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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Preface

Preface

The Baby Boom generation—the cohort of Americans born between 1946
and 1964—has long commanded the attention of demographers,
politicians, marketers, and social scientists. Seventy-six million strong,
Baby Boomers represent the largest single sustained growth of the
population in the history of the United States. Their mass alone has had an
enormous impact on the national psyche, political arena and social fabric.
From the youth culture they created in the 1960s and 1970s to the dual-
income households of the 1980s and 1990s, this generation has
reinterpreted each successive stage of life. Asthe oldest of the Baby
Boomers, now 52, approach later adulthood, they are again poised to
redefine the next stage, retirement.

A so-called “pig in the python,” the Baby Boom generation has often been
portrayed as a homogeneous monolith. Shared experiences including the
advent of the television age, the Vietnam War, the political assassinations
of the 1960s, and the promise of space travel have created a generational
identity for the Baby Boomers unparalleled by any previous cohort,
including even the Depression generation. AARP/Roper research suggests
that Baby Boomers themselves are aware of the uniqueness of their peer
group, afact not lost on the pundits of our day. From childhood to
parenthood to retirement, Baby Boomers have been and will be watched
intently for insight into the future of the country.
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Preface

Thereislittle doubt that the impact of the Baby Boom'’ s generational
identity has never been underestimated. The cohesiveness of this cohort,
however, has perhaps been grossly overestimated. Although commonly
viewed as amonolith, the idea of the Baby Boomers as a homogeneous
group is more myth than reality. With its members spanning nearly 20
years of life, Baby Boomers are represented by a wide range of life stages,
life experiences, and life values. The temptation to generalize about this
generation is likely driven by a compelling need to understand how this
huge segment of society will shape the future. Y et, one of the key
characteristics of the Baby Boom cohort isits diversity.

For policymakers and business |eaders, the diversity of the Baby Boom
generation presents major challenges as we prepare for a new millennium
and a new type of retirement. Thisdiversity will, in fact, become more
pronounced as Baby Boomers move en masse into their fifties. A 1995
Modern Maturity/Roper study, Smashing Old Sereotypes of 50+ America,
revealed that when adults enter their fifties, they are entering the most
diverse decade of life. The years between 50 and 59 bring about myriad
life stage changes, from amajor career change, menopause, and mid-life
crisis to becoming responsible for the care of an elderly parent, having
One’ s nest empty, or even having an adult child move home.

To tap into the wide range of values, attitudes and behaviors that Baby
Boomerswill bring to their retirement in the new millennium, AARP has
recently embarked upon a major research initiative with Roper Starch
Worldwide Inc. AARP undertook this research with the goal of
understanding this generation in al its complexity. Theresultisa
definitive and comprehensive portrait of this massive group asit prepares
to enter later adulthood. Baby Boomers Envision Their Retirement: An
AARP Segmentation Analysis underscores the heterogeneity of today’s 33-
to-52 year-olds as it relates to their retirement planning and preparation
and their hopes and expectations of the future.

©1999 Roper Starch Worldwide Inc. and AARP 2



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Preface

Segmenting the generation into five key attitudinal and behavioral groups,
this research provides a roadmap to the retirement of the largest generation
in the nation’ s history. From the Self Reliants and Enthusiasts, groups
who are well-prepared for the retirement road ahead, to the Strugglers and
the Anxious, those who are more pessimistic about the future, to Today’s
Traditionalists who expect atraditional retirement that also includes work,
the following report provides keys to better understanding and
communicating with the next generation of American retirees.
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Overview Of The Research Design

Overview Of The Research Design

The design of this project included five phases of research among Baby
Boomers. Each phase in the project was intended to build upon and
inform the subsequent phases. The centerpiece of the project was a
segmentation analysis, aimed at developing a fuller understanding of the
Baby Boom population. The five phases of research included:

an initial review of background data among Baby Boomers, drawn
from the Roper Reports database and presented in a white paper
entitled “A Profile of the Baby Boom: Retirement, Finances, Health
Information, and Other Key Areas of Exploration;”

aqualitative research phase, with atotal of eight focus groups
conducted among Baby Boomers in four cities (Kansas City,
Providence, Charlotte, and Phoenix);

alarge-scale quantitative survey, conducted by telephone in 30-minute
interviews among a nationally representative sample of 2,001 adult
Americans aged 33-52;

a segmentation analysis of the survey data, designed to better
understand the Baby Boom population by grouping individuals based
on their attitudes, beliefs and behaviors regarding retirement;

a second qualitative research phase, with atotal of 8 post-survey focus
groups conducted among Baby Boomers (among the segment types
identified in the segmentation analysis), conducted in two cities
(Chicago and Baltimore).

©1999 Roper Starch Worldwide Inc. and AARP 4



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Overview Of The Research Design

This report describes in detail the results of the segmentation analysis.
Before turning to those findings, however, a brief overview of the key
findings from the quantitative survey is provided. These survey findings
were originaly released in three Roper presentations at AARP s Biennial
Convention “ Connecting With The Future” held in Minneapolisin June,
1998. The presentations weretitled: “Awake and Aware: Baby Boomers
Face Aging and Retirement;” “A Polarized Retirement: Optimism Divides
the Baby Boomers;” and “Boomers Look Toward Retirement.”

To provide a context of the Baby Boom generation’s attitudes toward
retirement, key findings from the Roper Reports database, Roper’s
ongoing tracking survey of American attitudes and behavior, are also
included where relevant.’ Using this database, it is possible to compare
Baby Boomers' opinions with those of Americans over the age of 53.
These findings were originally released in a background report informing
this study entitled, “A Profile of The Baby Boom: Retirement, Finances,
Health, Information, and Other Key Areas of Exploration.”

The Roper Reports database includes survey data from 1973 through the present. All
Roper Reports surveys are based on a nationally representative sample of 2,000
Americans. Interviewing is conducted face-to-face in respondents’ homes. Baby
Boomers are defined as Americans between the ages of 33 and 52. Approximately 600
Baby Boomers are interviewed in each Roper Reports survey.

©1999 Roper Starch Worldwide Inc. and AARP 5



“When I'm 65, |
think 1 will still
be working. |
don’t like not
to work.
Hopefully, I'll
still have the
health to keep
working."—
Male Baby
Boomer

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

Key Findings From The Survey

Key findings of the attitudes of the total Baby Boomer population are
presented before turning to the segmentation analysis. These highlights of
the “typical” Baby Boomer’s views provide a backdrop against which to
consider the striking characteristics of each of the five segments profiled in
the following chapters.

Unique Expectations for Retirement
Baby Boomers envision avery novel type of retirement. The survey finds
that most Baby Boomers believe that they will still be working during

their retirement years.

Fully eight in ten Baby Boomers say they plan to work at |east part
time during their retirement; just 16% say they will not work at all;

A little over athird (35%) say they will be working part-time mainly
for the sake of interest and enjoyment;

About one quarter (23%) say they will work part-time mainly for the
income it provides,

Others envision starting their own business (17%) or working full-
time at anew job/career (5%).

©1999 Roper Starch Worldwide Inc. and AARP 6



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

Findings from the Roper Reports database are consistent with these data.
Roper Reports show that Baby Boomers are twice as likely as non-retired
Americans over age 53 to believe their desire to continue working isan
obstacle to their retirement (16% vs. 8%). However, it should be noted
that Roper Reports research has consistently shown that the closer people
get to their own retirement, the more comfortable they become with the
idea. Baby Boomers may be similar to previous generations’ pre-retireesin
that they have not yet reconciled themselves to life without work.

In other ways, the data from the quantitative stage of this study suggest
that Baby Boomers may experience a different type of retirement than the

previous generation. For example,

Just two in ten Baby Boomers (21%) expect to move to a new
geographic area when they retire;

Almost one quarter (23%) expect to receive an inheritance that will
affect their retirement planning;

Only about one third (35%) expect that they will have to scale back
thelr lifestyle during retirement;

Just 23% think they will have to struggle to make ends meet;

Relatively few believe, at least at this point, that they will have serious
health problems when they are retired (16%).

©1999 Roper Starch Worldwide Inc. and AARP 7



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

These findings are consistent with a number of Roper Reports measures
suggesting that when compared to previous generations, Baby Boomers
face some unique challenges when it comes to their ability to retire. More
than eight in ten Baby Boomers report that having enough money to live
on when they retireisa“major” or “minor” concern, compared to just
66% of non-retirees aged 53 or older. Likewise, 44% of Baby Boomers
(vs. 51% of their older counterparts) anticipate that they will have enough
money to live comfortably during retirement.

Other Expectationsin Retirement

The survey providesinsight into other ways Baby Boomers expect to
define their retirement years.

Close to half (49%) say they expect to devote more time to community
service or volunteer activities during retirement.

More than seven in ten Baby Boomers (73%) say they expect to have a
hobby or special interest that they will dedicate alot of time to when
they areretired.

Family, it seems, will play an important role in the Baby Boomer
retirement: 57% expect to live near at least one of their children;
seven in ten (70%) say they look forward to being a grandparent.

©1999 Roper Starch Worldwide Inc. and AARP 8



“The best thing
you can hope for
at 85 is that you
would not be a
burden to your
children. That
you could be
self-sufficient.”
—Male Baby
Boomer

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

Focusing on Retirement and Reflecting Self-reliance

Challenging the conventional wisdom which held that Baby Boomers are
only concerned about the present, the study finds strong evidence that they
have actually focused quite alot on the prospect of retirement. A strong
majority of Baby Boomers (72%) say that they have given alot or at least
some thought to their retirement years, while just over one quarter say they
have given only alittle thought or none at al to their retirement years.

Roper Reports surveys further substantiate the fact that Baby Boomers are
fast awakening to the challenges of retirement. Since just 1995, there has
been a sizable increase in the proportion of Baby Boomers who say they
have given serious thought to retirement (74%, up from 66%).

Baby Boomers' definition of their retirement seemsto include alarge
measure of self-reliance. Their self-reliant attitude is reflected in that:

Fully seven in ten Baby Boomers say they don’t want to depend on
their children during retirement;

Six in ten feel confident in their ability to adequately prepare for the
future;

Only about two in ten have the attitude that “the future will take care
of itself;”

Just 9% believe that people ought to be able to depend on their family
financially during retirement.

©1999 Roper Starch Worldwide Inc. and AARP 9



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

This self-reliant attitude is reflected in Baby Boomers' anticipated sources
of retirement income, aswell. For example,

Almost seven in ten Baby Boomers (68%) say they can count on self-
directed sources of income such as IRAs and 401(k)s during retirement;

Six in ten are counting on money from savings and investments as
retirement income;

Fewer than half (48%) say they are counting on Social Security asa
source of retirement income;

Two-thirds of Baby Boomers are satisfied with the amount of money
they are putting away today for retirement.

It isworthy of note that the largest group to emerge from the segmentation
analysisis characterized by self-reliance.

Putting their financial preparation for retirement into a short-term

historical context, the self-reliance of the Baby Boomersisreflected in
recent retirement savings trends from Roper Reports. Sixty-seven percent
of Baby Boomers say they are presently putting away money for

retirement, up from 56% in 1995. They are more likely to report putting
their money into self-directed vehicles such as a401(k) plan or mutual fund
than are previous generations of pre-retirees, although whether thisis due
to their own self-reliance or shifts in the nature of retirement plan funding,
or both, isuncertain.

©1999 Roper Starch Worldwide Inc. and AARP 10



“I wonder if we're
not doing the
reverse of what
our parents did...
they spent the
money when they
were 60, 70. And
we may be
spending it when
we’re 30, 40, and
50, but I don’t
know that we're
going to be as
well off when
we’re the ages of
our parents.”
—Female Baby
Boomer

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

Generational Differences

In many ways, the survey supports the stereotypes of Baby Boomersas a
confident, independent, optimistic, and somewhat self-involved group.
Moreover, Baby Boomers are conscious of the differences between their
generation and previous ones. For example, compared to other
generations, Baby Boomers admit that:

Their generation needs more money than their parents' generation to
live comfortably (84%);

Their generation is more self-indulgent than their parents’ (75%);

Their generation will live longer (67%);

Their generation will be healthier during retirement (56%).
Optimism and Ambivalence

The Baby Boomers' characteristic optimism isillustrated in their attitudes
toward their retirement years. Asthey look toward the future,

Nearly seven in ten (69%) feel optimistic about their retirement years,
with 28% saying they are very optimistic and very much looking
forward to those years, and 41% saying they are fairly optimistic and
pretty much looking forward to them.

Those who have thought the most about their retirement are actually
the most optimistic about it; more than eight in ten (81%) of those who
say they have given agreat deal of thought to retirement say they feel
optimistic about their later years.

©1999 Roper Starch Worldwide Inc. and AARP 11



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

In some ways, this generation thinks very optimistically asit looks toward
getting older. At times, though, this optimism is tempered by anxiety
about finances.

When asked to rate the extent to which various statements about
retirement describe the meaning of retirement for themselves, Baby
Boomers gave the highest ratings to positive (and somewhat
traditional) statements, topped by time to spend time with family
(74%) and time to pursue interests/hobbies (74%);

Meanwhile, the bottom four items on the list (all less-positive
associations, things such as boredom and isolation) are viewed as
being an element of retirement by fewer than two in ten

Baby Boomers;

At the same time, though, when asked to name the first thing that
comes to mind when they think of retirement, “having enough
money/financial security” isthe number one response in an open-
ended question.

Indeed, when it comes to thinking about retirement, Baby Boomers' views
of the subject reflect a certain amount of ambivalence. For example:

Three quarters (76%) of Baby Boomers say it isimportant to sacrifice
and save now for the future, yet about one half (47%) say they find it
hard to save;

About four in ten Baby Boomers (39%) agree with the sentiment “I
can’'t imagine myself retired,” yet ailmost the same proportion (44%)
disagree;

©1999 Roper Starch Worldwide Inc. and AARP 12



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

Ambivalence about getting older underscores the fact that while the
median age of the average Boomer is 42, the typical Boomer says he
or she feels 35!

Baby Boomers ambivalence toward aging and retirement is similarly
reflected in findings from Roper Reports surveys. When asked what
getting older means to them personally, 68% of Baby Boomers mention at
least one of six positive ideas, while aremarkably similar 67% mention at
least one of nine negativeideas. Their ambivaence may stem from the
fact that thisis a generation increasingly worried about aging in general:
46% of Baby Boomers say they are concerned about getting older, up from
just 37% as recently as 1991.

Polarization Within the Generation

The trend of polarization—a widening gap between the rich and poor—
which has been observed in other recent Roper surveys, isevident in this
survey among Baby Boomers. Approximately one-quarter of Baby
Boomers areill-prepared for and pessimistic about retirement. Indeed,
income, optimism about retirement, and preparedness al divide the Baby
Boomers when it comes to attitudes concerning their impending retirement
years.

The “Haves,” those at the high end of the household income scale with
household incomes of $70K+ (25% of the total sample), are twice as
likely as the “Have-nots,” those at the low end with household incomes
of less than $30K (18% of the sample), to be “very optimistic” about
their retirement (36% vs. 18%);

The Haves are nearly twice aslikely as the Have-nots to have given a
great deal of thought to their retirement (49% versus 28%);

©1999 Roper Starch Worldwide Inc. and AARP 13



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

And the Haves are much more likely than the Have-nots to feel
confident in their ability to prepare for the future (76% vs. 47%);

Although onein four Baby Boomers overall do not expect to be ableto
retire, that number jumps to 44% among the Have-nots.

Evaluating Social Security and Medicare

In exploring Baby Boomers' general attitudes toward Social Security and
Medicare, the survey suggests that Baby Boomers have conflicted views of
these programs. In evaluating Social Security:

More than half (55%) say they have a very/somewhat favorable view
of Social Security;

A magjority of Baby Boomers agree with the statement “you put money
into the Social Security System and you expect to get it back” (55%);

Y et while almost half (48%) expect to count on Social Security during
retirement, just 15% expect to rely on it for most or all of their
retirement needs. (It should also be noted that Roper Reports surveys
suggest that although Social Security is Baby Boomers' second most
expected source of retirement income, expectations of Social Security
as a source of retirement income have been declining over the past two
decades);

Just over one-third (36%) feel personally confident that Social Security
will be around when they retire.

