Hispanic young adults turn to the internet for financial advice. Most go to their
parents (57 percent) or friends (35 percent). Only 17 percent consider the internet to be
one of their top two sources of financial information.

Similarly, 18 percent of Hispanic young adults say they have made changes to their finances

based on information they found online, and only 8 percent have ever posted a question or asked
advice about finances online.
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Appendix E

Background Research

In 2007, AARP conducted research to better understand the financial relationships baby boomers
have with their adult children. The objectives of the study were to measure the degree of AARP
member concern about various areas relating to their adult children, specifically concentrating on
finances and health and to understand in what ways AARP members contribute to their adult
children’s health and financial well-being.

This study was conducted as an online survey March 16-23, 2007 by Opinion Research
Corporation with 1,101 adults 45 years of age and older that are AARP members and live in the
continental United States.

e AARP members are both highly concerned with and highly involved with their adult
children’s healthcare and financial well-being.

e Nearly 7 out of 10 (69%) of AARP members indicate that they have provided some
financial contribution to their adult age children.
— Most contributions are in the $1,000 to $10,000 range per past 12 months.

e Respondents indicate contributing to groceries, vacations, tuition, and auto/ health
insurance most frequently in the past 12 months.

e Overall, respondents indicate they are most concerned with being able to provide sound
financial advice without invading privacy, the amount their adult children are saving each
month/ contributing to retirement, and the fact that many adult children are living
paycheck to paycheck.
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