©1999 Roper Starch Worldwide Inc. and AARP 14



“l expect to be
alive and
healthier than my
parents. | didn’t
fall victim to some
of the crutches
that they did, the
smoking and
even the fatty
foods...l hope it
translates into a
longer life.”
—Male Baby
Boomer

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Key Findings From The Survey

When it comes to evaluating Medicare, Baby Boomers have similarly
conflicted views.

Six in ten say they have avery or somewhat favorable view of the
system. (These findings are consistent with Roper Reports findings
showing that 74% of Baby Boomers have a highly or moderately
favorable view of Medicare);

Y et fewer than half (46%) say they are very or somewhat
knowledgeable about the system;

Only about four in ten (39%) feel confident Medicare will be available
to them during retirement.

Currently, most Baby Boomers express confidence about various
aspects of their current health care coverage.

While magjorities say they are very satisfied with various aspects of
their current health plan, far fewer say they feel confident about the
same aspects when it comes to their impending retirement health care
coverage: the ability to get the care you need (60% vs. 25%); the
ability to visit the doctors of their own choosing (55% vs. 24%); the
ability to see specialists when you feel you need it (53% vs. 21%).
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
How The Segmentation Analysis Was Conducted

How The Segmentation Analysis Was Conducted

The survey data paint a detailed picture of the Baby Boomer cohort’s
views toward retirement issues, as well as those of different demographic
subgroups. Y et, to better understand the Baby Boom generation in its full
complexity suggests the need for taking a step beyond examining the basic
demographics that define the group asawhole. The AARP/Roper study
also sought to explore key dimensions—attitudes, expectations, and
behaviors—that underlie different groups of Baby Boomers.

The study employed a technigue known as segmentation analysis, that
groups the Baby Boomers according to their attitudes, expectations and
behaviors with respect to their impending retirement years. The groups—
or clusters—which emerged from the analysis ultimately allow usto
deepen our understanding of how the Baby Boomers' various
characteristics drive their views of retirement. By classifying Baby
Boomers according to key characteristics based on their attitudes and
expectations toward retirement and their behavior with respect to
preparing for retirement, this study aids in understanding not only who the
Baby Boomers are, but how different groups within this generation will
face various retirement choices and realities.
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
How The Segmentation Analysis Was Conducted

A full description of the segmentation analysis procedure appearsin the
Technical Appendix at the back of thisreport. Briefly, the statistical
process used here uncovers various underlying structures which delineate
groups of people. This clustering technique (in this case, a partition
clustering methodology utilizing a k-means algorithm) looks for
homogenous groups which exist within the sample of the population
examined. It does not create these groups. Rather, the technique identifies
groups by looking at the responses given by each respondent in the sample
to various questions, examining how respondents are similar to each other
and how they differ from one another. A very wide spectrum of attitudinal
and behaviora questions and items were employed in this process.

The key characteristics used to profile each segment in thisreport are
based on the extent to which that segment deviates from the total Baby
Boomer population with regard to particular questionsin the survey. In
other words, each segment is described in terms of its responses that
deviate most from the responses of the total Baby Boomer population.

The Five Baby Boomer Segments

Five well-defined groups of Baby Boomers emerged from the
segmentation analysis. Because the sample was randomly selected and
represents the population of Baby Boomers across the United States, we
can reasonably assert that the five segments represent natural groupsin the
population as awhole.

©1999 Roper Starch Worldwide Inc. and AARP 17



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
How The Segmentation Analysis Was Conducted

Figure 1. Total Baby Boomer Population by Segment

Today's
Traditionalists
25%

The Strugglers
9%
The
Self Reliants

30%

The
Anxious
23%
The
Enthusiasts

13%

Source: 1998 AARP/Roper Baby Boomer Sudy. N = 2001
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
How The Segmentation Analysis Was Conducted

A detailed portrait of each of the five segments appears in the following
chapters of the report. Briefly described, the five segments which
comprise the Baby Boomer generation include:

The Strugglers (9%) — Of the five Baby Boomer segments, the
Strugglers are the lowest income group, with a median household
income nearly $30,000 below that of the average Baby Boomer. This
group is disproportionately comprised of females (64%) rather than
males (36%). The Strugglers are saving virtualy no money for
retirement, because they simply have no money to save. The
Strugglers, it seems, are not even in a position to prepare for
retirement. Compared to other groups, they report having given
relatively little thought to retirement (where they will live, what they
will liveon). A maority say they look ahead to their later years with
very little sense of optimism.

The Anxious (23%) — The Anxious are best characterized by their
sense of apprehension when they ook ahead to their later years.
Although they fall below the average Baby Boomer’ s household
income level (by approximately $10,000), with their limited means,
they currently strive to put some money aside for retirement. But the
Anxious do not expect to be rewarded with financial well-being when
they retire. Indeed, many do not expect to be able to stop working. In
addition to their anxieties about their retirement finances, the Anxious
also express great concern about their health care coverage during their
retirement years.
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
How The Segmentation Analysis Was Conducted

The Enthusiasts (13%) — Unlike the Strugglers and the Anxious, who
fear not having enough money in retirement and look toward their later
years with very little optimism, the Enthusiasts could hardly be more
eager to reach their retirement years. A defining characteristic of this
group is that Enthusiasts—without exception—do not plan to work at
all during retirement. Indeed, they envision having plenty of money
and plenty of time for recreation. For them, retirement promisesto be
atime free of the rigors of working.

The Self Reliants (30%) — The Self Reliant segment—which boasts
the highest income and educational level of any group in the
segmentati on—has the resources to save and is aggressively putting
money into retirement-oriented investments. However, in contrast to
the Enthusiasts, the Self Reliants want to continue working at least part
time after they retire. Indeed, the contrast with the Enthusiasts could
not be more striking: whereas all of the Enthusiasts expect to stop
working, only 1% of the Self Reliants expect to not work at al. But
what motivates the Self Reliants to continue working is not the pay,
but rather the interest and enjoyment that work provides.

Today’s Traditionalists (25%) — In describing this group, who make
up one quarter of the Boomer population, the word traditional comes
to mind. This segment, in many of their attitudes toward Social
Security and Medicare, seem to have a stronger sense of confidence
and less of an attitude of uncertainty than the other segments displayed
toward these programs. But this group is not totally traditional:
Today’ s Traditionalists plan both to work and to rely on Socid
Security and Medicare during retirement.
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How The Segmentation Analysis Was Conducted

Figure 2. Selected Top Characteristics Of The Five Baby Boomer

Segments

The Strugglers

The Anxious

The Enthusiasts

The Self Reliants

Today’s Traditionalists

Not putting money into any of the savings
vehicles asked about in the survey

Not satisfied with the amount putting away for
retirement

Find it hard to save for retirement with so
many other needs right now

Not optimistic about retirement

Not satisfied with amount putting aside for
retirement

Greatly concerned about health care coverage
during retirement

Plan to not work at all when retired
Optimistic about retirement years
Can't wait to retire

Currently putting money into awide array of
savings vehicles, and fairly sure they can count
on these as sources of retirement income

Satisfied with amount currently putting away
for retirement

Plan to work part-time mainly for interest or
enjoyment sake

Confident Socia Security will still be
available when they retire

Confident Medicare will still be available
when they retire

Plan to work during retirement

Source: 1998 AARP/Roper Baby Boomer Sudy. N = 2001
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Detailed Portrait of the Segments. The Strugglers (9%)

Of the five Baby Boomer segments, the Strugglers (9% of the total Baby
Boomer population) are the lowest income group, with a median
household income nearly $30,000 below the average Baby Boomer. The
Strugglers are saving virtually no money for retirement, because they
simply have no money to save. Compared to other groups, they report
having given relatively little thought to retirement, and a mgjority say they
look ahead to their later years with very little sense of optimism.

Characteristics That Best Define the Strugglers

The Struggler segment of the Baby Boomer population is defined by the
fact that they recognize their lack of retirement preparation. The most
significant characteristic that sets this group apart: a mere 6% of the
Strugglers report placing money in any of abroad array of savings vehicles
asked about in the survey, compared to an overwhelming 90% of Baby
Boomers as awhole who are using at |east one of these vehiclesto save for
their retirement years.

Figure 3. The Strugglers Are Not Saving For Retirement

I6%

Currently putting
money into savings
vehicles for retirement

90%

. Strugglers |:| Total Baby Boomers
Source: 1998 AARP/Roper Baby Boomer Sudy. N = 186 Srugglers; N = 2001 Total
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Itisnot at all surprising that the Strugglers find it difficult to save for
retirement. They currently have the lowest annual median household
income of all five of the Baby Boomer segments, which, at $22,300, falls
well below the annual median income among Baby Boomers measured in
the survey of $51,700.

A close look at retirement savings patterns reveals that virtually none of
the Strugglers report currently putting money into: an IRA, 401(k), or other
retirement savings accounts; mutual funds; long-term savings accounts;
corporate stocks or bonds; or government bonds. An extremely small
percentage currently are putting money into aregular savings account
(3%), insurance (2%) and real estate (1%).

It isimportant to note that the Strugglers are not happy about their current
retirement savings situation; almost three quarters (73%) say they are not
at al satisfied with the amount they are currently putting away for
retirement (compared to just 18% of Baby Boomers as awhole who feel
thisway). Those who are dissatisfied with the amount they are saving
were asked to expressin their own words the single most important reason
they are not saving more for retirement: an overwhelming two-thirds
(66%) respond that they do not have enough income to save. At another
point in the survey, more than eight in ten (82%) of Strugglers agreed that
they find it hard to save for retirement with so many other needs right now
(compared to 47% of Baby Boomers who express this view).
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Not only are the Strugglers currently not saving for retirement, but also, in
looking ahead to their retirement years, comparatively few fedl fairly sure
that they can count on many possible sources of retirement income. For
example, just 13% of the Strugglers feel they will be able to count on a
401(k) or other retirement savings account, compared with 68% of all Baby
Boomers, who are fairly sure they can count on this source of retirement
income. Similarly, only 20% of the Strugglers say they fedl fairly sure they
can count on income or money from savings and investments, compared to
many more (60%) of total Baby Boomers who feel thisway. Accordingly,
elsewhere in the survey, fewer than three in ten Strugglers (28%) say they
expect to depend heavily during retirement on the personal investments
they are making today, compared to almost two-thirds (64%) of al Baby
Boomers who hold this expectation.

Moreover, just 28% of the Strugglers feel they are fairly sure they can
count on an employee pension, about half as many as the percentage of
Baby Boomers as awhole (57%) who are counting on employee pensions
as asource of retirement income. In sum, of seven possible sources of
retirement income asked about (including Social Security), 14% of the
Strugglers felt that they couldn’t count on any of the sources, compared
with just 2% of Baby Boomers as awhole.

The Strugglers do think that they will have to depend on Social Security.
Almost four in ten of the Strugglers (38%) say that they expect to rely on
Socia Security for all or most of their income during retirement, more
than twice the number of total Baby Boomers who report this (15%). The
financial situation of the Strugglers no doubt contributes to their feelings
of dependence on Socia Security benefits. Indeed, three quarters of the
Strugglers (73%) feel that if Social Security benefits were not available, it
would have amajor impact on their retirement (compared to four in ten
Baby Boomers (41%) who fed thisway).
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Figure4. Key Characteristics Of The Strugglers

% of Total
% of Baby
Strugglers Boomers
(N = 186) (N =2001)
Putting money into any of the savings vehicles asked
about 6 90
Into IRA, 401(k) - 67
Into regular savings account 3 42
Into mutual funds - 35
Into long-term savings account - 30
Into insurance 2 31
Into corporate stocks or bonds - 28
Into real estate 1 29
Not at all satisfied with amount putting away
for retirement 73 18
Expect to depend heavily during retirement on
personal investments making today 28 64
Can count on 401(K) or other retirement saving account 13 68
Can count on income from savings/investments 20 60
Can count on employee pension 28 57
Find it hard to save for retirement with so many other
needs right now 82 a7
Expect to depend heavily on a 401(k) during retirement 16 38
Expect to rely on Social Security for all/most of their
income during retirement 38 15
If Social Security benefits were not available, it would
have a major impact on their retirement 73 41
Source: 1998 AARP/Roper Baby Boomer Study
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Demographic Profile of the Strugglers

In terms of demographic characteristics that differ significantly from the
Baby Boomers as awhole, the Strugglers tend to be disproportionately
comprised of females (64%) more than males (36%), whereas the Baby
Boomer sample as awholeis about half female (51%) and half male
(49%).

A higher than average proportion of Strugglers are currently divorced
(26% versus 16% of al Baby Boomers); and a higher percentage are
separated (9% versus 3% of all Baby Boomers). A larger proportion are
single/never married people (16% versus 11% of all Baby Boomers).

Therefore, fewer of the Strugglers are married (45%) compared to Baby
Boomers as awhole (68%). However, the Strugglers are equally likely as
other Baby Boomers to have children (86% versus 84% for al Baby
Boomers).

Asfor employment status, the Strugglers are less likely than Baby
Boomers as awhole to be comprised of people who are employed full-
time (62% versus 78%), equally likely to include part-time workers (10%
versus 11%), and much more likely to include people who are not
employed (25% of the Strugglers versus 9% of all Baby Boomers). Asa
group, the Strugglers report lower levels of education attained than do
Baby Boomers asawhole. For example, 20% of the Strugglers have less
than a high school degree compared to just 6% among all Baby Boomers.
Fewer than one in ten (8%) of the Strugglers have graduated from college,
while 27% of Baby Boomers as awhole are college graduates.

The Strugglers’ median annual household income of $22,300—whichis
nearly $30,000 less than the average Baby Boomers' income—reflectsthe
extent of single-headed households, the level of education, and the level of
unemployment seen among this segment.

©1999 Roper Starch Worldwide Inc. and AARP 26



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments. The Strugglers (9%)

In terms of lifestage variables, Strugglers are more likely than Baby
Boomers as awhole to have experienced losing a job (51% versus 35%),
divorce (47% versus 35%), and surviving amajor illness (37% versus
22%). Strugglers are also more likely than Baby Boomers as a whole to
assess their current health status as fair or poor.

In terms of region, the Strugglers tend to be concentrated most heavily in
the South (where 43% live, compared to 35% of Baby Boomersasa
whole). Just under onein four (23%) live in the West and 18% livein the
Northeast, roughly in the same proportion as total Baby Boomers. Fewest
livein the Midwest (16% compared to 23% of total Baby Boomers).

As the accompanying table illustrates, there are no significant differences
between Strugglers and Baby Boomers as awhole in terms of several other
demographic characteristics, such as age and race/ethnicity.
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Figure 5. Demographic Characteristics Of The Strugglers

% of % of Total Baby
Strugglers Boomers
(N = 186) (N =2001)
Gender
Male 36 49
Female 64 51
Marital Status
Married 45 68
Divorced 26 16
Separated 9 3
Widowed
Single/never married 16 11
Have Children 86 84
Employment Status
Full-time 62 78
Executive/Professional 16 22
White collar 23 34
Blue collar 57 40
Part-time 10 11
Not-employed 25 9
Educationa Level
Less than high school 20 6
High school grad 41 35
Some vocational/tech training 14 7
Some college (or 2 year degree) 15 23
College graduate or more 8 27
Median Household Income $22,300 $51,700
Mean Age 42 42

Source: 1998 AARP/Roper Baby Boomer Study
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Figure 5. Demographic Characteristics Of The Strugglers (Continued)

% of % of Total Baby
Strugglers Boomers
(N = 186) (N =2001)
Significant Lifestage Variables Have Experienced
Lostjob 51 35
Gotten adivorce 47 35
Survived major illness 37 22
Self-assessed Current Health Status
Excellent 14 27
Very Good 23 36
Good 28 25
Fair 26 9
Poor 8
Race
White 80 83
Black/African-American 15 12
Asian - 1
Hispanic 1 1
Native American 1 1
Something else 1 1
Hispanic Origint 5 7
Region
Northeast 18 20
Midwest 16 23
South 43 35
West 23 22

tRespondents may be of different races
Source: 1998 AARP/Roper Baby Boomer Study
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The Strugglers Attitudes Toward Retirement

Retirement does not engender a sense of optimism for most of the
Strugglers. Almost six in ten (57%) say they are not too or not at all
optimistic about their retirement years (compared to 29% of Baby
Boomers as awhole who feel thisway). A majority of the Strugglers
(52%) say that they have given only alittle or not much thought at all to
what they will do during retirement—where they will live, what they will
live on, etc.—while only 28% of Baby Boomers as a whole admit to such a
lack of preparation. In addition to having little money to save, the
Strugglers have given retirement plans little thought perhaps, in part, due
to the fact that almost half (49%) believe that they won't be able to afford
to retire (compared to 24% of al Baby Boomers who say this).

The Strugglers’ expectations for their retirement years are very much
influenced by their current financial vulnerabilities. A majority of the
Strugglers (53%) feel that during retirement they will have to struggleto
make ends meet. By comparison, fewer than a quarter of all Baby
Boomers express this sentiment (23%). Further, just 9% of the Strugglers
feel they will have plenty of money when they are retired, compared to
30% of Baby Boomers who feel thisway. Just 15% expect to be better off
than most people their age (compared to 39% of all Baby Boomers who
say this). The Strugglers are three times as likely as Baby Boomers overall
to worry that they will have to stop working earlier than they would like
due to poor health or adisability (36% versus 12%).
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Figure 6. The Strugglers Attitudes Toward Retirement

% of Total
% of Baby
Strugglers Boomers
(N = 186) (N =2001)
Expect to have plenty of money when retire 9 30
Expect to be better off financially than most people
their age 15 39
Expect to have to stop working earlier than would
like because of poor health 36 12
Expect to have to struggle to make ends meet 53 23
Not too/not at all optimistic about retirement 57 29
Have given only alittle/not much thought to
retirement 52 28
Won't be able to afford to retire 49 24
Expect to devote more time to community service or
volunteer activities 43 49

Source: 1998 AARP/Roper Baby Boomer Study
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“I don’t think
anybody really
wants to work. |
don’t think any 65-
year-old person
really wants to
work. As | get
older, I'm getting
tired and I'm
getting tired
faster...And so
when I'm 65, it's
not that | want to
work, but I may
have to work, at
least something to
supplement.”
—Female member
of Anxious
segment

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Anxious (23%)

Detailed Portrait of the Segments. The Anxious (23%)

The Anxious (23% of the Baby Boomer population) are best characterized
by their sense of apprehension when they look ahead to their later years.
Although they fall below the average Baby Boomer’ s household income
level, with their limited means, they currently strive to put some money
aside for retirement. But the Anxious do not expect to be rewarded with
financial well-being when they retire. Indeed, many do not expect to be
able to stop working. In addition to their anxieties about their retirement
finances, the Anxious also express concern about their health care
coverage during their retirement years.

Characteristics That Best Define the Anxious

Although they are currently doing afair amount to actualy prepare for
thelir retirement, the Anxious nevertheless foresee it as atime of
difficulties and hardship. In fact, six in ten of the Anxious (60%) report
feeling not too or not at all optimistic about their retirement years, the
highest degree of pessimistic feelings among any of the groups, and a
much higher level than the 29% of Baby Boomers as a whole who feel this
way.
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“There was no
planning [for
retirement by my
parents]. And
that’s what
frightens me
because I'm
pretty much
stuck in that rut.
| don’t have a
spare cent to
invest in any
way, shape or
form, and | have
to rely on my
employer’s
pension or the
401(k) or
whatever, which
at the rate I've
been picking
places to work, |
haven't been
doing very well.”
—Male member
of the Anxious
segment

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Anxious (23%)

Figure7. The AnxiousLack Optimism About Retirement

29%

Not too/Not at al
optimistic about
retirement years

. The Anxious |:| Total Baby Boomers
Source: 1998 AARP/Roper Baby Boomer Sudy. N = 455 Anxious; N = 2001 Total

The Anxious segment’ s expectations of their retirement years are fraught
with financial insecurity. Most anticipate having to struggle financialy.
Just 9% expect to have plenty of money when they retire, compared to
30% of total Baby Boomers who feel thisway. Four in ten of the Anxious
(40%) anticipate having to struggle to make ends meet during retirement,
compared to fewer than a quarter of all Baby Boomers who fedl this way
(23%). And four in ten of the Anxious (42%) feel they won’'t be ableto
afford to retire (compared to one quarter of Baby Boomers as awhole).
When asked whether they expect to work during retirement, almost half of
the Anxious (47%) foresee having to work at least part-time mainly for the
income ajob provides (compared to 23% of Baby Boomers as awhole);
only 18% expect to work for enjoyment (compared to 35% of Baby
Boomers as awhole).
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“The biggest
thing [concern
about retirement
savings] is just
your healthcare
alone. God help
you if you get
sick, even if you
have everything
saved up. You
have to go into
the hospital and
let's say you're
not prepared,
you’re ruined.”
—Male member
of Anxious
segment

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Anxious (23%)

Health care coverage during retirement also isamajor concern for the
Anxious. Almost half (49%) expect to have to keep on working during
retirement in order to obtain needed health care coverage for themselves
and their families (compared to 28% for all Baby Boomers). In a series of
guestions about their anticipated health care coverage during their
retirement years, the Anxious express much less confidence than Baby
Boomers as awhole that they will have coverage that will allow them to:
see a specialist when they feel they need to (31% compared to 70% of all
Baby Boomers), get the care they need when they feel they need it (47%
versus 79%), and visit doctors of their own choosing (36% versus 69%).

Adding to their concerns about health care coverage during retirement is a
lack of confidence, expressed by more than eight in ten of the Anxious,
that Medicare will still be available when they retire (81% hold this view
compared to 59% of all Baby Boomers). Additionally, only 11% of the
Anxious expect that their employer will cover their health insurance needs
after they retire, far fewer than the 34% of total Baby Boomers who expect
their employer will do so. Just 37% of the Anxious say they expect to
have health coverage that will meet their needs (compared to 58% of total
Baby Boomers who expect to).

©1999 Roper Starch Worldwide Inc. and AARP 34



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Anxious (23%)

In terms of financial planning for retirement, it is worth noting that the
Anxious do not differ greatly from total Baby Boomersin the extent to
which they are currently using various vehicles to save money for their
retirement years. Inroughly equal proportionsto all Baby Boomers, the
Anxious currently are putting money into: an IRA, 401(k) or other
retirement savings account (64% of the Anxious compared to 67% of all
Baby Boomers); aregular savings account (37% compared to 42%);
insurance (27% compared to 31%); real estate (23% compared to 29%);
and government bonds (6% compared to 14%). With respect to afew
other investment vehicles, a smaller proportion of the Anxious than Baby
Boomers as a whole are saving, though the numbers of the Anxious saving
isnot negligible: mutual funds (19% of the Anxious versus 35% of all
Baby Boomers), long-term savings accounts (16% versus 30%), and
corporate stocks or bonds (11% versus 28%).

The Anxious actual retirement savings participation, in and of itself, does
not seem to be the key to their pessimistic outlook on retirement.
However, their annual median household income, at $41,100, is below the
median for Baby Boomers as awhole at $51,700. Moreover, the Anxious
aretwice aslikely as Baby Boomers as a whole to report feeling not very
or not at all satisfied with the amount of money they are putting aside for
retirement (62% versus 33%).

Thus, perhapsit istheir belief that they should be doing more now to save,
coupled with their inability to do so that contributes to feelings of anxiety
asthey look ahead to their later years. Just over one-third of the Anxious
(35%) say they feel confident in their ability to adequately prepare for the
future, compared to six in ten Baby Boomers as a whole who report
feeling confident (61%).
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Figure 8. Key Characteristics Of The Anxious

% of Total
% of Baby
The Anxious Boomers

(N = 455) (N =2001)
Confident health care coverage when retired will

alow to:
See specialist when feel need to 31 70
Get care need when feel need it 47 79
Visit doctor of own choosing 36 69
Not too/not at all optimistic about retirement 60 29

Not very/not at al satisfied with amount putting
aside for retirement 62 33

Expect to have to keep on working to obtain needed

health care coverage 49 28
Expect to have plenty of money when retire 9 30
Will have to struggle to make ends meet 40 23
Expect to work part-time for needed income

it provides 47 23
Feel confident in ability to prepare for the future 35 61
Won't be able to afford to retire 42 24
Not too/not at all confident Medicare will be

available when they retire 81 59
Expect employer will cover health insurance after

retire 11 34
Expect to have health coverage that will meet needs 37 58

Source: 1998 AARP/Roper Baby Boomer Study
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Demographic Profile of the Anxious

Beyond the Anxious income level—the second lowest of the five groups,
and at $41,100, roughly $10,000 below the average Baby Boomers' annual
median income—there are several other demographic characteristics that
set the Anxious apart from the typical Baby Boomer.

Like the Strugglers, this group skews more heavily female (55%) than

mal e (45%), compared to Baby Boomers as a whole (51% female and 49%
male). The Anxious are comprised of married peoplein roughly the same
proportion as Baby Boomers as awhole (65% and 68%). And the
Anxious are equally likely as average Baby Boomers to have children
(86% and 84%, respectively).

The Anxious have attained a somewhat lower level of education than
average Baby Boomers; 27% of Baby Boomers are college graduates
versus 19% of the Anxious. Y et, the Anxious employment status mirrors
that of Baby Boomers as a whole, with three-quarters employed full-time
and just about one in ten employed part-time. The Anxious, however, are
less likely than Baby Boomers as a whole to be employed in
executive/professional positions (15% versus 22%, respectively).

The Anxious are somewhat less likely than Baby Boomers as awhole to
rate their current health status as “excellent.” Asthe accompanying table
illustrates, there are no significant differences between the Anxious and
Baby Boomers as awhole in terms of several other demographic
characteristics, such as age and race/ethnicity.

Asfor regional distribution, the Anxious mirror the total Baby Boomer
population: 34% live in the South, 24% in the West, 21% in the
Northeast, and 21% in the Midwest.
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Figure 9. Demographic Characteristics Of The Anxious

% of % of Total Baby
The Anxious Boomers
(N = 455) (N =2001)
Gender
Male 45 49
Female 55 51
Marital Status
Married 65 68
Divorced 19 16
Separated 2 3
Widowed 2 2
Single/never married 11 11
Have Children 86 84
Employment Status
Full-time 77 78
Exec/Professional 15 22
White collar 38 34
Blue collar 43 40
Part-time 11 11
Not-employed 9 9
Educationa Level
High school grad or less 50 41
Some vocational/tech training 6 7
Some college (or 2 year degree) 22 23
College graduate or more 19 27
Median Household Income $41,100 $51,700
Mean Age 41 42

Source: 1998 AARP/Roper Baby Boomer Study
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Figure 9. Demographic Characteristics Of The Anxious (Continued)

% of % of Total
The Anxious Baby Boomers
(N = 455) (N =2001)
Self-assessed Current Health Status
Excellent 20 27
Very good 34 36
Good 31 25
Fair 12 9
Poor 3 2
Race
White 87 83
Black/African-American 8 12
Asian 1 1
Hispanic 1 1
Native American 1 1
Something else 1 1
Hispanic Origint 6 7
Spouse Employed Full-Time 56 58
Region
Northeast 21 20
Midwest 21 23
South 34 35
West 24 22
tRespondents may be of different races
Source: 1998 AARP/Roper Baby Boomer Study
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“Sonowlamata
point where | really
don’t have much
put away for
retirement, and
Social Security is
down the tubes. |
really can't rely on
it...And | haven't
got enough in my
401(k), so I'm real
concerned about
retirement”
—Female member
of the Anxious
segment
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Detailed Portrait of the Segments: The Anxious (23%)

The Anxious Attitudes Toward Retirement

Another dimension of the Anxious' outlook on their later yearsis
illustrated by their frustration, expressed by a mgority (52%), that they
won't be able to afford to do all the things they want to do (compared to
34% of Baby Boomers as awhole who feel thisway). In fact, the Anxious
are more likely than Baby Boomers as a whol e to describe retirement as a
time of economic hardship (35% versus 22%). Their anticipation of a
difficult retirement reflects current difficulties making ends meet: two-
thirds of the Anxious find it hard to save for retirement, with so many
other needs right now (68% versus 47% of all Boomers).

Compared to all Baby Boomers, fewer of the Anxious expect to be better
off financially than most people their age (21% versus 39%) or to be able
to travel more than most people their age (20% versus 38%). Fewer of the
Anxious than Baby Boomers as awhole expect to have plenty of time for
recreation (54% versus 72%).

Social Security benefits during retirement are something that six in ten of
the Anxious (60%) say would have a mgjor impact on their retirement if
not available (compared to 41% of all Baby Boomers). Y et, reflecting
their generally pessimistic outlook on retirement—and their anticipation of
hardship—more than eight in ten of the Anxious (84%) say they are not too
or not at all confident that Social Security will still be available to them
when they retire (compared to 64% of total Baby Boomers).
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Figure 10. The Anxious Attitudes Toward Retirement

% of Total
% of Baby
The Anxious Boomers
(N = 455) (N =2001)
Won't be able to afford to do all the things want to do
when retired 52 34
Not too/not at all confident Social Security will till be
available 84 64
Expect to be better off financially than most people my
age 21 39
Expect to be able to travel more than most people my
age 20 38
Describe retirement as time of economic hardship 35 22
Find it hard to save for retirement with so many other
needs right now 68 47
If Social Security benefits were not available, it would
have major impact on their retirement 60 41
Expect to have plenty of time for recreation 54 72
Expect to devote more time to community service or
volunteer activities 40 49
Source: 1998 AARP/Roper Baby Boomer Study
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“What comes to
mind when |
think about
retiring?
Relaxing — just
totally relaxing.
Traveling...Just
not having to do
anything.”
—Female
member of the
Enthusiasts
segment

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Enthusiasts (13%)

Detailed Portrait of the Segments. The Enthusiasts (13%)

Unlike the Strugglers and the Anxious, who fear not having enough money
in retirement and look toward their later years with very little optimism,
the Enthusiasts could hardly be more eager to reach their retirement years.
A defining characteristic of this group is that, without exception,
Enthusiasts do not plan to work at all during retirement. Indeed, they
envision having plenty of money and plenty of time for recreation. For
them, retirement promises to be atime free of the rigors of working.

Characteristics That Best Definethe Enthusiasts

Unlike all of the other groups, the Enthusiasts, who make up 13% of the
Baby Boomer population, have absolutely no plansto work during
retirement (100%). By comparison, only 16% of Baby Boomersas a
whole say they have no plans to work when they retire.

Overwhelmingly, Enthusiasts (93%) express optimism about their
retirement years, and say they look forward to them. For most Enthusiasts,
the time won’t come soon enough: almost two-thirds (66%) say they can’t
wait to retire.
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Figure 11. Enthusiasts Overwhelmingly Optimistic About Retirement

69%

Very/Fairly Optimistic
About Retirement Y ears

. Enthusiasts |:| Total Baby Boomers
Source: 1998 AARP/Roper Baby Boomer Sudy. N = 260 Enthusiasts; N = 2001 Total

The Enthusiasts enjoy the second highest income level of the groups, with
amedian income of $59,300. Thinking about their financial future, they
report ahigh level of satisfaction with the amount of money they are
putting aside for retirement, with more than eight in ten (88%) saying they
are completely or somewhat satisfied.

Moreover, ailmost half of Enthusiasts (49%) agree with the statement that
they will have plenty of money when they retire. Just onein ten (10%)
envision having to struggle to make ends meet.
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“Isn’t that what
retirement’s
supposed to be
all about — you
have the time to
do exactly what
you want to do.
Whether you
choose to get
up at 7:30 one
day or sleep in
until 10
o’clock...I think
that's what your
retirement’s
supposed to be
about, to give
you that time to
do exactly what
you want to do
when that
morning
comes.”
—Female
member of the
Enthusiasts
segment

Figure 12. Key Characteristics Of The Enthusiasts

% of % of Total Baby
Enthusiasts Boomers
(N = 260) (N =2001)
Plan to not work at all when retired 100 16
Very/fairly optimistic about retirement years 93 69
Can't wait to retire 66 42
Completely/somewhat satisfied with amount
putting away for retirement 88 67
Will have plenty of money when retire 49 30
Will have to struggle to make ends meet 10 23

Source: 1998 AARP/Roper Baby Boomer Study

Demographic Profile of the Enthusiasts

In only afew ways do Enthusiasts' demographic characteristics differ from
the average Baby Boomers'. This segment tends to be comprised more of
males (55%) than females (45%), rather than a more even split between
males (49%) and females (51%) seen among Baby Boomers as awhole.
Enthusiasts also tend to be married in greater proportion than Baby
Boomers as awhole (75% compared to 68%).

Education levels of the Enthusiasts roughly mirror those of Baby Boomers
asagroup. Full-time employment figures are identical, although
Enthusiasts tend to be white collar workers in greater proportions than
Baby Boomers as awhole (41% versus 34%, respectively).

Enthusiasts are somewhat more likely than Baby Boomers as awholeto
rate their health “excellent.” Age and race/ethnicity show no differences
compared to Baby Boomers as awhole.
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Enthusiasts are somewhat more likely than Baby Boomers overall to have
a spouse who is employed full-time. This contributes to the fact, no doulbt,
that Enthusiasts’ median household income is $59,300 per year, somewhat

higher than the $51,700 level for Baby Boomersin general.

Figure 13. Demographic Characteristics Of The Enthusiasts

Gender
Male

Female

Marital Status
Married

Divorced
Separated
Widowed
Single/never married
Have Children
Education
High school grad or less
Some vocational/tech training
Some college (or 2 year degree)
College graduate or more

Employment
Full-time

Exec./Professional
White Collar
Blue Collar
Part-time
Not-employed
Spouse Employed Full Time
Median Household Income

Mean Age
Source: 1998 AARP/Roper Baby Boomer Study

% of % of Total
Enthusiasts Baby Boomers
(N = 260) (N =2001)
55 49
45 51
75 68
11 16
1 3
3 2
10 11
81 84
42 41
6 7
20 23
29 27
78 78
18 22
41 34
37 40
12 11
7 9
62 58
$59,300 $51,700
42 42
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Figure 13. Demographic Characteristics Of The Enthusiasts (Cont’d)

% of % of Total Baby
Enthusiasts Boomers
(N = 260) (N =2001)
Self-assessed Current Health Status
Excellent 34 27
Very Good 36 36
Good 23 25
Fair 7
Poor *
Race
White 84 83
Black/African American 12 12
Asian * -
Hispanic 1 1
Native American 1 1
Something else * 1
Hispanic Origint 4 7
Significant Lifestage Variables Experienced
Getting adivorce 28 35
Region
Northeast 20 20
Midwest 22 23
South 38 35
West 21 22

tRespondents may be of different races
Source: 1998 AARP/Roper Baby Boomer Study
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“The idea of
getting to
retirement is
getting to a
point in your life
where you say
‘I'm through
with having to
do the norm; |
can do
whatever |
want.” You can
do whatever
you want within
your retirement
capabilities. It's
a freedom.”
—Male member
of the
Enthusiasts
segment

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Enthusiasts (13%)

The Enthusiasts Attitudes Toward Retirement

The Enthusiasts' expectations for enjoying their retirement are high.
Underscoring the earlier points noted about their optimism regarding their
financial future, closeto six in ten Enthusiasts (57%) say that they expect
to be better off financially than most people their age (of the five
segments, they are the most likely to feel thisway). Thisgroup alsoisthe
most certain of al the groups that they will have plenty of time for
recreation when they retire (88% agree).

The Enthusiasts reject the idea that they won't be able to afford to retire
(only 11% share this sentiment) and that they won’t be able to afford to do
all the things they want to do when they are retired (just 20% agree). In
both instances, of the Baby Boomer segments, Enthusi asts register the
lowest levels of agreement with these notions.

In fact, their optimistic feelings about retirement extend to their
expectation for health care. more than nine in ten say they are confident
that their health care coverage during retirement will allow them to get the
care they need when they need it (94%).

Finally, while many Baby Boomers (39%) say they find it hard to imagine
themselves retired, it comes as no surprise that the Enthusiasts are the least
likely segment to express this sentiment (23%).
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Figure 14. The Enthusiasts Attitudes Toward Retirement

% of Total
% of Baby
Enthusiasts Boomers
(N = 260) (N =2001)
Expect to be better off financially than most people
my age 57 39
Won't be able to afford to retire 11 24
Confident that their health care coverage will allow
them to get care they need 94 79
Won't be able to afford to do all the things
want to do 20 34
Will have plenty of time for recreation 88 72
Find it hard to imagine self retired 23 39
Expect to devote more time to community service or
volunteer activities 44 49
Source: 1998 AARP/Roper Baby Boomer Study
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“I think it's never too
late to start saving
for retirement. A lot
of people are
concerned with the
money. It just takes
a little discipline to
plan ahead of time.
And the sooner you
plan, the better off
you are.”

—Female member
of the Self Reliant
segment

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Self Reliants (30%)

Detailed Portrait of the Segments. The Self Reliants (30%)

The Self Reliant segment—which boasts the highest income and
educational level of any group in the segmentation—has the resources to
save and is aggressively putting money into retirement-oriented
investments. However, in contrast to the Enthusiasts, the Self Reliants
want to continue working at least part time after they retire. Indeed, the
contrast with the Enthusiasts could not be more striking: whereas all of
the Enthusiasts expect to stop working, only 1% of the Self Reliants
expect to not work at all. But what motivates the Self Reliants to continue
working is not the pay, but rather the interest and enjoyment that work
provides.

Characteristics That Best Define the Salf Reliants

The Self Reliants are best defined by the steps they are taking to be just
that—self-reliant during their later years. The behavior that most sets apart
this group, who represent 30% of the Baby Boomer population, from the
typical Baby Boomer is the extent to which the Self Reliants are putting
money away for retirement.

A magjority of Self Reliants are currently putting money into most of the
possible savings vehicles asked about in the survey: IRA, 401(k) or other
retirement savings (93% of Self Reliants compared to 67% of all Baby
Boomers); mutual funds (71% compared to 35%); corporate stocks or
bonds (61% compared to 28%); long-term savings accounts (61%
compared to 30%); insurance (54% compared to 31%); and real estate
(51% compared to 29%). Asapoint of comparison, among the Baby
Boomers as awhole, a maority are putting money into only one of these
vehicles—RA, 401(k), or other retirement savings (67%). Only about three
in ten Baby Boomers are saving money in each of the other savings
options mentioned above.
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Not surprisingly then, when asked what sources of income they feel fairly
sure they can count on during retirement, Self Reliants in much greater
proportions than Baby Boomers as awhole list several: IRA, 401(k) or other
retirement savings (95% vs. 68%); money from savings and investments
(91% vs. 60%); pension from place of employment (78% vs. 57%);

annuity policy from insurance company (49% vs. 28%).

Not only are the Self Reliants utilizing a number of different savings
options, an overwhelming majority are pleased with the amount of money
they are saving. Almost ninein ten (89%) say they are satisfied with the
amount of money they are currently putting aside for their retirement
(compared to 67% of total Baby Boomers as awhole who feel thisway).
More than eight in ten Self Reliants (83%) say they expect to depend
heavily during retirement on the personal investments they are making
today, compared to 64% of Baby Boomers overal.

Figure 15. Self Reliants Counting On Money From Savings And
Feel Can Count On Money
From Savings And

I nvestments
Investments During

Retirement 60%

. Self Reliants |:| Total Baby Boomers
Source: 1998 AARP/Roper Baby Boomer Sudy. N = 592 Self Reliants; N = 2001 Total
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In keeping with their commitment to self-reliance, only about one quarter
say they find it hard to save for retirement with so may other needs right
now (27% compared to 47% of total Baby Boomers who express this
sentiment).

Socia Security benefits do not factor heavily into the Self Reliants
retirement plans. Very few of this group (19%) say that if Social Security
benefits were not available it would have a maor impact on their
retirement, especially when compared to Baby Boomers as a whole (41%).
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Figure 16. Key Characteristics Of The Self Reliants

% of Total
% of Baby
Self Reliants Boomers
(N =592) (N =2001)
Putting money into any of the savings vehicles asked
about: 100 90
Mutual funds 71 35
Corporate stocks or bonds 61 28
L ong-term savings account 61 30
IRA, 401(K), other retirement savings accounts 93 67
Resl estate 51 29
Insurance 54 31
Government bonds 30 14
Feel fairly sure can count on as a source of income
during retirement:
Money from savings/investments 91 60
IRA, 401(K), or other retirement savings 95 68
Annuity policy from insurance company 49 28
Pension from employer 78 57
Completely/somewhat satisfied with the amount
putting away for retirement 89 67
If Social Security benefits were not available, it
would have major impact on their retirement 19 41
Find it hard to save for retirement with so many other
needs right now 27 47
Expect to depend heavily during retirement on
personal investments making today 83 64

Source: 1998 AARP/Roper Baby Boomer Study
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“We've planned
ahead with
other
investments.
Real estate
investments,
stock
investments. So
our minds are
always working
to make
money.”
—Female
member of the
Self Reliant
segment

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Self Reliants (30%)

Demographic Profile of the Self Reliants

The most significant demographic fact about the Self Reliantsis that they
are the most well-off of the five Baby Boomer segments, with the highest
median household income at $69,100 per year (well above the average
Baby Boomer at $51,700). Their income level alows for the pattern of
aggressive saving for retirement described above.

This group is evenly split between males (51%) and females (49%). More
than three-quarters of Self Reliants (77%) are married, a higher proportion
than among Baby Boomers as awhole (68%). They are equally aslikely
astypical Baby Boomers to be parents (84%).

Several other demographic characteristics that set the Self Reliants apart
from other Baby Boomers correlate strongly with their high level of
household income. The Self Reliants have the highest educational level of
any group. Four inten Self Reliants (42%) have a college education or
more: 27% are college graduates and 15% have a post-graduate education.
In terms of occupation, the Self Reliants are more likely than Baby
Boomers as awhole to be in an executive or professional position (29%
versus 22%) and less likely to be a blue collar worker (34% versus 40%).
The Self Reliants also are the segment most likely to have a spouse
employed full-time (65% compared to 58% of Baby Boomers as awhole).

The Self Reliants are more likely than the average Baby Boomer to assess
their health as excellent or very good (76% versus 63% of Boomersas a
whole). They do not differ significantly in terms of race/ethnicity. In
terms of regional distribution, the Self Reliants mirror the Baby Boomer
population asawhole: Northeast (21%), Midwest (24%), South (32%),
and West (23%).

It isworth noting that the Self Reliants are the largest of the five segments.
Given the Baby Boom generations' propensity to value self-reliance, this
group’ s large presence in the population is not surprising.
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Figure 17. Demographics Characteristics Of The Self Reliants

% of % of Total
Self Reliants Baby Boomers
(N =592) (N =2001)
Gender
Male 51 49
Female 49 51
Marital Status
Married 77 68
Divorced 12 16
Separated 2 3
Widowed 1
Single/never married 8 11
Have Children 84 84
Education
High school grad or less 24 41
Some vocational/tech training 6 7
Some college (or 2 year degree) 27 23
College graduate or more 42 27
Employment
Full-time 82 78
Exec/professional 29 22
White collar 34 34
Blue collar 34 40
Part-time 11 11
Not-employed 5 9
Spouse Employed Full-Time 65 58
Median Household Income $69,100 $51,700
Mean Age 42 42
Source: 1998 AARP/Roper Baby Boomer Study
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Figure 17. Demographics Characteristics Of The Self Reliants

(Continued)
% of % of Total Baby
Self Reliants Boomers
(N = 592) (N =2001)
Self-assessed Current Health Status
Excellent 34 27
Very Good 42 36
Good 18 25
Fair 9
Poor 2
Race
White 86 83
Black/African American 9 12
Asian * 1
Hispanic 1 1
Native American 1 1
Something else 1 1
Hispanic Origint 1 1
Region
Northeast 21 20
Midwest 24 23
South 32 35
West 23 22
tRespondents may be of different races
Source: 1998 AARP/Roper Baby Boomer Study
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“To me
[retirement
means]
stopping one
thing you've
been doing for
a period of time
and going to do
something else.
| don’t think
personally that
anybody should
ever retire and
say, ‘Okay, I'm
just going to
stay home and
do nothing.’
You have to be
occupied.”
—Male member
of the Self
Reliant
segment

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: The Self Reliants (30%)

The Self Reliants' Views Toward Retirement

When it comes to thinking about retirement—where they will live, what
they will live on—the Self Reliants report giving the matter the most
thought (85% report giving it agreat deal or some thought, compared to
72% of total Baby Boomers). A majority (56%) say they have thought
about it agreat deal, and another 29% report having thought about it some.

Those thoughts of retirement, no doubt, include plans for work of some
sort. Virtually all of the Self Reliants say they plan to work in some
capacity during retirement (just 1% say they do not plan to work at all).
Nearly two-thirds (63%) of Self Reliants, however, say they will be
working part-time mainly for enjoyment or interest’s sake.

This expectation of working mainly for enjoyment or interest’s sake is not
surprising, given that 45% of the Self Reliants expect they will have plenty
of money when they retire. In fact, very few Self Reliants (9%) say they
expect to have to struggle to make ends meet, compared to nearly one
quarter (23%) of Baby Boomers as awhole who have this expectation for
thelr retirement.

©1999 Roper Starch Worldwide Inc. and AARP 56



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis

Detailed Portrait of the Segments: The Self Reliants (30%)

Figure 18. The Self Reliants’ Attitudes Toward Retirement

% of % of Total Baby
Self Reliants Boomers
(N =592) (N =2001)
Plan to work part-time mainly for interest’s or
enjoyment sake 63 35
Expect to have plenty of money when retired 45 30
Plan not to work at all during retirement 1 16
Expect to have to struggle to make ends meet 9 23
Thought a great deal/some about retirement 85 72
years
Expect to devote more time to community
service or volunteer activities 58 49
Source: 1998 AARP/Roper Baby Boomer Study
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“[In preparing
for retirement],
when you are
eligible for
Medicare is
key...As a
retiree, no one
that | know of
can afford this
health
insurance
without
Medicare.”
—Male member
of Today’s
Traditionalists

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: Today's Traditionalists (25%)

Detailed Portrait of the Segments:
Today’s Traditionalists (25%)

In describing this group, who make up one quarter of the Boomer
population, the word traditional comesto mind. This segment, in many of
thelr attitudes toward Social Security and Medicare, seem to have a
stronger sense of confidence and less of an attitude of uncertainty than the
other segments displayed toward these programs. But this group is not
totally traditional: Today’s Traditionalists plan both to work and to rely
on Social Security and Medicare during retirement.

Characteristics That Best Define Today’s Traditionalists

More than six in ten of Today’s Traditionalists (61%) say they feel
confident that Social Security will still be available to them when they
retire. Thisisasizablelevel of confidence when compared to the level
registered for Baby Boomers as awhole at just 36%.

Accordingly, when asked about their views of the Social Security program,
nearly eight in ten of Today’s Traditionalists (78%) give it favorable
marks, compared to 55% of Boomers as awhole who say they feel either
very or somewhat favorable toward the program.

A similar pattern holds for Today’s Traditionalists' attitudes toward
Medicare. Although fewer than four in ten Boomers as a whole (39%) feel
confident that Medicare will till be available to them when they retire, the
level of confidence jumps to 64% among Today’ s Traditionalists.
Moreover, closeto eight in ten of Today’s Traditionalists (79%) say they
have afavorable view of Medicare.
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Figure 19. Today’s Traditionalists Confident In Social Security And
Medicare

Social Security still will be ‘

available when retire 36%

Very/Somewhat Confident
MeFi|care51|IIW|II be . 64%
available when they retire

. Today's Traditionalists D Total Baby Boomers
Source: 1998 AARP/Roper Baby Boomer Study.
N = 507 Today’'s Traditionalists; N = 2001 Total

39%

In thinking more specifically about their health care coverage when they
areretired, Today’ s Traditionalists express confidence in several aspects
of it. Closeto nine in ten say they feel that their health care coverage when
they are retired will allow them to: get the care they need when they feel
they need it (93%); see a specialist when they feel they need to (91%); and
visit doctors of their own choosing (87%).

Beyond their views of Social Security and Medicare, there is one major
way that Today’s Traditionalists exhibit more clearly the tendencies of
other Baby Boomers and do not fit the mold of the traditional American
worker of yearsago. Virtually all of Today’s Traditionalists say they have
no plansto quit working when they are retired. A mere 1% say they will
not work at all when they are retired.
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What type of work do Today’s Traditionalists plan? Unlike the Self
Reliants, amgority of whom plan to work for enjoyment or interest’s
sake, Today’ s Traditionalists respond with a whole range of possibilities
when asked about their work plans during retirement. While four in ten
plan to work part-time for interest or enjoyment (42%), one quarter say
they will work part-time for the needed income it provides (25%), about
one quarter say they will go into business for themselves (23%), and afew
say they will work full-time at something else (5%).

Figure 20. Key Characteristics Of Today’s Traditionalists

% of % of
Today’'s Total
Traditionalists Boomers
(N =507) (N =2001)
Very/somewhat confident Socia Security still will be
available when they retire 61 36
Very/somewhat confident Medicare will still be
available when they retire 64 39
Very/somewhat favorable view of Social Security
program 78 55
Plan to not work at all during retirement 1 16
Very/somewhat favorable view of Medicare program 79 60
Feel very/somewhat confident that health care
coverage when retired will alow to:
Get the care they need when feel need it 93 79
See specialist when feel need to 91 70
Visit doctors of own choosing 87 69

Source: 1998 AARP/Roper Baby Boomer Study
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Demographic Profile of Today’s Traditionalists

In terms of demographic characteristics, Today’s Traditionalists do not
differ greatly from the average Boomer demographic profile. Today’s
Traditionalists tend to be somewhat more comprised of males (53%) than
females (47%), rather than split more evenly asis true among total
Boomers (49% male and 51% female).

Today’s Traditionalists marital status patterns are very similar to Boomers
asawhole, and Today’ s Traditionalists are equally as likely as Boomers as
awhole to have children.

Today’s Traditionalists median household income, at $49,500, falls right
in the middle of the five segments, and slightly below the median for all
Boomers at $51,700. Their educational levels roughly mirror those of
Boomers as a whole, though somewhat fewer Today’ s Traditionalists are
college graduates (22% compared to 27%).

Similarly, Today’s Traditionalists employment status mirrors Boomers' as
awhole, with the same proportions for both groups employed full-time,
part-time and not-employed. A majority of Today’s Traditionalists (54%)
have a spouse employed full-time, as do 58% of total Boomers.

Today’s Traditionalists self-assessed current health status does not differ
from that of Boomers as awhole. Interms of race/ethnicity, Today’s
Traditionalists' are comprised of a somewhat higher proportion of
African-Americans and Hispanics, though not at a significant level.
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Figure 21. Demographic Characteristics Of Today’s Traditionalists

% of Today's
Traditionalists

% of

Total Boomers

(N =507) (N =2001)
Gender
Male 53 49
Female 47 51
Marital Status
Married 66 68
Divorced 17 16
Separated 3 3
Widowed 3 2
Single/never married 12 11
Have Children 82 84
Education
High school grad or less 44 41
Some vocational/tech training 10 7
Some college (or 2 year degree) 21 23
College graduate or more 22 27
Employment
Full-time 78 78
Exec/professional 23 22
White collar 31 34
Blue collar 43 40
Part-time 10 11
Not-employed 9 9
Spouse Employed Full-Time 54 58
Median Household Income $49,500 $51,700
Mean Age 42 42
Source: 1998 AARP/Roper Baby Boomer Study
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Figure 21. Demographic Characteristics Of Today’s Traditionalists

(Continued)

% of Today’s % of
Traditionalists Total Boomers
(N =507) (N =2001)
Sdlf-assessed Current Health Status
Excellent 28 27
Very good 36 36
Good 27 25
Fair 8 9
Poor 1 2
Race
White 78 83
Black/African-American 17 12
Asian 1 1
Hispanic 2 1
Native American * 1
Something else * 1
Hispanic Origint 10 7
Region
Northeast 19 20
Midwest 27 23
South 34 35
West 20 22

tRespondents may be of different races
Source: 1998 AARP/Roper Baby Boomer Study
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“[I'll work for the
guaranteed
income], but I'll
work just to
keep busy too.
Not many
people can
basically retire
and travel all
their life... You
can only play
golf so many
times a day or
afford to do all
these different
things unless
you're very
financially set.”
—Male member
of Today’s
Traditionalists

Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Detailed Portrait of the Segments: Today's Traditionalists (25%)

Today’s Traditionalists Attitudes Toward Retirement

Compared with the other segments, Today’ s Traditionalists show less
strong deviations, or stand apart less, from the average Baby Boomer.
Other than in their views toward Socia Security and Medicare, and their
strong desire to work during retirement, the other top twenty or so
variables with respect to Today’ s Traditionalists do not show the same
strength of deviation as the top twenty or so variables of the other
segments.

Even so, an examination of the top twenty variables for Today’s
Traditionalists finds some differences worth noting. For example, while
virtually all of Today’s Traditionalists (97%) are putting some money
away for retirement, they are less likely than the average Baby Boomer to
be putting money into several of the savings vehicles asked about. For
example, 17% of Today’s Traditionalists are putting money into mutual
funds compared to 35% of Baby Boomers as awhole. Similarly, fewer
Today’ s Traditionalists than Baby Boomers as a group are putting money
into: corporate stocks or bonds (11% versus 28%), long-term savings
accounts (15% versus 30%), insurance (18% versus 31%), real estate (18%
versus 29%), and government bonds (7% versus 14%). With two other
savings mechanisms— RA, 401(Kk) or other retirement savings accounts and
regular savings accounts—Today’ s Traditionalists are nearly aslikely as
average Baby Boomers to be putting money away (60% compared to 67%
for IRA, 401(k), and 37% compared to 42% for regular savings accounts).

Accordingly, fewer Today’ s Traditionalists than Baby Boomers as awhole
say they feel fairly sure they can count on several of alist of possible
sources of retirement income. For instance, fewer Today’s Traditionalists
than average Baby Boomers say they feel they can count on: an annuity
policy from an insurance company (15% versus 28%), income from
savings and investments (47% versus 60%), money from selling their
home (18% versus 27%), and IRA, 401(k), other retirement savings
accounts (59% versus 68%).
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Y et, even though Today’ s Traditionalists are less likely than the Baby
Boomers as a group to say they can count on many of the savings vehicles
asked about in the survey, they express more satisfaction than the average
Baby Boomer with the amount they are putting aside for retirement.
Three-quarters of Today’s Traditionalists say they are either completely or
somewhat satisfied with the amount they are saving, compared to two-
thirds of Baby Boomers asawhole.

Perhaps this lower level of concern about savingsis linked to the fact that
Today’ s Traditionalists have heavily factored Socia Security benefitsinto
their retirement futures. Almost seven in ten (68%) have the attitude that
since they put money into the Social Security system, they expect to get it
back during their retirement years. Further, more than four in ten of
Today’ s Traditionalists believe that people of their generation expect
Social Security to meet their needs as well asit did their parents
generation (42% compared to 31%). Finally, it isworth noting that
Today’ s Traditionalists, more than the average Baby Boomer, are likely to
say that when they think about retirement, they have the attitude that the
future will take care of itself (31% versus 22%).
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Figure 22. Today’s Traditionalists Attitudes Toward Retirement

% of Today's % of Total
Traditionalists  Baby Boomers
(N =507) (N =2001)
Put money into Social Security and expect to
get it back 68 55
Believe people of their generation expect Social
Security to meet their needs aswell asit did their
parents 42 31
Believe future will take care of itself 31 22
Putting money into any of the saving vehicles
asked abouit: 97 90
Mutual funds 17 35
Corporate stocks or bonds 11 28
L ong-term savings account 15 30
Insurance 18 31
Real estate 18 29
Government bonds 7 14
IRA, 401(K), other retirement savings accounts 60 67
Regular savings accounts 37 42
Completely/somewhat satisfied with amount
putting away for retirement 75 67
Feel fairly sure can count on as a source of income
during retirement:
Annuity policy from insurance company 15 28
Income from savings and investments 47 60
Money from selling house 18 27
IRA, 401(Kk), other retirement savings accounts 59 68
Expect to devote more time to community service
or volunteer activities 51 49
Source: 1998 AARP/Roper Baby Boomer Study
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Comparison of Segments

To provide asummary of the key differences among the five segments of
Baby Boomers, the following table compares the views of the various
segments across selected items from the survey. The highest and lowest
percentages for each item are highlighted in bold print and boxed.

Figure 23. Comparison of Groups Across Selected Items

% of

Total % of

Baby % of The % of The % of The  TheSalf % Today’'s
Boomers Strugglers  Anxious  Enthusiasts Reliant  Traditionalists

(N=2001) (N=186) (N =455) (N=260)  (N=592) ((N = 507)

Very/fairly optimistic
about retirement years 69 42 39 93 87 77

Putting money into any of
the savings vehicles
asked about 900 6 100 99 100 97

Completely/somewhat
satisfied with amount
putting away for

. 67 13 37 88 89 75
retirement
Expect to depend heavily
during retirement on
personal investments 64 28 57 72 83 57
making today

Source: 1998 AARP/Roper Baby Boomer Study
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Figure 23. Comparison of Groups Across Selected Items (Continued)

% of
Total % of The
Baby % of The % of The % of The Self % of Today's
Boomers  Strugglers Anxious Enthusiasts Reliant Traditionalists
(N =2001) (N = 186) (N = 455) (N = 260) (N =592) ((N =507)
Confident healthcare
coverage when retired
will alow to:
See speciaist when
feel need to 70 48 31 87 82 91
Get care when feel 79 59 47 94 91 93
need it
Visit doctor of own
choosi ng 69 46 36 84 81 87
Plan to not work at all
when retired 16 16 5 100 1 1
Plan to work mainly for
interest or enjoyment
sake 35 14 18 - 63 42
Can't wait to retire 42 34 32 66 44 40
Expect to have plenty
of money when retired 30 9 9 49 45 28
If Social Security were
not avai I_abl_e it would a1 73 60 o5 19 46
have major impact on
retirement
Very/somewhat
confident Social
Security still will be 36 29 16 38 28 61

available when they
retire

Source: 1998 AARP/Roper Baby Boomer Study
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Figure 23. Comparison of Groups Across Selected Items (Continued)

% of

Total % of The
Baby % of The % of The % of The Self % of Today's
Boomers  Strugglers  Anxious  Enthusiasts Reiant  Traditionalists
(N=2001)  (N=186) (N = 455) (N = 260) (N =592) ((N =507)
Very/somewhat
confident Medicare
sill will beavailable ) 24 18 a7 = o4
when they retire
Very/somewhat
favorable view of 55 46 40 60 50 78
Social Security
program
Very/somewhat
favorable view of 60 55 45 60 59 79
Medicare program
Gender
Male 49 45 51 53
Female 51 55 49 47
Mean Age 42 42 42 42 42
Median Income $51,700 | $22,300 | $41,100 $59,300 $69,100 $49,500
Employment Status
Full-time 78 77 78 78
Executive/
e 22 16 18 23
White Collar 34 23 38 34 31
Blue Collar 40 57 43 37 43
Part-Time 11 10 11 11 10
Not Employed 9 9 7 9
Source: 1998 AARP/Roper Baby Boomer Sudy
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Figure 23. Comparison of Groups Across Selected Items (Continued)

% of

Total % of The
Baby % of The % of The % of The Self % of Today's
Boomers  Strugglers  Anxious  Enthusiasts Reiant  Traditionalists
(N = 2001) (N = 186) (N = 455) (N = 260) (N =592) ((N =507)
Education
High School grad or
less 41 61 50 42 44
Some vocational/tech
traini ng 7 14 6 6 6 10

Some college (or 2 year
degree) 23 15 22 20 21

College graduate or

more 27 19 29 22
Marital Status
Married 68 45 65 75 66
Divorced 16 26 19 11 12 17
Separated 3 9 2 1 2 3
Widowed 2 4 2 3 1 3
Singled/never married 11 16 11 10 8 12
Race
White 83 80 84 86
BIAa(r:L(éﬁ\ (f;gﬁ o 12 15 12 9
Other 4 3 4 2 3 3
Hispanic Origint 7 5 6 6

tRespondents may be of different races
Source: 1998 AARP/Roper Baby Boomer Study
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Consider ations and Conclusions

The Baby Boom generation—people born between 1946 and 1964—has
been identified and labeled as a*“ group” for so long that it is easy to think
of this cohort as having a uniform profile. But that istoo simplistic.

While as a generation Baby Boomers may embody certain common
characteristics, they cannot be thought of as being a homogeneous group.
As the preceding chapters demonstrate, the Baby Boom generation
actually is quite heterogeneous. Understanding how Baby Boomers will
face retirement requires considering both the values that this generation
carries with them as a group and the differences among the segments
within the generation.

Baby Boomersin General

Generalizing across the Baby Boomer generation as awhole, the datafrom
this study suggest certain common characteristics and values that this
group seems to embody. Self-reliance, independence, and indulgence are
all lifelong traits that will lead, no doubt, to a uniquely Boomer retirement.
Thesetraits very likely will be reflected in the Baby Boomers' retirement-
related choices and lifestyles. The following points are worth noting.

Many observersin recent years have portrayed the Baby Boom as a
generation that isfocused only on the present, and as a result speculate that
the Baby Boomers have given little thought to the future and their
retirement years. This study, however, finds that Boomers have awakened
to the prospect of retirement; it is very much on their radar screens. More
than seven in ten have given “alot” or “at least some” thought to their
retirement years, while just over one-quarter have given only alittle
thought or none at all.
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Baby Boomers' awareness of impending retirement is further substantiated
by long-term trends from the Roper Reports database. The trend data
shows that in 1982, when the youngest of the Baby Boomers had just
turned 18, only about half (49%) of this generation said that they had given
serious thought to retirement. By 1991, about two-thirds (68%) of them
had started to focus seriously on retirement. Since then, the proportion of
Baby Boomers who have seriously thought about retirement has risen to
nearly three-quarters (74%) of the generation.

Figure 24. Have Given Serious Thought To Retirement

74

68

49

1982 1991 1997

Source: Roper Reports. N= 2000 for each.

Their attention to retirement reflects the fact that a hallmark trait of the
Baby Boom generation is self-reliance. Perhaps this generation learned
after several years of recession, downsizing, and the scaling back of
employee benefits that they need to take care of themselvesin order to
prosper. Recent Roper Reports trends substantiate that Baby Boomers are
bringing an increasingly self-reliant approach to retirement, with 67% of
them now putting aside money for retirement, up from just 56% in 1995.
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The Baby Boomers are not only awake to and aware of impending
retirement, they are on the whole quite optimistic about their retirement
years. Nearly seven in ten Baby Boomers are very or fairly optimistic
about their retirement, and looking forward to it. Further, those who have
thought the most about their retirement are actually the most optimistic
about it; more than eight in ten of those who say they have given a great
deal of thought to retirement say they feel optimistic about their later
years.

But it isimportant to note that the Baby Boomers' optimism is moderated
somewhat by concerns about finances. Most Boomers have received the
wake-up call with respect to planning their retirement finances, athough
not their retirement health care.

The Baby Boomers are keenly aware that their retirement will be uniquely
theirs, different from their parents' retirement in many ways. While Baby
Boomers may anticipate “playing” during retirement, most also expect to
work, either for enjoyment or out of financial necessity.

Overdl, the study finds few differences among Baby Boomers of various
demographic subgroups. For example, there are very few significant
differences between the views of female Boomers and male Boomers.
Likewise, the study finds little differences in opinions based on age or
race/ethnicity. Similarly, various lifestage events play only aminor rolein
the outlook of Baby Boomers. Inrelation to alimited number of
retirement-related issues, divorce, job loss or mgjor illness seem to have
affected the views of some Boomers; other lifestage events such as spousal
death and caregiving are not yet major factors.
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There are mgjor differences in views, however, which relate directly to
varying income levels. Although the larger share of Baby Boomers feel
well-prepared to enter retirement, a sizable portion, as underscored by
various of the segment profiles, remain both ill-prepared and pessimistic
about their impending retirement years.

The Strugglers

The Strugglers segment of the Baby Boomer population presents a unique
set of challenges. This group so clearly falsinto the “have nots’ of our
society that it is hard for them to manage to get by day-to-day, let alone
plan financially for the future.

Nevertheless, in spite of their pressing present needs, the Strugglers also
worry about their degree of ill-preparedness for future years. Nearly three-
guarters say they are not at al satisfied with the amount they are currently
putting away for retirement.

The Strugglers, not surprisingly, anticipate feeling dependent on Social
Security. Three-quarters say that if Social Security benefits were not
available, it would have a major impact on their retirement.

Retirement does not bring about a sense of optimism for amajority of the
Strugglers; amost six in ten say they are not optimistic about their
retirement years. The Strugglers' expectations for their retirement years
are very much influenced by their current financial redlities.

The Anxious

The Anxious segment’ s sense of apprehension or dread when looking
ahead to their retirement yearsis akey characteristic of this segment. Six
in ten of the Anxious report feeling not too or not at all optimistic about
thelr retirement years, the highest degree of non-optimistic feeling among
any of the groups.
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The Anxious feel pessimistic in spite of the fact that they are currently
doing afair amount to actually prepare for their retirement. Nevertheless,
they see it asatime of hardship. Perhaps thisis due to the fact that, in
terms of household income, they fall below the average Baby Boomers
income level.

Their expectations of their retirement are fraught with insecurity about
their finances and about their health care coverage. The Anxious are
striving to put some money aside for retirement, and they don’t expect to
be rewarded with financial well-being when they retire. Many expect to
continue to have to work throughout their retirement years, both for money
and for the health care coverage work provides.

With respect to retirement they do exhibit some self-reliance in that they
are striving to save, but their pessimism suggests they still don’t feel
adequately prepared.

The Strugglersand the Anxious: “Have-nots’ in a Polarized Society

Both the Strugglers and the Anxious clearly do not exhibit the high levels
of self-reliance that many other Baby Boomers do. The existence of these
two groups among the Baby Boom underscores the fact that Boomers are
approaching retirement at a time when the United States population is
becoming increasingly polarized by income.

Their presence in society isareminder that there are two sizable groups
among a stereotypically privileged generation that are woefully unprepared
to move into retirement. Despite generally good economic times, the
Strugglers and Anxious represent a substantial number of people who are
having a difficult time financialy.
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Today, these two groups need active support, information, and secure
Social Security and Medicare systems. It isimportant to note that these
two group register the lowest levels of both favorable attitudes toward, and
confidence in, the Socia Security and Medicare programs. (The higher
income segments such as the Self Reliants and the Enthusiasts are not
confident in these programs, yet they are not unfavorable toward them.)
The existence of the Struggler and Anxious segments today will
undoubtedly pose societal challenges tomorrow.

The Enthusiasts

The Enthusiasts envision retirement as awonderful stagein life. The
Enthusiasts overwhelmingly look forward to their future years with great
optimism. A sizable nine in ten express optimism about their retirement
and are looking forward to it.

The Enthusiasts absolutely do not plan to work at all and instead foresee
having plenty of money and time for recreation. Two-thirds of the
Enthusiasts say they can’t wait to retire.

Enjoying the second highest income level of the five segments, Enthusiasts
report ahigh level of satisfaction with the amount of money they are
putting aside for retirement. Almost half agree with the sentiment that
they will have plenty of money when they retire.

Financial worries do not seem to be afactor with their thoughts of the
future, nor do concerns about health care. More than nineinten
Enthusiasts also express confidence that their health care coverage will
allow them to get the care they need.
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The greatest challenge to Enthusiasts may bein their ability to look
beyond their somewhat rose-colored retirement lenses. A relatively
privileged sector of society, with optimistic expectations, the Enthusiasts
may be more oblivious than the other segments to the reality of financing a
retirement that promises to last far longer than retirement periods of
decades past. Although they are fairly well-prepared to finance their own
retirements, they may not be awake to the challenges facing the broader
spectrum of Baby Boomer pre-retirees.

The Self Reliants

The Self Reliants are the most serious retirement planners of the five
segments of Baby Boomers. This group has the highest income and
education level of any group in the segmentation. They currently have the
resources to save and are overwhelmingly putting money into retirement-
oriented investments.

A majority of the Self Reliants are currently putting money into most of
the possible savings vehicles asked about in the survey. Self Reliants, in
much greater proportions than Baby Boomers as a whole, plan to count on
awide array of sources of income during retirement. Not only are the Self
Reliants utilizing a number of different retirement savings options, an
overwhelming majority are pleased with the amount of money they are
saving.

The Self Reliants overwhelmingly plan to work during retirement, in spite
of their current income status and retirement saving activities. Thisis
because, it appears, the Self Reliants are motivated to continue working
not for the pay, but rather for the interest and enjoyment that work
provides.

©1999 Roper Starch Worldwide Inc. and AARP 77



Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Considerations and Conclusions

Socia Security benefits are not amajor factor in the Self Reliants
retirement plans. Fewer than onein five say that if Socia Security
benefits were not available to them, it would have a major impact on their
retirement.

By nature, the Self Reliants are information seekers. Their planning
behavior suggests that they regularly process large and complex amounts
of information.

Today’s Traditionalists

Today’ s Traditionalists (25% of the Baby Boomer population) will both
plan to work and rely on Social Security and Medicare during retirement.
This segment registers a high degree of confidence in the Social Security
and Medicare programs.

Two-thirds of Today’s Traditionalists say they feel confident that Social
Security will still be available when they retire. Two-thirds also have
confidence that Medicare will still be available when they retire. Closeto
eight out of ten of Today’s Traditionalists have favorable views of both
programs. The Today’s Traditionalists represent a sizeable proportion
who fedl confident about Social Security and Medicare.

Virtually all of Today’s Traditionalists say they will continue working in
some way when they are retired. Today’s Traditionalists envision arange
of types of retirement work plans. While the plurality say they will work
for interest or enjoyment’ s sake, about one quarter each say they will work
part-time for the needed income it provides, and about one quarter plan to
start their own business.
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With their stronger sense of confidence and less of an attitude of
uncertainty than other segments toward Social Security and Medicare,
Today’ s Traditionalists resemble in many ways more traditional American
workers of the past generation. One third of Today’ s Traditionalists feel
they need more information to help them plan for their retirement, the
third most likely segment to say this after the Strugglers and the Anxious.

Self Reliants, Today’s Traditionalists and the Wor kplace

The Enthusiasts, Self Reliants and Today’ s Traditionalists are less wary of
thelir retirement years than either the Anxious or the Strugglers.
Enthusiasts and Self Reliants can credit an optimistic outlook to early and
effective financial planning. For the Self Reliants and Today’s
Traditionalists, it is perhaps also because they factor work into their
personal retirement agendas.

The shift to a“working retirement” is a Baby Boomer phenomenon. It
may be the biggest legacy that they bring to the retirement of the new
millennium. The fact that eight in ten Baby Boomers overall expect to
work at least part-time during retirement—and that two of the segments
are largely defined by a desire to work in retirement—suggests a very
different idea of retirement than that of prior generations. It also
foreshadows opportunities and challenges for society, particularly in the
workplace.

With the largest generation in U.S. history entering its mature years en
masse, employers may need to rethink the workplace to accommodate
Baby Boomer “retirees.” The needs of the “retired” Baby Boomer worker
may focus more on such benefits as flexible work schedules, adequate
health care coverage, and even companionship. The “retired” Baby
Boomer worker—who seeks to integrate part-time work into an active
retirement—in many cases may be less motivated by income and the
opportunity for promotions than by the work environment and job
satisfaction.
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Baby Boomers Envision Their Retirement: Conclusion

Beit in the workplace, specificaly, or in society at large, the Baby
Boomers impending march into retirement promises to redefine the way
Americans think about their later years. Aswe have seen, the five Baby
Boomer segments portend an increasingly polarized society, a new type of
work force, and awide range of retirement hopes and expectations.

Perhaps the strongest message to be taken from the segmentsis that in the
new millennium, Americans cannot expect a one-size-fits-all retirement;
nor will it be feasible to offer one-size-fits-all retirement solutions.
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Roper Starch Worldwide Final Posted Questionnaire (in percents) Job # 4454-07
205 East 42™ Street (n=2001) Final
New York, NY 10017

Hello, my nameis and I’'m with Roper Starch, anational public opinion
research company. May | please speak to the member of the household at home now who is between
33 and 52 years of age? We' re conducting an important survey about things that are happening in this
country today. Y our views are important and we would greatly appreciate your participation. Thisisan
opinion survey. We are not trying to sell anything. All responses are confidential.

la. Retirement means different things to different people. Briefly, what are the first things that come to mind when
you think of your retirement years? (RECORD VERBATIM)

(Top 3responses) Having enough money/financial security ..... 41%

Relaxation/freetime/fun......ccccceeeveevveeecennnen, 28
Travel/VaCatioNS.........coveeeeeeeeeeee e eeeeeeeeeee e 16

1b. Regardless of how far down the road it might be, how much thought, if any, have you given to your retirement
years—what you' |l do, what you'll live on, etc.?

Agreatded ......ccoooveeiiiviiene. 39%
SOME ... 33
FAN 1] 11 =T 13
Not muchat al ..........cccovnennnee 15
Already retired..........ccccovvveennee. -
DON' t KNOW.......ccevvieiiiiciiicinee 1

2. Asthings stand today, which of these statements best describe your feelings as you think about your retirement

years?
Very optimistic about my retirement years and very much look forward to them...........cccccooeeeee. 28%
Fairly optimistic about my retirement years and pretty much look forward to them ........................ 41
Not too optimistic about my retirement years and look forward to them with mixed fedlings............. 21
Not at all optimistic about my retirement years and do not look forward to them............cccccoeeeee. 8
DION T KINOW ..ottt bbb e et a Rt b e b e e n e e e e nenrenns 1
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3. Thinking about your employment statusin later years, which of these best describes what you think you will be

5a.

doing when you retire. Will you...(SELECT ONE)

NOtWOTK @t @l ... 16%
Retire from your current job/career but work

full-time for pay doing something elSe.........cccoovveve e, 5
Work part-time mainly for the needed income it provides.................. 23
Work part-time mainly for interest or enjoyment sake...........cccccueeeeee 35
Start your own business/go into business for yourself...........ccoue....e. 17
Other: (vol. & specify) 2
DO T KNOW ...ttt 2

Retirement is a stage that signifies different things to different people. Thinking about your own situation, 1'd
like you to consider whether these items accurately describe what retirement means to you. Using a scale from
1to 5 - where 1 meansit does not describe at all what retirement means to you personally and 5 means it very
accurately describes what retirement meansto you personally, I'd like you to consider each statement.
(ROTATE)

Does not Very accurately Not Don't

describeat all describes applicable  know
1 2 3 4 5 Y
a) Opportunity to spend more time with your family ......... 7% 5 14 19 54 * *
b) End of your productive Years...........cccccevoveeeeneneeceeneseenen. 46 15 18 7 12 * 1
¢) Increased isolation from SOCIEtY ........cccocvveeevieiieeciecieenenn, 58 16 13 5 8 * 1
d) EconomiC hardship ..o 30 20 26 9 13 * 1
€) Increased concern and attention to health................cc...... 9 9 27 23 31 * 1
f) Timeto pursue your interests and hobbies ...........c........... 7 5 14 24 50 * *
g) Increased dependence on others for your personal care....47 19 17 7 9 * 1
h) Fewer obligations ...........cooeiiiieieneee e 14 11 28 20 26 * 1
i) Timetoindulgeyour SElf......ccccoieivevie e, 11 8 26 21 34 * *
J) TIMEOf [BISUre......ceee e 7 7 18 26 42 * 1
LT = 10 =0 (o] 1 IS 54 17 14 5 8 * 1
[) Moreopportunity for SOCIaliZing ......ccccoeveeeereieeenereeenenns 9 8 28 2 32 * *

m) Chance to do the traveling you couldn’t do when you

WEFE YOUNGES ...veeieeieesieeeeeesteesseesseesseessseeseesseessesssessnsesns 12 8 19 21 40 * *

At what age would you like to stop working for pay altogether/completely?

Mean = 59.7
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5b.

5c.

6a.

At what age do you expect to retire completely and not work for pay at al?

Mean = 63.9

(ASK ONLY IF 5a AND 5b DIFFER): Why the difference between the age you would like to stop working and
the age you expect to? (RECORD VERBATIM)

(n=1196)

(Top 3 reasons) Can't afford to retire/financial reasons..........ccccceeveveeveseesnenne. 31%
Can get retirement benefits then/Medicare/Socia Security ..... 11
RealistiC retireMent @€ ......ccvevevieeiesie e 10

| am going to read you some statements people have made about retirement and getting older. Thinking about
your own situation, I’ d like you to consider whether these statements apply to you personally. Using ascale
from 1 to 5—where 1 means you “completely disagree” and 5 means you “completely agree’, I'd like you to
consider each statement. (ROTATE)

Completely Completely  Not Don’t
Disagree Agree Applicable Know
1 2 3 4 5 6 Y

a) You expect to be living with a spouse or partner

for most of your retirement years. .........cccceeeveeveennenee. 13% 3 7 11 65 1 *
b) You expect to have an aging parent or parent-in-law

living in your home at some time during your

FEUTEMENT .o 51 14 16 7 12 1 *
c) You expect to have to scale back your lifestyle during

FEUTEMENT. i e 23 14 28 17 17 * *
d) You'll haveto struggle to make ends mest. ...................... 35 20 23 9 14 * *
€) You expect to rely upon Social Security for al or most

of your income during retirement. ...........cccceeevevereseenen. 47 20 18 5 10 * *
f) You expect to have some serious hedlth problems. ............ 41 22 21 7 9 * *
g) You expect Medicare to cover most of your health care

needs during your retirement Years. ........ccccceevveeeereineennn. 23 18 24 11 23 * *
h) You expect to live near at least one of your children. ...... 14 6 18 15 42 4 *
i) You put money into the Social Security system and you

expect to get it back during your retirement years. ......... 21 10 14 9 46 * *
i) Youwon't beableto afford to retire. .......cccoevveveveinennen. 41 16 18 8 16 * *
k) You'll have plenty of timefor recreation ...........c.cccccuene. 5 4 18 25 47 * *
I) You expect to depend heavily on your 401(k)................... 26 10 212 15 23 5 *
m) You look forward to being agrandparent............c.cccco...... 12 4 9 9 61 4 *
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6b.

statement. (ROTATE)

1 2

a) You often discuss retirement planning

with your family, friends and co-workers..................... 25% 17
b) Youfindit hard to save for retirement with

S0 many other needsright NOW .........cccocvecevececceciec 18 13
¢) When you think about retirement, you have the attitude

that the future will take care of itself .........cccccevvvnceninnne 40 19
d) You are confident in your ability to prepare

adequately for the future.........ccoveeeve e 7 7

Which of these things do you feel fairly sure you can count on as a source of income during your retirement

years? (CHECK ALL THAT APPLY)

22

22

19

24

15

16

26

Now, how much do you agree or disagree with each of the following statements? Using ascalefrom1to5-
where 1 means you “completely disagree” and 5 means you “completely agree,” I’d like you to consider each

22

31

14

35

A SOCIEl SECUMTY...cvirieieeeeeeee e 48%

b. Pension from place of employment............ccooovioeiiiencennniceee 57

C. Military SErviCe PENSION.....cceiuieierieeeeree e 7

d. IRA, 401(k), or other retirement savings account ..............ccc...... 68

e.  Annuity policy from insurance COmMpPany .........c.cceeeeveereerereeneeee 28

f. Income or money from savings and investments...........c..ccccceu..... 60

g. Money you get by selling your house..........ccocovoeevineecenecee 27
NONE OF ThESE......ceieceee e 2
DON T KNOW ... *

8. Do you expect to receive an inheritance (such as cash, stocks, bonds, real estate) from a parent, grandparent, or

other family member in an amount that could affect your retirement planning?
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9. And which of these things, if any, are you putting money into for retirement? (CHECK ALL THAT APPLY)

a) Regular savingS aCCOUNt..........oeerieieere e 42%
b) Long-term Savings 8CCOUNE..........cccveeerereeierie e e 30
c) IRA, 401(k), other retirement savings account ............ccccceeueenee. 67
d) Government SBoNAS.........ccooviierriiiiee e 14
€) Corporate stocks or BoNAS..........ccovvieierrreeiere e 28
f)  Mutual fUNOS ... 35
0) REAl ESAE ..o 29
N)  INSUMANCE ... 31
NONE OF ThESE.......eeiicice e 10
OFNEY <. s 1
DON T KNOW ... 1

10a. How satisfied are you with the amount of money you are putting aside for your retirement? Are you
completely, somewhat, not very, or not at all satisfied?

Completely ......17% — (Skipto Q.11)
Somewhat ........ 50

Not very........... 15 — (Ask Q.10b)
Notat al.......... 18

Don't know......1

10b. What is the single most important reason why you are not saving more money for retirement? (RECORD
VERBATIM)

(n = 1639)

(Top 3reasons) Don’t have enough income................... 31%
Cost of living/living expenses............... 18
Have children........cccoooeveicicinencnns 16
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11. Here are more statements people have made about retirement and getting older. Thinking about your own
situation, 1'd like you to consider whether these statements apply to you personaly. Using ascalefrom1to5
where 1 means you “completely disagree” and 5 means you “completely agree”, I’d like you to consider each

Statement.
Completely Completely  Not Don’t
Disagree Aaree Applicable Know
1 2 3 4 5 6 Y
a) You'll exerciseregularly .......ccoooveeoiiiiiene e 9% 9 25 17 39 * *
b) Y ou expect to move away from this areato another ................. 42 9 17 10 22 * 1
¢) Youfindit hard to imagine yourself retired .........ccccooeevenennen. 34 11 16 12 27 * *
d) You need moreinformation to help you plan for your retirement .. 36 16 18 10 19 * *
€) You have ahobby or specia interest that you' |l dedicate
alot moretimeto when you retire..........ccooceeeevevceceneecceenne 8 5 14 22 51 * *
f) Theideaof growing old isfrightening to you ..........ccccccecveneenee. 48 14 16 7 15 * *
g) You think people ought to be able to depend on their family
financially during their retirement. ..o, 61 18 12 4 6 * 1
h) Y ou expect to be living aone for most of your
FELITEMENE YEAIS. ...c.veeeeeie ettt see e e 56 13 11 5 15 * 1
i) You expect to have to provide financially for your children. ... 43 16 20 6 10 4 *
i) You'll have plenty of money when you retire. ..........ccoceeeenee 24 14 32 16 14 * 1
k) Youwon't beableto afford to do al the things you want to do.. 21 6 30 13 21 * *

I) You expect to rely onthe Socia Security benefits of aspouse. ... 54 14 13 6 11

m) Y ou expect to have to stop working earlier than you would
like because of poor health or adisability. ......ccoceveevvieennne 63 14 10 5 7 * *

n) You expect to have to keep on working during retirement in
order to obtain needed health care (coverage) for yourself

N
*

(@nd your family). . ... 32 18 212 10 19 1 1
0) If Social Security benefits were not available,

it would have a magjor impact on your retirement. .................. 26 14 18 11 30 * 1
p) Youdon't want to depend on your children during

YOUP TEHITEMENT. ..o 22 2 2 8 61 4 *
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12. Just to get an idea, when discussions come up about issues involving Medicare, how knowledgeable do you feel
you are about how Medicare works? Would you say you are: (READ LIST):

Very knowledgeable..........ccoooioiiiiiiiiniiee 11%
Somewhat knowledgeable..........cccoeevevvieeiennne 35
Only alittle knowledgeable............cccccovvreeenen. 36
Not at all knowledgeable...........c.ccceveveiviennne. 19
(DO NOT READ) DON't KNOW ... *

13. Based on what you have heard, read or experienced with Medicare, what is you overall view of the program? Is
it. (READ LIST):

Very favorable........coocviveceiiiec e, 7%
Somewhat favorable...........cccoeoiiiiiiicice 53
Not too favorable...........cccoevrecinciinciincncee 25
Not at all favorable...........cccooveniiiiciiiccee 9

(DO NOT READ) Don’t know

14. Pleasetell me whether to the best of your knowledge the following statements about M edicare coverage are true

or not true...
True Not true Don’t know
a) Medicare covers hospital stays..........ccocevverreennnne. 75% 13% 12
b)  Medicare coverslaboratory tests and x-rays........... 63 19 18
¢) Medicare coverslong term nursing home care....... 34 49 17

15. How confident are you that Medicare will still be available for you when you reach age 65? (READ LIST):

Very confident........ccoovveeeervnceneceeeeeee e 6%
Somewhat confident ...........c.ccoveeeneincineinenn 33
NOt t00 CONFIAENT ... 36
Not at al confident .........c.cccoeeeveiiicinciicee 23
(DO NOT READ) DON't KNOW ... 2
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16. In general, would you say your healthiis:

a) EXcelent....e e 27%
D)  Verygood.....oiiiieieie e 36
(o) IR € oo o [E 25
) AN e 9

€)  POOK ... e 2

f) DOt KNOW ... *

17b. Isthat through your employer or your spouse's employer?

(n=1778)
Y S 93%
NO e 7
18. Areyouin...
(n=1778) A “traditional” health insurance plan...........cccccceevrvnenne. 33%

or

A managed care plan

(“HMO” or “PPO", 0r “POS") ...cceierirririereseenenenrenenns 58
Other (SPECIFY) 2
(VOL) DOMtKNOW ..o 6
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19. How satisfied are you with each of these aspects of your current health plan?
(n=1778)

Very Somewhat Not very Not at all Don’t
satisfied satisfied satisfied satisfied know

1 2 3 4 Y
a) Ability to get the care you need
when you feel you need it ........ccceeveeines 60% 32 4 2 1
b) Ability to visit doctors of your own choosing ... 55 29 9 6 1
¢) Thetotal cost of the plan to you persondly..... 47 36 11 4 2
d) Ability to see a specialist when you feel
YOU NEEA 0. 53 32 7 4 3

20. Do you expect that your employer will cover any of your health insurance needs after you retire?

| =TS 34%
NO .ot 57
Not employed (Vol.).................. 1
Dot KNOW.......cceeirreeeeceee 8

21. And thinking about your health care coverage during your retirement years, how confident are you that it will
provide each of the following?

Notat Don't
Very Somewhat Not very al know
1 2 3 4 Y
a) Ability to get the care you need
when you feel youneed it ..o 25% 54 13 6 3
b) Ability to visit doctors of your own choosing .... 24 45 19 9 3
c) Ability to see a specialist when you feel
YOU NEEA 10 21 49 19 9 3
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22. Continuing with some more statements people have made about retirement and getting older. Using ascale
from 1 to 5 where 1 means you “completely disagree” and 5 means you “completely agree”, I'd like you to
consider each statement. (ROTATE)

Completely Completely  Don't
Disagree Agree know
1 2 3 4 5
a) Peopleinyour generation will live longer than
people from your parents generation............cccecvvveveereneennn. 10% 7 15 25 42 1
b) Peopleinyour generation will have more money when
they retire than people in your parents’ generation................. 15 14 28 19 23 1
c) Peopleinyour generation will be in better health
than people of your parents’ generation ...........cccceeeveveerereeenen. 11 7 26 26 29 1
d) Peopleinyour generation will be more self-
reliant than people in your parents’ generation ...............cc...... 14 13 31 20 21 1
€) Peoplein your generation save more for retirement
than people in your parents’ generation...........ccccceeveeeeresneennn. 19 17 25 16 22 1
f) People of your generation expect Social Security to meet
their needs as well asit did your parents’ generation.............. 25 23 19 10 21 1
g) Peoplein your generation need more money to live
comfortably than your parents generation............ccccceeveeennene. 5 3 8 21 63 *
h) Peoplein your generation are more self-indulgent
than people in your parents’ generation...........cccoceeeerereesennnne 5 3 16 23 52 1

23. Just to get an idea, when discussions come up about Social Security, how knowledgeable do you feel you are
about how the Socia Security system works? Would you say you are: (READ LIST)

Very knowledgeable..........ccoooviiiiiiiininee 7%
Somewhat knowledgeable..........cccovevevvieeiiennne 47
A little knowledgeable ... 35
Not at all knowledgeable...........cccccoeveveivieennne. 10
(DO NOT READ) DON't KNOW ... 1

24. Based on what you have heard, read or experienced with Socia Security, what is you overal view of the
program? Isit (READ LIST):

Very favorable.......ocooovveeeeniieeeee e 7%
Somewhat favorable...........cccconeiiicnciniinne 48
Not too favorable...........ccooevrininincreeeee 29
Not at al favorable..........c.cccoeineciiciiiiiice, 14
(DO NOT READ) DON't KNOW ... 1
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25. Pleasetell me whether, to the best of your knowledge, each of the following statements about Social Security is
true or not true. (READ AND ROTATE)

True Not true  Don't know

a)  Socia Security taxes paid by today’ s workers are saved

for them in their individual accounts until they retire....... 23% 71% 6
b)  Both workers and their employers pay

into the Social Security SyStem.........ccocvveveiereicieeenee 83 13 4
c)  Socia Security pays benefits to the spouse

and children of workerswho die..........ccocooeieieincnicncnine 86 10 4
d)  Social Security pays benefits to workers

who become disabled and their families.........c..cccccoeveennee. 82 13 5
€)

26. How confident are you that Social Security will still be available to you when you retire? (READ LIST):

Very confident........cceevvveveveiiece e 6%
Somewhat confident ...........cceoveienencneicene 30
NOt t00 CONFIENt .......ccoevereeiicicrceceeee 34
Not at all confident ..........cccocevrierinereicneeeen 30
Not eligible/not applicable ..........cccoeeveiveeenee. 1
(DO NOT READ) DON't KNOW <..coovereeeera *
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27. Here are more statements people have made about retirement and getting older. Thinking about your own

situation, 1'd like you to consider whether these statements apply to you personaly. Using ascalefrom1to5

where 1 means you “completely disagree” and 5 means you “completely agree”, I’d like you to consider each

statement. (ROTATE)

Completely Completely Doesnot Don't
Disagree Agree Apply know
1 2 3 4 5 6 Y

a) You expect to have to provide financially

for your elderly parentsor in-laws. ........ccccooveeeneicennnee. 48% 18 18 7 8 1 *
b) You'll expect your children to help your out financialy. ...67 18 6 1 3 4 *
C) You expect to be better off financially than most

PEOPIE YOUN BOE. ..o e 12 12 36 19 20 * 1
d) You expect to depend heavily on the personal

investments you' re making today. ...........ccccceveeieeneieeniene. 13 6 16 23 41 1 *
€) You expect to be healthier than most people your age. .......... 7 7 33 25 27 * 1
f) You expect to have health insurance coverage that will

MEEL YOUF NEEAS. ...ooveeiecieeiesie ettt 8 7 25 23 35 * 1
g) You expect to devote more time to community service

or volunteer aCtiVIties. ........cceeeereeeerese e 12 12 271 22 27 * 1
h) Y ou and your spouse/partner have discussed how to

finance your retirement if or when oneof youisleftaone. ...26 12 15 14 26 6 1
i) Youwon't want to Stop WOrKing. .......cccceeeeerereneneenneiennnns 27 13 22 13 23 1 *
J) Youcant Wait to retir€......ccccvveeceeveceese e 21 12 24 12 30 * 1
k) You expect to travel more than most people your age.......... 17 16 29 19 19 * *
) Youwill be ableto save more for retirement

when your KidSare Older .........ccccovveeeveieciee e 15 7 15 22 3H# 6 1
m) Y ou know you' re not doing enough now to maintain your

NEAIN......ecee s 29 18 25 13 14 * *
n) Y ou should give more thought to how you'll keep active

WRHENYOU TELITE......oceeeieceee et 14 11 23 23 29 * *
0) Itisimportant to be prepared for the future by

sacrificing and saving today.........cccoovvveeerencere e 4 4 15 24 52 * *
p) A family’semotional support is essential

during ONE S TELIrEMENE ........ccecveieee e 5 5 17 24 48 * *
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28. People experience major changes at various stages of their lives. Have you ever experienced any of the
following major life events or changes?

Ever
Experienced
Yes No
a)  Geting adiVOrCe .......ccooveeeieeeeereeesesese e 3% 64
b)  Having your last child move out of the house.............. 19 79
C) Having aspouse/partner di€..........cccooevvreneneneieeiennnns 8 92
d)  Survivingamagor illness...........cceecevvveeveieccieseceenn, 22 78
€)  LOSING YOUN JOD ..o 35 64
f) Having aparent di€.........cccceveveveeieceece e 51 49
g) Becoming responsible for the care of aparent ............. 26 74
Dla. What isyour age? (code age, not range) Mean = 42
D1b. Regardless of how old you are, how old do you feel? (code age, not range) Mean = 35

Dic. (IF Dla AND D1bARE DIFFERENT, ASK): Why do you say that? (RECORD VERBATIM)

(n=1429) (Top3reasons) |fed young......ccoooeviviveieiieniese e, 34%
Stay in shape/exercise.........covevverennnn. 26
Healthy/good health ..........ccccveieneneee 20

D2. Including yourself, how many people livein your household?

Lo 14%
(ENTER NUMBER) 2o 21
< T 20
Y S 25
T 19
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D3.

DA4.

D5.

D6.

D7.

Areyou aparent or have you been a parent?

Y Sttt s 84%
N o 16
IF YES, how many children do you have?
(n=1674) R 18%
(ENTER NUMBER) 2 40
K S 24
S 10
5t e 6
And how many children are under age 6?
(n=1674) None......cc........ 75%
(ENTER NUMBER) i 17
2 6
K S 1
And how many children are age 6-177?
(n=1674) None......cc........ 31%
(ENTER NUMBER) i 29
2 26
K S 9
S 3
Areyou... (READ LIST)
MAITIEA ... e 68%
WIOWED ... 2
SEPAALEA ..o 3
DIVOIrCEA......eieiee et 16
Single/never Martied ..........ccceceveeeene s 11
*
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D8. How many of your parents and/or your spouse’ s parents are still living? (DO NOT READ)

ONE ..t 17%
TV ettt 25
THIEE.....eie s 23
FOUI . 23
MOre than fOUN..........coiiiiiiiccc e *
NONE ...t e 9
NO BNSWEY ......eevieieeieire s 3

D9. What wasthe last level of education you completed?

Lessthan high school .........cccocoiiiiiiie e 6%
High school graduate.............cccocevvieviiiece e, 35
Some vocational/technical training after high schooal.......... 7
Some college (or 2 year degree).......ccovvveveveeeevesieenns 23
College graduate. ...........ccovveeeeeneecerereeee e 18
Post-graduate educationt............ccceceveeveseeceseceecieennn 9

D10. Do you own your own home, rent it, or do you have some other arrangement such as living in the home of your

parents or children?

OWN s 73%
RENL <. 21
Livein home of parents.........cccocveveveieeveseece e 2
Livein home of children ..o *
Other (VOL.) .o 1
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D11. For statistical purposes only, we need to know your total household income before taxesin 1997. | am going to

read off some income categories. Would you please stop me when | name the category that best describes the
combined annual income of all members of your household, including wages or salary, pensions, interest or

dividends, and all other sources?

A $100,000 OF MOFE......cocervereirereereeireesrereeresereseeseseereeas
b. $90,000 t0 $99,999.......c.ccciiieeeeeee e
C. $80,000 t0 $89,999......cceeiiieeieeteeece et
d. $70,000 t0 $79,999......cc0eiiieeiireeece s
€. $60,000 10 $69,999......cceiiieeecrieece et
f. $50,000 t0 $59,999 ......cociitiiiereiece e
0. $40,000 t0 $49,999........cceiieieieece e
h. $30,000 t0 $39,999........c.ccoiiiieeececeece e
h. $20,000 t0 $29,999........ccoiiieeeeieceece et
i. $10,000 t0 $19,999.......ceeiiiriieecieceece et
j. UNGEN $10,000........cvveeeeeeeeeeeeeeseeeeeeeseeeesseeesesseseeeesseee
DONM EKNOW ..ottt

Mean = $54,900
Median = $51,700

D12. Areyou employed or self-employed, either full-time or part time?

(n=449)

FUI-TIME e 78%
(= 0 (] 0 01T 11
Not employed.........coevvieeececese e 9

A homemaker .........cceveiiiiiieeee 51
Unemployed ........ccoeeeveieeececee e 11
A SIUAENT ... 5
REIIEd ..o 2
Or what? (all other) ....oceeeieee e 31
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D14. What is you occupation exactly?

(n=1552)
Executive/professional ............ccoovvveiencneeinennn 22%
WhIte COllar.....cvveeieeeeee e 34
BlUE CONAN ..ot 40

D15. Isyour spouse/partner employed or self-employed, either full-time or part-time? (IF “YES’) Which?

Employed full-time..........ccooooveieeiiieecee 58%
Employed part-time.........ccccceveevevvieenesc e 7
Not employed ..o 14
Not applicable/refused ..........ccevevvieeieicceeee, 21

D16. Do you consider yourself to be of Hispanic origin or not?

=TSR 7%
1 o T 93
REFUSEA. ...t a e 1

WHITE...ooiiiie e 83%
Black/African-American ..........ccocvvevencneeinennnn 12
ASIAN, OF .ot 1
SOMEthing ElSe ......ccviiieecc e 3
REFUSEA.......coieiicc e 1
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D18. Areyou or issomeonein your household a member of AARP, the American Association of Retired Persons?

=TT RN 10%

N O e 89

DON E KNOW ..ottt e e 1
D19. Gender(DO NOT ASK)

MBIt 49%

S 101 [P 51

D20. What isyour zip code?

(ENTER ZIP)
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Technical Appendix

Technical Appendix

Survey Methodology

In terms of the methodology for the survey, the findings are based on
telephone interviews of approximately 30 minutesin length. Interviews
were conducted by Roper Starch Worldwide with a national cross-section
of 2,001 adults aged 33-52, during April and May, 1998. A posted
guestionnaire follows the Technical Appendix.

Segmentation Analysis

The following sections provide procedural background and technical
specifications for the segmentation analysis presented in this report. This
appendix provides the necessary details as they pertain to this particular
study. It is, however, beyond the scope of this document to cover all
options and details of segmentation research comprehensively. The
interested reader isreferred to an excellent (non-technical) discussion of
the topic by James H. Myers (Segmentation and Positioning for Strategic
Marketing Decisions, American Marketing Association, 1996.)

Itemsused in theanalysis

The following items or item batteries from the questionnaire were included
inthe analysis. Q1b, Q2, Q3, Q4, Q6, Q7, Q8, Q9, Q10a, Q11, Q12, Q13,
Q14, Q15, Q20, Q21, Q22, Q23, Q24, Q25, Q26, Q27, D1a, and D1b.
(See posted guestionnaire on page x for question wording.)
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tem modifications

In order to maximize the information provided by the questions that would
be included in the segmentation analysis, the following modifications were
made:

For certain items, response scales were reversed from the way they
appear in the questionnaire in order to simplify interpretation of mean
scores. For example, scores for Q2 were reversed so that a higher score
corresponds to a higher degree of optimism.

The response options for Q3, Q7, and Q9 were converted into
individual binary items. If an option was selected by the respondent, a
value of one (1) was assigned. Options that were not selected received
avalue of zero (0).

Q3b, Q3f, Q3g, Q7h, Q7i, Q9j, and QK were eventually eliminated
from the analysis. These items are the “none”, “other”, or “don’t
know” options for item batteries 3, 7, and 9. These items are highly

skewed, i.e., less than 5% of respondents selected these items.

Q14 and Q25 refer to actual knowledge of Social Security and
Medicare (rather than opinions or attitudes). The numbers of correct
responses for both questions were converted to “knowledge scores’
ranging from O to 3 for Q14 and from 0 to 4 for Q25.

A new item was created by computing the difference between
guestions D1a (“what is your age”’) and D1b (“how old do you feel”).

Where appropriate, answers of “don’t know” were recoded in order to
reduce the amount of missing data:

Q1b: response options “not much at all” and “don’t know”
were combined;

Q8: response options “no” and “don’t know” were combined;
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Q12: response options “not at all knowledgeable” and “don’t
know” were combined;

Q20: response options “no” and “don’t know” were combined,;

Q23: response options “not at al knowledgeable” and “don’t
know” were combined;

For Q2, Q10a, Q13, Q15, Q21a, Q21b, Q21c, Q24, and Q26, a
“don’t know” response was considered equivalent to a
“neither” response (i.e. the mid-point of the scale).

Item Redundancies

Questionnaire items are often designed to capture nuances in the
respondents’ attitude or opinion structure. While these subtleties can
substantially enrich segment profiling and subsequent analyses, they can
inadvertently (but seriously) bias a ssgmentation towards content areas
that are probed in multiple ways. Attitudinal item batteries, in particular,
are prone to exhibit such content redundancies. In order to avoid
unintentional weighting of the segmentation, highly correlated items are
either consolidated into factor scores or only select items out of a
correlated item set are included in the analysis.

For thisanalysis, item batteries 4, 6, 11, 22, and 27 were consolidated into
principal component scores (Table will be provided.) The remaining items
were included as standardized scores.
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Clustering procedure

Cluster Analysis techniques are most commonly used to derive segments
from survey data. We typicaly employ atwo-stage clustering procedure.
First, ahierarchical cluster analysis using Ward's method for cluster
agglomeration is used to obtain initial cluster centers. Theseinitial cluster
centers are then used as starting centroids for the k-means cluster analysis
that produces the clusters considered for segmentation. K-means cluster
anaysisisapartitioning method also referred to as nearest centroid
sorting. Respondents are assigned to the nearest starting centroid based on
their squared Euclidean distance. The procedure then iterates through re-
computation of the cluster centers and re-assignment of respondents until
the convergence criterion is met.

Segmentation solutions

A number of different segmentation solutions were generated and
evaluated. These solutions involved different combinations of items,
combinations of factor scores and items, and different numbers of groups.
Various solutions were regjected in the process because:

(a) they included segments characterized only by positive or negative
responses (“yea-saying” and “nay-saying”);

(b) they included segments that were driven by asingle item. (This
resulted in the elimination of certain items as mentioned above.);

(c) segments were not well differentiated;
(d) segments were distributed very unevenly;

(e) segments were uninterpretable.
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The segmentation presented in this report was derived using principal
component scores for item batteries 4, 6, 11, 22, and 27 and standardized
scores for Q1b, Q2, Q3ato Q3e, Q7ato Q7g, Q8, Q9ato Q9i, Q10a, Q12,
Q13, Q15, Q20, Q21ato Q21c, Q23, Q24, Q26, Medicare knowledge
score from question 14, Social Security knowledge score from question
25, and the difference score computed from D1a and D1b.

Profiles generated for the five-segment solution clearly depicted distinct
segments. Results of a multivariate analysis of variance provided a
conservative estimate of 70% of the total variance accounted for by this
segmentation.

©1999 Roper Starch Worldwide Inc. and AARP 103



Baby Boomers Envision Their Retirement:

An AARP Segmentation Analysis
Technical Appendix

Rotated Component Matrix

Component
1 2 3 4 5 6 8 9 100 11 12 13 14 15 16 17
Q6A-D-Youl'l haveto struggle  0.70 0.20
to make ends meet
Q113You'l have plenty of -0.68
money when you retire
Q6B-You find it hard to save 0.63
for retirement with so many
other needs right now
Q11IN-You expect to have to 0.63
keep on working during
retirement in order to obtain
needed health care
Q6A-JYouwon't be ableto 0.63 0.21
afford to retire
Q11-K-You won't be able to 0.62
afford to do al the things
you want to do
Q27-C-Y ou expect to be better  -0.56 0.21 0.25
off financially than most
people your age
Q11-O- If Socia Security 0.55 0.49
benefits were not available,
it would have a major impact
on your retirement
Q6B-D-You are confident in -0.55 0.20 0.20
your ability to prepare
adequately for the future
QB6A-C-Y ou expect to have to 0.54 0.20
scale back your lifestyle
during retirement
Q4D-Economic hardship 0.51 0.49
Q27-F-Y ou expect to have -0.42 0.35
health insurance coverage
that will meet your needs
Source: 1998 AARP/Roper Baby Boomer Study
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Rotated Component Matrix

Component

6 7

8

9

10

11

12

13

14

15

16

17

Q11D-Y ou need more 0.41
information to help you plan
for your retirement

Q43 Time of leisure 0.71

Q4F-Time to pursue your 0.70
interests and hobbies

Q4I-Timeto indulge your self 0.67

Q4L-More opportunity for 0.64
socializing

Q4M-Chance to do the traveling 0.63

you couldn't do when you
were younger

Q4A-Opportunity to spend more 0.57
time with your family

Q4H-Fewer obligations 0.48

Q6A-K-You'l have plenty of -0.26 0.48
time for recreation

Q4E-Increased concern and 0.40
attention to health

Q4B-End of your productive
years

QA4C-Increased isolation from
society
Q4K-Boredom

QAG-Increased dependenceon  0.21
othersfor your personal care

Q6A-I-Y ou put money into the
Socia Security system and
you expect to get it back
during your retirement years

Source: 1998 AARP/Roper Baby Boomer Study

0.30

0.66

0.64

0.59

0.58

0.76

0.25

0.23

0.20
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Technical Appendix

Rotated Component Matrix

Component

1 2 3 4 5 6 7 8 9

10

11

12

13

14

15

16 17

Q6A-E-You expect torely upon 0.34 0.59
Social Security for dl or
most of your income during
retirement

Q22F-People of your generation 0.58
expect Social Security to
meet their needs as well asit
did your parents' generation

Q6A-M-Y ou look forward to 0.73
being a grandparent

QB6A-H-Y ou expect to live near 0.72
at least one of your children

Q27L -You will be able to save 0.59
more for retirement when
your kids are older

Q11P-Y ou don't want to depend 0.46
on your children during your
retirement

Q11-1-Y ou expect to have to 0.39
provide financialy for your
children

Q270-It isimportant to be 0.59
prepared for the future by
sacrificing and saving today

Q27P-A family's emotional 0.54
support is essential during
one's retirement

Q27N-Y ou should give more 0.49 -0.25
thought to how you'll keep
active when you retire

Q22E-People in your generation 0.76
save more for retirement
than people in your parents
generation

Source: 1998 AARP/Roper Baby Boomer Study

0.27

-0.21

0.26 0.24
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Technical Appendix

Rotated Component Matrix

Component

1 2 3 4 5 6 7 8 9

12 13 14 15 16

17

Q22B-Peoplein your generation
will have more money when
they retire than peoplein
your parents' generation

Q22D-People in your generation
will be more self-reliant than
people in your parents
generation

Q6A-Y ou expect to be living
with a spouse or partner for
most of your retirement
years

Q11H-Y ou expect to be living
aone for most of your
retirement years

Q27H-Y ou and your spouse
partner have discussed how
to finance your retirement if
or when one of you is|eft
alone

Q11L-You expect to rely on the
Social Security benefits of a
spouse

Q11A-You'll exercise regularly

Q27M-Y ou know you're not
doing enough now to
maintain your health

Q27E-Y ou expect to be
healthier than most people

your age

Q11E-You have ahobby or
special interest that you'll
dedicate alot moretimeto
when you retire

0.70

0.65

0.80

-0.76

-0.25 0.34 0.42

0.41 0.41

0.71

0.20 -0.61

0.48

0.30 0.32

Source: 1998 AARP/Roper Baby Boomer Study

0.29

0.20

-0.43

0.20
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Technical Appendix

Rotated Component Matrix

Component

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16

17

Q22A-Peoplein your generation 0.79
will live longer than people
from your parents
generation

Q22C-People in your generation 0.27 0.74
will be in better health than
people of your parents
generation

Q27JYou can't wait to retire 0.20 -0.69

Q27-1-Y ou won't want to stop 0.25 0.67
working

Q11C-Youfindit hard to 0.29 0.56
imagine yourself retired

Q6B-A-Y ou often discuss 0.28 0.23 0.22 0.28 -0.29
retirement planning with
your family, friends and co-
workers

Q11M-Y ou expect to have to 0.67
stop working earlier than
you would like because of
poor health or adisability

Q6A-F-Y ou expect to have 0.23 0.65
some serious health
problems

Q11F-Theideaof growingold  0.28 0.20 0.34
isfrightening to you

Q6A-B-Y ou expect to have to .164
provide financialy for your
elderly parents or in-laws

Q27A-Y ou expect to have to 0.76
provide financialy for your
elderly parents or in-laws

Source: 1998 AARP/Roper Baby Boomer Study

0.22

0.29
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Baby Boomers Envision Their Retirement:
An AARP Segmentation Analysis
Technical Appendix

Rotated Component Matrix

Component

1 2 3 4 5 6 7 8 9 10 11 12 13

14

15 16

17

Q11G-Y ou think people ought 0.35
to be able to depend on their
family financialy during
their retirement

Q6B-C-When you think about
retirement, you have the
attitude that the future will
take care of itself

Q27B-You'll expect your 0.31
children to help your out
financially

Q27G-Y ou expect to devote -0.21 0.32
more time to community
service or volunteer
activities
Q6A-L-Y ou expect to depend
heavily on your 401(k)

Q27D-Y ou expect to depend -0.31 0.24
heavily on the personal
investments you're making
today

Q11B-Y ou expect to move
away from this areato
another

Q27K-Y ou expect to travel -0.31 0.27 0.20
more than most people your
age

Q22H-People in your generation 0.26
are more self-indulgent than
people in your parents
generation

Q22G- Peoplein your 0.20 0.22
generation need more money
to live comfortably than your
parents’ generation

Source: 1998 AARP/Roper Baby Boomer Study

0.35

0.56

0.50

0.35

0.24

0.22

0.80

0.55

0.76

0.38

0.63

0.58
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